A Monthly Journal for Yamaha World-Wide Dealers

The 66th Pariz Motor Show (66* Salon du
Cyele et du Motocycele), which is one of
the most popular and prestigious events
of its kind in the world, took place at Ver-
sailles for a 10-day period from Sept. 28
to Oct. 7.

Yamaha Motor unveiled part of the
sparkling ‘80 lineup including the water-
cooled 2-stroke twin RD3580 and 4-stroke
single XT-250. Both were the amazing
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as the GP-winning production racer TZ350.
Race-bred technical refinements including the
water-cooling system was of strong appeal to
young, active motorcyclists. The latter also
featured many of Yamaha's tachnical im-
provements realized through many years of
world GP motocross experience.

The Monocross rear suspension syatem adds
extra performance and dependability to this
unigue 4-stroke single dual-purpose model,
(Details will be introduced in our forthcoming

maximum pleasure and utility of motoreycle
riding for sport, street or family leisure pur-
pose.

Race-bred new models

Spectators’ interest was naturall focussed
on the new water-cooled 2-stroke twin RD350
and Monocross-fitted XT250.

The former adopted basically the same design

stars of the show and stirred up great in-
terest and excitement among a large
number of European motorcycle en-
thusiasts drawn to the Yamaha corner.

From France: The Yamaha corner was ar-
ranged by Ets. Sonauto S.A, showing the ex-
citing ‘B0 motorcycle range.

The display of Yamaha models was expressly
attractive and impressive, emphasizing the

”

issue.)

Mr. M. Wagner, President of Senauto, says as
follows:

“The sales war will get hotter in the ‘80's. To
win it, we have to get a grasp on market
trends, above all things, so that we can supply
what customers demand. Our comer enjoyed
such an immense response from the buying
public, and this reflects the success of
Yamaha's commodity plan”.
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From the Philippines: Robert Joe
Worski — everyone knows his name
in the Philippines. Or rather, "Big
J" is more familiar than his real
name. Being considered as the
greatest talent in Philippine profes-
sional basketball, his every action
furiously excites his fans and his
gallant appearances on the screen
intoxicate audiences. They say that
not a single day passes without "Big
J" becoming a topic of conversa-
tion., He is almost a national hero
MOW.

With the cooperation of this hero,
a strong PR campaign for Yamaha is
being carried out by Norkis Trading
Co., Inc. at present, Their cat-
chphrase "“Yamaha leads the way"
alines with against the main phrase
“The Big J leads the way," and
together suggest that a real sports-
man loves motorcycles and motor-
Sports.

Through this campaign, photos
are used as powerful tools for pro-
motion. One on the left features
“Big J" just making a jump shot in
combination with a dandy “Big J"'
in a fashionable motorcycle suit
riding a DT 100X, trying to establish

A very attractive hanging bannar (1200 % 1800mm, multicalarad)

the image of the bike as a private-
use vehicle. This picture was
designed for a 1200 = 1800 mm
hanging banner. The other on the
right was taken for a 365 = 515 mm
giveaway pin-up poster, featuring
"Big J" dripping with sweat while
dribbling, combined with wild “Eig
J" still muddy after some off-road
riding. The back of this poster
features "Big J"" 's  basketball
techninques as well as proper riding
technigques for bikes. Both pictures
are printed with multi colors and
have "“Big J" 's autogragh. The
posters are so0 popular that the
young people almost scramble for
them. This PR campaign as a whole
has received much publicity from
the press as well,

In the Philippines, as has been in-
trodueed in this column several
times in the past, bikes usually have
sidecars attached to them which
people use as short distance taxi
cabs. Morkis, however, in concert
with the government's save energy
policy, is appealing the use of bike
as private vehicles even to the car
owners. The real intention of the
PR campaign this time lies in the

Extensive PR by Norkis
for sales expansion

promation of bikes for personal use,

The oil crisis has triggered the
soaring of commaodity prices in
every part of the world and the
Philippines is no exception. But
Yamaha's share from January to

Ona leaflat  explaing tha
outline of the DTI00X while
the other introduces thea
lineup. (215 240 mm each,
multicolored)! In addition, a
glant-size multicolored linaup
poster is also prepared.

L%

April this year reached 48.8% ex-
ceeding last year's figure of 42.5%.
That is why Norkis is expecting
much out of this PR campaign for
further increasing their market
share,

YAMAHA leack the way..-Iti a better machine.

all affiliated dealers,

cheap and wasting his money.

another increase in sales.

_

[ Spread of
genuine parts

Morkis Trading Co., Inc. is directing greater ef-
forts toward the spread of genuine parts along
the above campaign in close cooparation with

Tha spread of genuine parts is aimed to do
away with the imitation paris of poor guality,
Thig will prevent every customer from buying

Morkis' continued efforts will enhance the
reputation of Yamaha brand and bring on

GENUINE PARTS
SAVE YOU A LOT
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From Celombia: Impormoto, S.
A., Yamaha importer in Colombia
has laid plans to launch a large-scale
Yamaha campaign around all major
cities, in order to enhance the brand
image of Yamaha.,

Planned activities are: 1. free check

service, 2. sale of replacement
parts, 3. organization of the
Yamaha Motocross School for

novice motorcyclists and 4. motor-
cycle exhibition. In order 1o make
this campaign more attractive and
successful, the company will
engage the services of top-ranking
entertainers. Their music and danc-
ing show, together with delightful
movies, will entertain the public to
their hearts’ content.

The main aim of this campaign is to
set a springboard for ancother leap
forward by enhancing the brand im-
age of Yamaha and winning
customers’ trust,

Yamaha products share of the
market is now around 40% and
should become larger with the suc-
cess of the forthcoming campaign,
"Quality products will never fail to
find a good market'’, says Mr. Fran-
cisco Jose Sierra, General Manager
and one of the campaign planners,
“|n order to win a sales war for the
gighties, even greater efforts must

Big service campaign
is planned

Mr. Francisco Jose Sierra spoaks of his
ambitious plan for the aighties.

be put into the sale of these pro-
ducts. Our planned campaign will
make the general public renew their
recognition of high quality Yamaha
products’.

The campaign is scheduled to start
early in 1980, and will last for 6
weeks through the six largest cities,
namely, Medellin, Cari, Pergira,
Armenia, Bogota and
Bucaromanea,

All affiliated dealers will give full
support to this campaign.

YAMAHA leads the way--- it a better machine.
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“Big J's" basketball techniguss and riding techniques are explained on the reverse
side.

rJackl,,-' lekx, the famous Belgian driver our No. 7—8 issue.
of Martini Porsche and Le Mans 24- 500 units only of this sensational grand
hour race winner is pictured at Zolder touring model decorated in  the
scene of the 1979 Belgian Formula 1 préstigious Martini racing colours were
Grand Prix sitting astride the exclusive produced for the European market
Yamaha Martini 1.1 as introduced in

Jacky Ickx and Yamaha Martini 1.1
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Oil shortage is giving
rise to a new hike boom
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From New Zealand: Oil shortage
is ¢reating a new bike boom in a
number of nations across the world.
Introduced here is a good example
of this trend,

The current energy situation in New
Zealand with petrol stations closed
over the weeskend, carless days and
the high cost of petrol iz clearly giv-
ing rise to 8 boom for the motorcy-
cle industry. Areas which previous-
ly did not sell commuter bikes are
now getting a strong increase in

2500 Shingai,
(Japan)

Tal: IWATA 05383-2-1111

orders.

More and more pecple are finding
these bikes to be a more economical
means of transportation than their
gas-guzzling cars.

Cycle World Yamaha, one of Moller
Y¥amaha's dealers, is located in a
rural town, where it was formerly
impossible to sell 80cc bikes, and
has racently circularised avery
household in the town and is now
making good sales of the Yamaha
Passzola.

Gontrlbutlons wanted

Thig issues also contains 16 pages thanks to your fine cooperation.
We at the Editorial Room of Yamaha News are always looking for-
ward to having you supply us with various editorial materials

so that we can make Yamaha Mews more instrumental to your
business. Any sort of news or information would be highly ap-
preciated, if it is about Yamaha. Newspaper or magazine clippings
will also serve to help us, Please attach some photos, colored or I
black white to your news or information whearever possible.

Address: Editorial Room of Yamaha News
Advertising & Public Relations
Overseas Markets
Yamaha Motor Co., Ltd.

Iwata-shi,

Shizuoka-ken I

Cable: YAMAHAMOTOR IWATA

Asking for your cooperation

The staff of the Planning & Coordinating Overseas Operations ara

also asking for your cooperation.

Telex: IWATA 4263751 YAMAHA J |

Any sort of news or information about motor sports or safe riding
promotion in your country is eagerly wanted by them, whether or

not it is concerned with Yamaha.

ings will also be helpful.

Mewspaper or magazine clipp- I

Please mail your news or information to the following address:

Planning & Coordinating
Overseas Operations
Yamaha Motor Company, Ltd.

)
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Mr. Yen To Chuang. Chairman (left) and Mr. Hisao Koike, President of Yamaha Motor
cutting the tape st the opening ceramony.
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Mrs. Koike pushes the startar button of the conveyor lina.

A stroot of Talpei. Motorcycles are 8 good means
of ransportation for people, New Yamaha bikes
are expected to win popularity,

under technical cooperation

with Wan Sun Machinery

From Taiwan: The Government of
Taiwan has officially approved a
new technical cooperation between
Yamaha Motor (Mr. Hisao Koike,
President) and Wan San Machinery
Manufacturing (Mr. Yen To Chuang,
Chairman). This will ensure Yamaha
new start in Taiwan.

On Sept. 11 Wan San Machinery
Manufacturing announced the
above approval and held an opening
ceremony for its newly constructed
Tacha plant- (Mr. Lin, Plant
manager} with a large attendance of
government officials, press person-
nel and other persons concerned.
The Tacha plant which is located at
Tacha Tchen, Taichung., COVErs
7,300 m* in total site area and 3,240
m? in total building area. Monthly
production will be maintained at
3,000 units for the time being. The
company has already laid plans to
expand production facilities in the
future.

Representing Yamaha Motor, Mr.
and Mrs. Koike attended the open-
ing ceremony, together with Mr. T.

Kaga, General Manager of the Pro-
duction Planning Division, Mr. Y.
Satn, General Manager of the
Overseas Marketing Operations and
the responsible staff of production
and marketing operations.

Mrs. Koike pushed the starter but-
ton of the conveyor line and the
memorable first production bike
wasg slowly rolled off the line by Mr.
Lin, Plant Manager. This was
followed by thunders of applause
from a large attendance of people.
Mr. Koike, President of Yamaha
Motor and Mr. Kuo Sui Ho, Manag-
ing Director shared their joy,
togethar pouring champagne on the
new RX125 bike in celebration of
the bright future.

After the opening ceremony Mr,
Koike attended a press interview
and announced the following
message, thanking government
authorities and all parties concerned
for their cooperation and
understanding:

“We at Yamaha Motor are to
celebrate the 26th anniversary of the

founding of our company next vear.
For the past years we have made it
our consistent business policy to
develop original produets of high
quality and high performance, in-
cluding motoreycles, motorboats,
sajlboats, fishing boats, outboard
motors, marine diesel engines,
snowmobiles, portable generators,
karts, etc. These products are fin-
ding a very good market across the
world.

Our business activity is nat limited
to the supply of these products, We
are always positive enough to
cooperate with overseas manufac-
turers concernad with local produc-
tion of the above products.

We wish to make contributions to
the economic growth or improve-
ment of production technology of
each partner nation through offer-
ing every possible technical aid and
know-how.

Our technical cooperation with Wan
Sun Machinery has been realized in
accordance with the abovemention-
ed policy. This cooperation will not

only offer quality products for the
pecple of Taiwan but also make
contributions to the technical im-
provement of the motorcycle and its
related industries, through which
the economic growth of the nation
will be accelerated. You are cordial-
Iy requested to make every possible
use of our technical cooperation”,

At present about 3 million bikes are
registred in Taiwan which has a
population of 17 million people.
This means one bike for every 5.6
persons. The market is now picking
up and about 750,000 new bikes will
he marketed this year.

Yamaha's new start will set spurs
once again to this upward tenden-
cy.

This news has already been made
known to all concermned with the in-
dustry and dealers are waiting for
the supply of high quality, high per-
formance Yamaha bikes.

The memorabla first RX125 bika is rolling off the lina.
Mr. Kuo Sul Ho, Managing Director and Mr, Koike are ready 1o pour champagne on the
bike.

Welcome to Yamaha

IWISHTODOALOT FOR A LOT OF
PEOPLE IN MANY DIFFERENT NATIONS

New PR Manager, Yamaha Motor N‘U
Mr. Tom van Breen

and the sales war will become in-
evitably hotter in the future. | have
much to do as new PR Manager.

In the first place we have to know
more about the parnicular needs of
each national market so that every
sales promotion plan can be brushed
up to work successfully. Also, specific
efforts must be directed towards
educating our dealers along the lines
of our established market poliey at a
time when safe riding is becoming a
matter of keener public concern and
oil shortage threatens to make the
situation much more complex in many
nations’".

Mr. Breen speaks gently but with ar-
dor about his important business.

He is not maried yet and business
saems to be averything for himl
Yamaha Motor N.V. is publishing &
quarterly journal named " Circuit” and
Mr. Breen promised to supply us with
various news and information and we
are wighing him every success in his
future activity.

Mr. Tom van Breen, a 30 year old
Dutch gentleman interasted in collec-
ting various antigues, has filled the
position of PR Manager, Yamaha
Motor M.V. vacated by Mr. Rodney
Gould who has opened a new maotor-
cycle shop in England.

He was born in Epe, in the eastern part
of Holland in December 31, 1948. His
college major was a course in
marketing and public relations in the
United States, atter which he obtained
a position with Yamaha Motor N.V. in
Dacember 1974. As a typical interna-
tional businessman he has a good
command of French, German and
Swedish, as well as English. When he
paid his first visit to Yamaha Motor at
Iwata, he expressed his wishes as
follows: *'| would like to master as
many languages as possible as | have
to contact many pecple of different
nationalities. To be a good linguist will
Iead to better business, | believe™ says
Mr. Breen, "‘As you know, Europe is

'nne of the most important markets
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World-wide sports news

World

Riding a Sonaut-entered Yamaha
machine Patrick Pons (France) near-
Iy clinched his first world champion-
ship title whan he won both legs of
the West German round held at
Hockenheim on September 23.

The race turmned into a battle of tires.
During both legs Johnny Cecotto
and Michel Frutschi had to make
lengthy pit stops to change rear
glick tires after they had worn down
to the canvas.

On the other hand, Pons rode on
the much more successful Dunlep

Agami is chasing the Honda.

The Sonauto-entered Yamaha 750
team consisting of Patrick Pons
(France) and Sadao Asami [Japan)
highlighted the 43rd Bol d'Or 24-
hour race, one of the most presti-
gious endurance events in the
warld.

The Yamaha pair shot to the front
from the start and retained the lead
throughout the early stages of this
long distance event.

Asami crashed just before midnight
after he had had a new front tire fit-
ted to the machine and lost time
dropped the team off the leader-
board completely.

But their recovery was truly
dramatic. Three hours after the
crash they had worked themselves
into 5th spot.

championship
Formula 750

PATRICK
PONS,
A NEW
CHAMPION!

covers and his spectacular perfor-
mance at Hockenheim made up for
a disasterous previous round at
Assen,

Pons' main challenge came from his
team-mate Christian Sarron,
recovering well from a knee injury.
Fons finished first in both races and
came within one point of his first
world championship title. He con-
cluded the ‘79 F780 title battle by
taking two 3rd spots in the Yugo.
round on Sept. 30.

More dramal

The Bol d'Or-favorite Honda pair
(Christian Leon and Jean Claude

RESULTS

World Championship Formula 760

Round § Austrie July 22

First race

1. W.Nemning ..........cu.... Yemaha
2o i COMU . L. veinnn ianesn s TEMBHE
L P Pome.......,.cc0vunvnes. Yamaha
4. H.Rigal, .....o00ccivievv e s TEmMaha
5. B.Schulzs .................Yemahs
Second race

1. W.Nerning ................ Yamaha
2 PolPONB: cissnaaiansiisisasa YTAMAhA

3. G.JohnSON. ...ooouveiss... Yamaha
4 H.Rigal.,..........00000.en Yamaha
5. F. Keracheauner ., ........... Yamaha
Round 8 Canada July 29

First race

T L P ... Yamaha
2. 5. Gerwis N -1 11 17 -
d. F.Mctaggam. . ....... 2s.... YBmMaha
L P PO s dt s i e e e

blasih &

Sept. 15 & 16 France

Chemarin, both Frenchmen) show-
ed their experience during the night.
It looked as if they were going to
have a trouble-free run to the flag.
Then Chemarin crashed heavily!
This gave a better chance to the
chasing teams.

Pons and Asami made avery effort
1o make up for the difference, At
one stage Asami was gaining nearly
a minute an hour on the Honda.
What a threat to the Honda!

But the Yamaha team’s chance of
victory went when a chain tensioner
broke in the final hour.

The Yamaha team eventually finish-
ed second by covering G616 laps
(93.58 mph) against the Honda's
620 laps (94.10 mph).

MNo. of starters: 70
Mo. of finishers: 32
Race distance: 2,251.3 miles

Tha Sonauto Yamaha TZ750 is fitted with a kick starter.

4 One of the Sonauto staff measuring a lap time,

B M FOmBN. . oo eia D ve it s
. D. Boranmon , jsseeses s snse

Round 7 USA Aug. &
First race

10 K- Robeit: - o6 oo dhaic s i
P T
A0 R Mol c o e e v
B PP oo aws aove wimis i o

3. 0. Adana. ...

Second race
1. K. Robarts, ., .,

2. G, Romero .

5 D Aldana@........

Round § Holfand S5ept. 9
First race

Fo0k Dl s o pe G S S
- [ e

A G HUgUeE. ;s e s e
B B ROOME, ¢ o5 1600 £ine ronir wce nm

Second roce

T, s RO i i e e i
2 . DU, . . e
.« Tamaha

& W.HBNMOG. oo vsailiaiia

B MBI - e 2 i s s h
. . Yamaha

B G.BOnem. sovsrnrrrnnere

Rond 8 West Germany Sept. 23
Firat race

i P Do dos ounombesdobnnins
el e, R SR S e
B B BT - s i s o snn s e e
e - T e
B M- Fonten... o5 isol aafaas

Second race

2 AN - o o i i

Pans thrilll his home fans.

. Yamaha
. Yamaha

Yamaha
Yamaha

Yamaha
Yamaha

. o . Yamaha
P 111 ]
3. M.Fruteehi. ... ...o0iiniis.
4 R.Sohiachter «.ooovininnns
., Yamaha

. Yamaha
. Yomaha

. Yamaha
Yamaha
. Yamaha
Yamaha
Yamaha

Yamaha
Yamaha

Yamaha

Yamaha
Yamaha
Yamaha
‘famaha
Yamaha

. Tamaha

.. Yamaha
< [ el = < D
i B Bgak = s s G e G
B. B.Roche. . ... .......cccuus

‘Yamaha
. Yamaha

. Yamaha
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Yamaha ridefs win boti
mairp races

s '. .
Kanaya is pulling away from the othars.

Yamaha's weteran rider Hideo
Kanaya displayed his ability by win-
ning the international 750/350 race
{17 laps) of the ‘79 Japanese Grand
Prix organized at Suzuka on Sept.
8.

Riding a powerful Y2ZR750 Kanaya
hit the fastest practice time and
took the pole position.

Keiji Kinoshita on a Yamaha TZ2350
made the clearest start followed by
Kanaya and Hiroyuki Kawasaki

Thrill at the 43rd Bol d’Or

The Yamaha

{Suzuki RGB5BO0).
ace snatched the lead during the se-
cond lap and went on to consclidate
it lap by lap.

MNo serious challenge came from the
others and Kanaya won this race
with ease, setting the absoclute lap

time record at 2'14"06. Yamaha
dominated the main race of the
Japanese GP for the 7th con-
secutive year.

The 15-lap 125cc race was also ex-

79 Japanese GP ——

citing. Yamaha's new weapon the
T2125 demonstrated its fantastic
performance on the home circuit.
Tadashi Ezaki on his TZ125 led the
race from the start to the finish,

The Suzuka-favorite Honda team
launched a tough challenge but no
Honda MTI125R machine was a
match for Ezaki's Yamaha.

Indonesian star Budiyanto Tajudin rides
anothar TZ125 and takas Tth spot.

Jorge Bardales dominates
the Guatemalan motocross

Motocross enthusiasm is still growr-
ing in Guatemala, South America
with maotorcycle importers” active
support at the roots.

Canella y Cia. Ltda,, Yamaha's
general imparter, enters a powerful
team in each big event. The best
member of the Canella team is
Jorge Bardalezs who haz been
unbeaten in the 100cc class since
1975.

In particular, he scored one of his
most spectacular wing in the 7th in-
ternational classic event held

recently at the finca Florencia de
Antigua Guatemala. Bardales
outclassed all rivals in both heats of
the 100cc race.

The Canella-entered Yamaha per-
formed well all the way and no other
machine was a match for it.
Bardales took a checkered flag in
each heat amid thunders of ap-
plause from a crowd of spectators.
By this win he dominated the 100cc
class for the fifth consecutive year,
thus enhancing the reputation of
Yamaha products,
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» For your better sales business <

The transistor controlled ig-
nitor, like the C.D.l. introduc-
ed in our last issue, is virtually
maintenance-free unless the
engine itself is disassembled.
This unigue ignition system
used on our 4-stroke street
models is gaining popularity
among a large number of
CUSTOMErs.

Introduced here are the
characteristics and functional
mechanism of this system.

Positive spark and cor-
rect ignition timing

The ignition system in general must
produce a positive spark at the cor-
rect time to ignite the mixture.
Otherwise, the engine could not
work well. So far as the above re-
quirements are concerned, the
system can be kept in good working
condition, only if it is carefully and
periodically inspected and serviced.
But the conventional ignition
system using a contact breaker may
not satisfy the following additional
requirements:

*To supply a positive spark to the
engine at the correct time over the

entire range of rpm’s.

*To keep high, dependable perfor-
mance without particular mainte-
nance or service for a long period.

The pointless ignition system using

no mechanical contact breaker has

its own turn hera,

The ecapacitor discharge ignition

system and the transistor controlled

ignitor are the most pupular systems
of this kind. (see our last issue for

the C.D.1.}

The X51100, X5750, etc, are fitted

with the transistor controlled ignitor

(T.G.LL

Characteristics

The Yamaha T.C.l. has the follow-

ing characteristics:

1. This system uses a pick-up coil
and reluctor's pulse sign instead
of the contact breaker, thus pro-
ducing a positive spark for sure
ignition over the entire range of
rpm’s from idling speed to top
spead.

2. This systemn using no mechanical
points keeps its high, dependable
performance for a long time
without periodical maintenance
or inspection, thus needing only
occasional tune-up service.

3. The flow of current in the primary
winding is automatically inter-
rupted by a cut-out circuit when
the engine stalls. This prevents

the waste of electricity in the bat-
tery and other troubles.

4. The flow of current in the primary
winding is regulated by a time
contral circuit, thus minimizing
the waste of electricity especially
when the engine runs at low
speed.

Functional mechanism
of the T.C.I.

There are three types of ignition as

follows:

1. Impressed voltage type

2. Current interruption type

3. Compromise type between 1 and
2

The T.C.l. falls under type 2 while
the C.D.l. belongs to type 1. The
T.C.I. uses in principle a transistor
in place of the contact breaker of a
conventional battary ignition
gystem.

A magnetic pulse produced in the
pick-up coil switches the transistor
off at the correct time to cut the cur-
rent flow in the primary winding of
the ignition coil, thus producing a
surge of high voltage in the secon-
dary winding. (see fig. 1 & 2|

Construction
As shown in fig. 1 and 2, the T.C.L

Transistor Gontrolled

Fig- 1: When the main switch is “"on'
current  flow takes the following
passage:
But:nw

Ignition coil (primary winding)
Control amplifiar
(power transistor “on™).

“This condition is similar to that
of a closed contact breaker.)

Power transistor

Ground

{ Construction

Fig. 2: A pulse sign ie produced whan
the projecting portion of the rotating
reluctor passes the core of the pick-up
coil,

The pulse sign switches the power tran-
sistor "off'" through the control ampl-
fier.,

*This condition is similar to that of an

opened contact breaker,

Fig. 1
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system consists of the following

componants:

1. Ignition timing pulse generator
consisting of a pick-up coil,
magneto and reluctor,

2. Control amplifier (T.C.l. unit} to
switch power transistor “on'' or
‘off" through pulse sign produc-
ad in pick-up coil

3. Ignition coil designed specifically
forthe T.C.I.

These components are all highly
dependable in their parformance.

& magnetic pulse produced in the
pick-up coil is a delicate electrical
sign. Therefore, any contact failure
in the winding prevents it from
waorking well.  Inspect this winding
for any contact failure first when the
T.C.l. system becomes inoperative.
If this winding is disconnected from
the system, reassembling must be
performed with special care.

The T.C.l, system has no contact
braaker and a timing light is needed
to check the timing.

{no conventional point checker can
be used on this system)

Individual components are designed
and constructed so that they can
meet the specific operating condi-
tions of our respective models.
Please see each model's service
manual for more details,

Basic function of swi-
tching transistor

Base current is induced 1o B-E, giving
conductivity to C-E, This condition is
similar 1o that of a closed point,

In thie case, large amaunt of slectricity
can ba sent to C-E by using small
amount of electricity in B-E.

The moment base electricity is cut in B-
E, electricity to C-E is also cut,

Thus, large amount of electricity can be
controlled by using small amount of
alactricity.

Yamaha's popular
compact, lightweight
model 2A has been
renamed “2B"" along
with the introduction
of numerous technical
improvements,
Amaong these improve-
ments are the newly

fitted recoil hand starter,
full sealed type apron and
rear handhold as well as an
improved fuel cock and
throttle laver,

The top cowling's graphic is also improved and
refined overall.

The new 2B will surely bring every marine
pleasure seeker a fresh, delightful boating lifa,

Quiet, water-cooled engine

The compact yet dependable 2-stroke single-
cylinder engine is cooled by water drawn from
the sea or lake while cruising. The water iz ex-

pelled together with exhaust gases. This gives

the model an extra low noise level,

Full sealed type apron

The newly designed apron is fully sealed to keep
Jut water for higher durability while it shuts in
the engine noise for quiet operation,
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model

SPECIFICATIONS
B YOARIIE - oo arsimimin re s e e 2:strohe, Single

Masimum output ... ..., 2HP(1L3KEWYS,000r..m

Displecement ... .. I A 43 cc (2.58 cu.in.)

Bore GSrole. .. ....vvvecnrnnrrrnnn 39K 36 mm

{15352 1,4170n))

Ignithon sysiem .....co0iuviuins Flywheel magneto

..... Starting systemn | Recail handstarter
Coaling systam | ..ouciniiinie i ansanaaiais Water

Contrals . ....c.. . Full pwnt steering, throttle lever

Ganr ahifi , e Dilveet

Cedr rathd . v vuvnnnannnnsrs :
Propeller size
[Blade = Dia = Pitch)

208273
L3 1B4x 1 1dmm
(37 = T = 44y}

Transomhelght .. ..o i iniinibesiees (5) 151n.
Thting pesition. . ........ B A S A-singen
|| | TR R R Gas-okl mixture (30 1)

Fual tank capacity. .. .. F 1200317 US gal.)
A e R e 9.8 kg (23.0 1bs)
Servicetool kita . o cucii i o A=t
*Specifications are subject to change without prier

notice,

Extra ease of operation

Operation is extra easy with all controls grouped
on the front panel, along with the full-pivot type
steering system.

Recoil hand starter

The newly fitted recoil hand starter ensures
pogitive starting. It eliminates the trouble of win-
ding a rope around the pulley.

Reed valve intake system

Intake and combustion efficiency are greatly im-
proved by the newly designed reed valve intake
system,

The amount of fuel is automatically adjusted in
accordance with the engine's speed.

Built-in fuel tank
The built-in fuel tank holds 1.2 liters of gasoline.
This amount is quite enough for practical cruis-

ing as the new model features improved fuel
economy.
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The V80 introduction campaign is
inspiring all Indonesian dealer

A surge of excitement about the forthcoming model

The Yamaha V75, which has been one of the best selling family
bikes all over the world, especially in Southeast Asia, is now
renamed V80 (Y80) featuring a newly designed 80cc engine.

This model is introduced in the center pages (colored) of this

issue.

The V80 has basically same styling as the popularity-winning
V75 but performance data, such as power output, accelera-
tion, climbing ability, etc., are all improved. In addition, fuel

economy is improved.

It is very important for all salesmen to make these advantages
known to the buying public in Indonesia.

P.T. Harapan Motor Sakti Industry Co., Yamaha's general im-
porter in Indonesia, has recently launched a large-scale V80 in-
troduction campaign around all major cities.

The campaign brought an excellent response from the buying
public and all first-line dealers were greatly inspired by this suc-

Cess.

A lot of excitement is arising even before the new model has

been put on the market.

The following is a report of this successful campaign:

All forces joined together

The WVEO introduction campaign,
which began early in July and is
making steady progress as schedul-
ed, will last for four months until the
first-Nev., cowvering all the major
cities of Indonesia. This is the first
campaign of its kind in a long time,
and public response is much more
favorable than anticipatad.

As a matter of fact, some had a fear
that the campaign miaht be unsuc-
cessful as the new model looked all
the same as its sister model V75 and
would not appeal 10 novelty-minded
customers,

But we are very happy to report you
that we have been favorably surpri-
zed since the campaign started.

We now realize that users prefer
performance to styling.

Daalars are invitad to test ride the new maodel bafore it is introduced on tha markat.

The main aim of this empaign is to
give our dealers a strong impression
of the new V80, though it features
basically same styling as the V75,
To this end, all first-line salesmen
have been invited to test ride the
new model firsthand so that they
can sense numerous technical im-
provements. At the same time, ser-
vice seminars have been organized
in order to strengthen our system of
after-sale service and parts supply
with the bhacking of higher sar-
vice/ repair technology,

Thus, all the steff of Harapan
Motor's motorcycle sales, service
and parts sales have joined forces to
promote the campaign with full sup-
port given by the service staff of
Yamaha Motor.

This ia the first attampt of its kind over realized in Indonesia. Accelaration, climbing

ability and fuel consumption are tested.

Plans have been laid to promaote the
following 3-day program in each
strategic place:

15t day — introduction of VB0 salee
points and test-ride of the new

model.
2nd and 3rd days-service seminar.

Outstanding acceleration
and climbing ability;
surprising fuel economy

2nd & 3rd days—service seminar

On the first day, we give a full ex-
planation of the sales points of the
new model as it is shown to the
dealers. Pamphlets showing a
number of illustrations help them
understand our explanations better.

2. PEMLM LK
PEMJUALAN

These booklets are prepared for this campaign. One
introduces the outline of the new modal and the other

is usad for a sarvice saminar.

The explanation is focussed on ac-
celeration, climbing ability and fuel
economy, emphasizing that these
points should be truly appealing to
Indonesian customers.

To give substance to aur ex-
planation, all the

and several models
of other brands in
the same class.

Everybody is con-
vinced that the

enlarged  engine
v delivers higher
| | power, Very few,
however, believe
that the enlarged
engine would

feature even better

Acceleration test. The VBO leads othar modals by big margins,

The picture fails to show how steep the slope is but the VB0 displays by far the best per-

formanca in this climbing test.

fuel economy.

The results of the test glive
substance to its claimed fuel con-
sumption in the most convincing
manner.

For the sake of “faimess™, all
dealers are allowed to ride all test
models one by ona.

In S5 400m the new VB0 leads
all others by 20 to 30 meters. The
best performance in climing ability is
alza shown by this model.

Fuel consumption is tested over a 20
to 30km run.

The new WBO consumes the least
imount of fuel of all.

This surprises even experts.

Those dealers who are strongly im-
pressed by the new model, attend a
2 - day service seminar on the se-
cond day with enthusiasm.

They learn how to adjust ignition
timing without a dial gauge; how to

L = %
e - -

tery; how to measure the charging
voltage: how to diagnose engine
troubles in connection with piston
clearance, etc.

The seminar attains very good
results.

All dealers
are
enthusiastic

The above 3-day program has been
successfully promoted everywhere,

Every dealer who takes part in this
campaign, is greatly inspired by the
new model when he test rides it.

All dealers are now excited and
waiting eagerly for its debut on the
market.

£ i e S

TI 3-day VBD introduction t.aign is creating fros hu:lum for husinnu, All
sarvicemen have got more confidence in Yamaha products,
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Dealers are attending
a service seminar with enthusiasm
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Technical series

YAMAHA MEWS No. 11

Page 16

Service & Maintenance

You should strive to maintain a positive attitude toward improving your level of repair/service
technigues and knowledge so that you can see every customer use his or her Yamaha bike in
the best operative condition. This technical series has been designed with this in mind and
provides proper coverage of the fundamentals required for every Yamaha serviceman. Gain

( These pages should be kept long and fully utilized for your better service work. )

Clogged element results
in lower power and more

* If the element is left dirty and
clogged, the amount of air intake is
limited, causing power loss and
more fuel consumption.

* The element should be cleaned
after each 3,000-km run. This must
be observed especially when the
bike is often used in dusty condi-

* If the element is found to be
especially dirty, cleaning should be
done at closer intervals. In caseitis
extremely dirty, a new one must be

p
more through elevating the brand image of Yamaha!
L=
ot B
[
,I_I a8 h .f..l
1 AIRFILTER CASE ASS"Y :
2 ELEMENT ASS™, with guide =
3 SIDE COVER ASS'Y Y |
I:} !
4 SEAL % & M;%\v
5 SIDE COVER LOCK ASS'Y zl B
& GROMMET VONE AL
7 NUT, hexagon P [ % ’QT " L{"\‘S T
8 SCREW, panhaad oy i {_-i‘“{? Yy v |l i s Gion.
8 WASHER, plate [ -1-‘}L : ?ﬁi,e )4 L @"
10 COVER, duct Be LAY 13
11 GROMMET fﬁ_&_ﬂ y A
12 COLLAR PO 4
13 WASHER, plate eyl o
14 WASHER, spring \ |
15 BOLT, hexagon Wl
16 SEAL 19 CLAMP, hosa
17 CLIP 20 JOINT, air cleansar
18 GROMMET 21 CLAMPF, hose used,
=" ———

Lubrication is very important in an
engine where various metalic com-
ponents are rotating in constant
friction with each other. Also,
equally important is the function of
an air cleaner.

It is @ matter of common knowledge
that piston seizure is caused by poor
lubrication. But, very few people
know that a faulty air cleaner spoils
engine performance.

Unlike that of the ignition or fuel
feeding system, a defect in this
device does not instantly lead to the
total failure of engine perfformance.
For this reason users are liable to
neglect a periodic inspaction on it.
How does it function? It has a func-
tion similar to that of a face mask. It
shuts out dirt and dust drifting in the
air while you are riding a hike, thus
inducting clean air into the engine.
One more function is to hold the
noise of air intake to a low level

while air is induced into the engine.

The air cleaner consists of an ale-
ment and its case. The shape,
capacity, air passage and element
material are designed or selected so

Air cleaner for higher

and built to run exclusively on a
completely prepared surface, and
within a limited period of time.

Similarly, no air cleaner is needed
on snowmaobile and  outboard

engine performance
and durability

that they fit the performance of the
engine and intended use of the bike.
The engine of a road racer is not fit-
ted with this device but this is an ex-
ception. The road racer is designed

engines in consideration of their
operating conditions. Some other
noise-lowering measures are taken
for these types of engines.

On the contrary, the air cleaner is in-

-~ fuel consumption

In the case of the dry paper type, air
resistance becomes stronger per
cm® and therefore, the element
paper is folded in a radial manner so
that total filtering area is enlarged to
reduce air resistance as a whole,
Both foam rubber types feature less
air resictance and higher filtering
performance. In particular, the we”
foam rubber type draws dust anu
dirt to its oily surface for even better
filtering.

dispensable to any motocross
machine which is used in extramely
dusty conditions. MNo motocross
machine could pass a goal line
without an air cleaner.

As stated elsewhere, there are three
different types of air cleaner
elements. The element must ba
periodically cleaned.

The elernent becomes clogged if left
uncleaned for a long time. Thig will
change the amount of air intake,
thus having a bad influence on the
mixing ratio of fuel and air. This will
gradually spoil the performance of
the engine.

Follow the service instructions and
have your customers use their bikes
in good working condition.

Cleaning method by type

Dry foam rubber

Diled foam rubber

GASOLINE

(o

—

g mses
of the alement.

pping. Use an
air against the

2. Dry foam rubber type

replacing.

You may use gasoling to clean the dry
foam rubber type. In this case, make sure
that it is completely dried up before

. o
3. Diled foam rubber type

Clean the elemeant with gasolineg.

Swish off the gasoline and keep the ele-
ment in 2-stroke engine oil until it
becomes oily enough to give out a touch
of oil when pressed lightly with the hand.

Excess oil must be squeezed out.

This is 8 new series. Every Kind of question will be answered here, If you
have any questions to ask on motoreycle mechanics, service/maintenance,
riding technique and any other subjects, please do not hesitate to contact
us at the following address:

‘Yamaha News" Editorial Room
AD & PR Division
2500 Shingai, lwata-shi, Shizuoka-ken (Japan)

Q & A corner

plugs are suitable for Yamaha
models
Mr. Joe Lee, Singapore

E The following table will be of

SOme Use to you:

As stated in our last issue, heat
range is a means of designating
how hot & spark plug will run in

the next hotter type one. On the
contrary, if it is bumt bleached
white, use the next colder type

Code No. 438 operation. Evenasparkpluginthe  one.
same engine will be exposed to  When you replace the spark plug
\_ varying temperatures according to with a different brand one, you
E | have ridden a Yamaha bike  operating conditions. In addition,  must take it into account that both
F for the past five years, the method of designating heat  prands have not always the same
or Vﬂur Many of my fellow motorcyclists ranges is not standardized. standards of heat range. An incor-
1 1 are also ardent Yamaha fans. In case a spark plug is found to be  rect heat range might worsen the
information | want to know what kinds of spark  sooty, you should replace it with  sjtuation.
1. Dry paper alement
: E{SVT%TIES Spark plug model numbers by manufacturers (selected)
* RX100/125 |Thailand - —
. ngm;qﬂull : j MNGK DENSO HITACHI | CHAMPION BOSCH AC AUTOLITE KELG LODGE r MARCHL
: bX100 BP4HS W14FP-L | MdG-PW  [L-BICM W145-T35 46/45FES | AEB2/62 | FB5F |BNY, CNY
2 XDSW f':t';“r‘" rubber element BPSES | WZZEP  |L46-PW  |N-BY WBD, W160T30 |45/44XL | AGE2/42 |FESSP  |BLNY
‘ models — | .
* SR500 BEHS W1GFP MAsW |L-28 WITETY | 44FF AE4 FT0 CcC14 ]
3. Oiled foam element BPEES  |W20EP  |L46PW  [NBY W7D, W175T30 | 43%L | AGE2 FEGEP CLNY  [35HS
: g; mﬂe:s B7HS W22FS MaZW L-81/82 WZIET1 a2FF AEZ F75 Hid, HN  |345
- mm;: BYES W22ES Lagwy W-4 W2IET2 43X AG3 FETS HLMP 36HS
* RDE0/ 126/ 200 BPTES W22EP L44-P'W M-TY W230T30 4XLS AGZD | FE125P HLNY _
* AT, TT models BBES  |W24ES  |Laaw  [N3 W240T2 a2xL AGZ HFZHL | 34HS
* YB madels DBEA | X24ES-U  |LZ3aw AEY W7D S1Z0XL | HGZ
" ¥Z, MX models S i :
BIES W2ITES |N-60 XL | AGa01 FE100 :2H|_N J
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Be a top Yamaha dealer

Part 1

Shop functioning is important

What is the most important factor that causes customers to buy?
To make generalities, of course, price, quality, design, service and
convenience are important. But guality and design of mass pro-
duced products, like motorcycles, are generally all the same.
Prices do not vary much either.

The important factors then are service and convenience along with
the choice and availability of different models which a shop can of-
fer. Different shops have different kinds of service, convenience
and product availability. In this contaxt, what differantiates a shop
from another lies in good shop functioning. Service. which is a
dimensional and spiritual element, is used to give customers
satisfaction, while conveniance, which is a geographical alement,

What makes a shop more attractive
and thriving?

Woe hear everyone say, "That shop
is much talked about in the town,"
Then, why does it create a sensa-
tion?

There is no single, easy answer.
Rather, it is @ combination of fac-
tors, including pricing policies,
quality of service and overall ap-
pearance. |n the following items,
we will examine the basic elements
invalved in making a shop more at-
tractive and inviting.

F] Five elements of a successful shop

The five most important elements of a successful shop are listed
below.

(1) Location and appearance

(2) Sales techniques and ser-
vice

Personality of manager
and sales personnel

- (@) Inventory and display of
products

ST R [ T (CIYAMMIATT - ]

is important since a shop must be located where it can be easily
reached by the public. Another important factor is product
availability, which is based on a major management policy and is
restricted by the amount of available shop space and the shop
layout.

We can say that a shop which offers service, convenience and
availability, doas morea than half of the job of selling.

In this series, we will explain the functioning of a successful shop
and axamine what factors are invalvad in gaining customer trust.
We have used many photos, illustrations and shop models to make
this series easy to understand.

AMAHA TN

@ Staging

A shop is like a stage, on which the
manager plays the leading role.
Products play supporting roles,
while sales personnel and other
employees are the stagehands. To

make a good performance, the
design and arrangement of
shapes, colorg, lighting and other
properties must be done well.

EJ Yamaha logo and mark

A strong support to a shop manager and a symbol of reliability

The Yamaha logo and mark wera
created after a careful study 1o have
maximum impact on the interna-
tional public, while portraying
Yamaha as a “'reliable’’ company.
The “reliability’ of a shop can be
enhanced by effectively using the
Yamaha logo and mark to unify
advertising, in-shop activities and
other sales promotion elements.
And successful image identification
makes the consumer prefer to buy
""his or her desired brand " products
with confidence.

All Yamaha products have already
passed severe inspection before

/¥y thoy are shipped. To be successful,
you must pay similar attention to
creating your shop's image. Form-
ing the proper image by use of
Yamaha's logo and mark will give
you and your shop a reputation for
relability.
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