Yamaha 1982 Open House

— Avustralio and New Zealand —

Six Australian and one New Zealand importers promoted the first Open
House programe in their respective regions in a very successful manner. (Sse
pages 4 and & for texts and inserted color pages for pictures)
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27 years of

dedication to

high quality
and high
performance

On February 10th, this date Yamaha
passed the 20 milion mark in total
motorgycle  production. The  first
Yamaha motorcycle was bom on
February 10th, 1855, when the first
YA1-125¢cc rolled off the line at the
Hamakita Plant of Nippon Gakki Co.,
Ltd. Since that day, with “high quality
and high performance’” as its motlo,
Yamaha has continued to produce uni-
que and original Yamaha motorcycles
until now, by coincidence, its 27th an-
niversary aiso sees the completion of
its 20 millionth motorcycha,

Here = an idea of the way Yamaha's
maotoreycle production has grown. By
Detober of 1965, 10 years after the
founding of Yamaha Motar Co., Ltd.,
the one millionth Yamaha came off the
line. By January of 1973, 7 years and 3
months later the number had reached 5
million, then the 10 millionth bike came
off the fine four years and 5 months
after that, in Juna of 1977, It was only
2 years and 8 months later that the 16
millionth bike was produced, in
February of 1980, and now, exactly 2
years later the 20 millionth Yamaha has
rofled off the lina.

Starting with its first export to the LS.
in 1960, Yamaha has grown in produc-
tion and sales to bacome an axportar
to 140 countries around the world,
with 16 Owverseas Corporations in 14
countries, 33 companies conducting
“knock-down” production of Yamaha
motorcycles in 28 different countries,
and an ever-growing number of
customers have been won over to
Yamaha, because peoplea know
Yamaha as @ company that has con
tinued to produce motorcycles that
answer the needs of customers ag wall
as the needs of the times. Through
these kinds of efforts, and with the

Passes the 20 Million Mark

i 1t P8
AN

Chairman Kawakami on the XZ550, the momentous 20 milkonth motoroyola.
Showing their appreciation at the scens B a growp of the top minds and leaders of Yemaha,

"'82DAYTONA 200

cooperation of the worldwide
“"Yamaha family"', Yamaha is continu-
ing with more strength than ever
hefore to prepara for even greater
developement for tomorrow and for all
the years to come.

It seems fitting that the memorable 20
millionth motorcycle off the line should
be a model that has caused so much
excitemnent because it brings together
in one machine so much of Yamaha's
advanced motorcycle technology, the
¥ZBE0, and also it is fitting that Chair-
man of the Board, Gen-ichi Kawakami,
the man who bullt that very first
‘Yamaha 27 years ago with his own
hands, should be on hand along with
Yamaha Prasident, Hisao Koike, to
perform the ceremony at this momen-
tous occasion.

@. Agostind (beft)
and 3. Crosby

Yamaha shinning
in the glory
of the victory

Graeme Crosby and YZR750

Graeme Crosby (New Zealand), Marlboro Team
Agostini Yamaha on a works prepared YZA750
won the Daytona 200, the first big event of the
‘82 season which took place on the Daytona
International Speedway, Florda, U.5.4A. on
March 7.

This was Yamaha's 11th consecutive Daytona
200 victory. (S5ee page 2 for more detaiis)




Yamaha Miws No. 3 Page?

'82 Yamaha Factory Machines (;
Race performance is

greatly increased!

YZR500

Yamaha's long proven racer technology
has completed the new YZR500 into a
more powearful title contander in evary
respact, than its ‘81 model. It has been
improved in power developmant charac
taristics, maneuverability, suspansion and
aerodynamic characteristics.

The compact, lightweight engine and slim

creased its racing parformanca.

YZM125/250/500

The B2 ¥ZM machines feature two kinds
of Yamaha-original 2-stroke technological
achisverments as an integratad system for
smaother power development over the
antire speed range. One is the Y. E.LS.

creasa the intake efficiency of the engine
while the latter functions to automatically
contral the axhaust timing. With these
significant improvements, the engine is
kept more responsive to every delicats
changa in throttle operation over the en-
tire speed range. Both front and rear
suspension syetems have also been im-
proved in performance, along with the
nawly designad frama, thus giving these
modsls unmatched maneuverability on a

chassiz help to improve steering char- i{¥amaha Energy Induction System), and bumpy, tricky motocross track.
acteristics. : the other, the ¥.P.V.5. (Yamaha Power
All these improvements have greatly in- Valve System). The former works to in-
SPECIFICATIONS
T vzrsw | YZM125 YZM250 _ YZMB500
= e s = : ! iz
Engine type 2-gtroke |kyuid-coolad, YPVE Z-gtroke Bguid-coolad single Lostroke air-cooled singls | 2stroke sir-sooled single
rotary disc valva
| Cylinder leyout Squara four = =
Displacarant 4%ce 123cc 296ec 4BTce g |
Max. pawer output | 120pe plus 31 ps plus/11,260 rpm 43 ps phua,/ 8,250 om 55 s plus 7,000 rpm
Top spead 2T0km phues/h = -
ignition eystam C.D.l. C.0nL. C.0 ; | eoL
Lubrication systam | Pre-mix (30 ; 1) Prre-rrnt (2021} Pra-mix |20:1] Pre-mix (20:1} |
Clutch 1ype Diey rovlti=plats Wat multi-plate :._-".I'q: wslti-jalane :’n"l.it milt PI.TE; |
Transmbssion Bespaed gearbox ! G-spead gaorbox Gespeed gearbox 3 l:';'_I-""*“’:r1 feal
Tire size [front) 18 in. 118 in.} 3.00-21 g%.ﬂ - 5'1:.3.53
Tire sizm [reark 18 in. 4.00-18 b i iy A {
4y E o ¥ " Talescopic {alr! coll spring) Talescopia (air/ 2ol springl
Suspsnalon (frant] Telascopic Telgscopic {air/ coll spring| I i - ;
qumlr:au:un {rear] Swing arm with Mano-cross Swing arm with Mono-cross Swingarm wih Mono-cross Sy 3_’:" with Mono-crozs
SUSHENSON BUBPENSIGN suspansion Eﬁ:nm ]
Brake (front| Double disc Dum Drum it
Brake {rearl Single disc Drem | Drum .
| ‘Waight Unetar 1386k - .
Fusel tank capacity - 7.0 liters | 9.0 Ftars 11.0 litess

YIMI1ZE

YEM25D

YEME0O

The Yamaha machine was unbeaten!
The 11th consecutive Daytona victory
was achieved by Yamaha whan New
Zealander Graeme Croshy (YZR7T5H0)
tooked the checkared flag well ahead
of Freddie Spencer (Honda 1,025).
This year the start of the race was
delayed about four hours because of
heavy rain but spectators’ patience
was repaid with the truly exciting
62-lap race.

Kenny takes the pole
position

The ‘82 Daytona 200 (41st) which took
place at the Daytona International
Speedway on March 7, was plainly a
prelude to the 82 international sports
season. The race attracted 133 entries
including a number of works riders
such as Kenny Roberts (Yamaha),
Randy Mamale (Suzukil and Eddie
Lawson (Kawasakil.

Kenny hit the fastest practice time to
take the pole position. Second fastest
was Mike Baldwin who rode one of
tha nawly developed Honda 1,025cc
machines, The 52-lap race started at
16:10 and Venezuelan rider Roberto
Pietri (Honda 1,024) dashed into the
lead, with Kenny Roberts, Freddie
Spencer {Honda 1,026) and Mike
Baldwin also making a clear getaway!
Randy Mamala crashad after only 180
yards. Then Baldwin took over the
lead with Spencer and Kenny com-
peating hard for second spot. Lawson
{Kawasaki] was lying fourth with

7072 Don Emda TZ350 «7973 Jamoe Ssariren TZIB0 =180 Giecomo Agostini YZRIED =1875 Geng Ro

Yamaha’s 11th consecutive victory!

#1977 Stove Baker YZATS0 » 1578 Kenny Robarts YZRIS0 +1978 Dasle Shngleton TETS0 +1880 Patrick Pons TZ750 «1881 Dale Sirgleton TZ750

Graeme Crosby (YZR 750) fifth. The
race was led by the above trio until
lap 9. Then Kenny was forced to retire
hecause of a saized pistan. During lap
12 Baldwin had to come into the pits
to change the rear tyre. His team-
mate Spencer had also a similar pro-
blem on lap 13. :

Lawson was in the lead for some time
but had to retire because of gearbox
troubla. Then Croshy took the lead
for the first time. Spencer who had
fought his way back onto the leader-

The winner,
Graema Crosby
[Maribaro Team
Agostini Yamahal

board by tha 20th lap, was in hot pur-
suit of the leading Yamaha. During
the middle stage of the race Spencer
reduced the gap to 10 seconds but
tyra trouble once again hit his Honda.
MNow the MNew Zealand ace was
unchallenged|

He led the race for the remaining laps
and crossed the line first,

He was congratulated by Giacomo
Agostini, new team boss and former
Daytona winner, for his magnificent
Daytona victory.

52 laps

1. Grasme Croshy (New Zealand) Yamaha 750
2, Fresfeis Spancar (UISA] Handa 1,025
3. Roberto Pistri (Venszuela) Handi 1,024
4. Mika Baldwin [USA] Honda 1,028
b1 laps
b. Dala Singlatan (USA) Yarmaha 750
6, Steve Carvais {Canadas) ¥ amaha 750
7. Steve Wisa (USA) Handa 1,024
H. Thad Walll (USa) Sumuki 500
9, Sy Fallos {LISA) Y¥arnshas B0
10. Micky Richichi [LSA) Yamaha 750

Bob Hannah
wins the 4th

round

AMA
Supercross

Series

Bob Hanmah (Yamaha) scored a
runaway victory in the 4th round of
the AMA Supercross Series held at
Atlanta on Feb. 27, With this win he
increasad his championship points
to 103, Now he is enthusiastic about
chasing D. Shultz {Hondal and D.
Hansen (Hondal who rank 1st and
2nd in championship positions.

1. Vene (Finland] 2. Yachting (Holland)
3. Neptune Nautisme [France] 4. 1Bl (Great Britain)

The first Yamaha European outboard
motor press and distributors con-
ference that was held in Monte Carlo
for 3 days from Sept. 11 of last year

[

118hp model were shown directly to
them. together with the outline of
Yamaha's outboard market paolicy
framed to meet the actual market
trends in Europe.

As reported already, the European
O/M market has been relatively inac-
tive for the past few years due to a
stiff economic situation in almost all
countries. Only Yamaha outboards,
however, have maintained an upward
curve in sales even under such a
situation. Succeass of the conference
is sure to give another impeatus ta this
favorable trend for Yamaha out-
boards.

Mow let's take a look at the articles of
the conference which appear in a
number of Europe’s boat magazines.

Powerboat and Waterskiing — Great
Britain
{Extracts}

“Yamaha's new
outboards”

The big news of course, is the brand new
115hp engine which marks a considerable
step up the horsepower ladder for
Yamaha, This 30° ves four engine really is
a beauty, smooth powerful and reputedhy
vary aconomical ...

The engine is very quiet for the power it
produces, both from in the boat and as a
spactator, although the exhaust noise
does give an indication of the available

There was a whole collection of boats for
testing at Monte Carlo with the other new
engines on the back .....

Two hoat and engine combinations which
did work out well were the Shetland
Stratos, one with the new 60hp on the

@)

5. Powerboat and Waterskiing |Great Britain)
. Auto magazine (Holland) 7. Motorboat and .
Yachting |Great Britain)

AMAHA MAKES A MORE SUCCESSFUL
APPROACH TO THE EUROPEAN MARKET

back and the other with the new BOhp
Yamaha are claiming that the new
G0hp engine has a fuel consumption some
30% lower than comparable engines, and
this has been achieved by very careful
design and matching of the combustion
chamber, the exhaust and inlet ports and
the axhaust gystam ...
The current output from the factory is
running at about 220,000 units per year,
making Yamaha the second largest pro-
ducer in the world, behind OMC. What is
not generally known is that Yamaha ara
the largest builder of GRP boats in Japan,
and they must be tha only outboard
manufacturer building both boatz and
engines, which must giva them a depth of
experience not found eisewhere ... ...

Tekniikan Maailma — Finland
{Extracts)

“New Yamaha Outboards
Have Come”

Despita the fact that the world market of
outbard motors is declining and many
brands are being discontinuad, some
companies have got the courdage 1o
devalop complately new models. Yamaha
has introduced its new models for 1982
and claims to have decreased fuel con-
sumption even by 30% ......

Yamaha G0hp is claimed to be the first
outhoard motor ever built up aiming at
really low fuel consumption. However,
this is not the first time that an outhoard is
claimed to have low fuel consumption,
and the oversize displacemneant of 738cc of
this 2-cylinder in-line motor is also familiar

Thae rasult has bean reached by the new
design of the combustion chambar, and
by providing the motor with V-type reed
valvas and ovarsize, tuned-up suction and
exhaust systems ...

Yamaha has developed a muscular
Yamaha 115 80° V-4 engine with the
displacement of 1730cc. Obviously
Yamaha will go no further except perhaps
by tuning up this motor for the class of
140hp, to compete with stemdrives.

The technical features of the new V-4 are
the same as those of Yamaha 60hp but,
due to difference in size, for example,
lubrication is secured by using 1 : B0 fuel
mixtura., Tha engine is fed by two dual
barrel carburetors, and suction ports are

A

straight and the combustion chamber is
pancake shaped ....

Meptune Nautisme — France
{Extracts)

“The new Yamaha 115"

Over 100hp models make up only 1% of
the total outboard market in franca but
Yamaha is aggressive enough to make in-
roads into this market with the brand-new
115hp model that features much of its
lang proven outboard technology ...
The engine adopts a classical 30 vae four
format, with two dual-barrel carburetars,
electronic ignition system and 2% mixing
rate ...

At Monta Carlo this outhoard was fitted
to a Shark Arvor Cormorant, a large-sized
dinghy. This was an ineresting combina-
tion. The engine deliverd plenty of torgue
aspacially in the low speed range. Max.
crusing speed reached 67km/h. Fuel
econamy was generally satisfactory, and
optimum spead was some 3,B500rpm.
Even in this spesd range the boat could
run at 20 knats an hour.,

Cruising was felt comfortable and stable.
This showed that the Yamaha 115 and
this 6.6-meter dinghy made up one of
bast combinations

Motor Boat and Yachting — Great
ritain
Extracts)

“Yamaoha ready for ON
racing"”

| referred to an engine baing developad by
Yamaha, thought likely to fit the ON (1500
to 2000cc) racing class, which could
possible annihilate Western competition
in much the sama way as Yamaha and
other Japanese motorcycle manufac-
turera have endad up dominating this par-
ticular form of transport.

| was recantly given the opportunity, as a
guest of Yamaha, to review their 1982
range of outhoards on display in Monts
Carlo, and what an impressive it is ......
topped by the Yamaha 115hp.

Tha 115hp is & ganuine autput messurad
on the propeller shaft rather than the
crank, a system still used by some out-
board producers. More interesting is its
vee, fourcylinder block, which has a
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capacity of 1730cc. This is 270cc below
the ON class maximum, where Mercury
compete with outboards of 1999ce. While
this iz not1 exactly the size | forecast, the
high propshaft output, coupled with an
ampla easting which can easily be bored
out as the angine develops, tells me that |
was not vary far wrong ...

Expressen Journalist — Sweaden

|Extracts)

"Here you have the new
outboard engines"

Hera in Sweden the outboard business
raached tha very big sales diring 1975 —
1976 with 44,000 units sold. The figuras of
this year don't look very good [about
30,000 units) ......

What's new from Japan this yvear?

A new cold start systam on the 115 and
the 85. Instead of a choke, they have a
separate jet, like some earlier models, The
60 has increased the displacerment for bet-
ter perfnrmﬂnt:e in the middle speed
range. The 40 has been aquipped with
twin carburetors for better fuel economy
All the engines between dhp and 4lthp ara
now equipped with an enargy adviser on
the twist grip. You can st once see that
the contrel is in tha most ecanomical
position ......

The very big news from Yamaha is the
new 116hp model. A V-four 1,730ec
engine. It will not play around with 3% oil
mixture. Its oil mixing rate is 2%. The
percentage that Yamaha has pushed
hard, will be recommended for small
marine engines in Sweden ......

In addition to the above magazines, many
others also give much space to intreduc-
ing the new Yamaha outboard ranga,
They include:
* Sailas & Batliv (Norway)
* Water Spot {Holland)
* ¥Yachting |Holland)
* Yacht revue [Austria)
* Auto magazina (Helland)
* Vene |Finland)
* Yachting (Bolgium)
* Waterskier and Powercraft
{Great Britain)
* Italia Mare (|taly)
* 1B [Groat Britain)
* ato. ate.
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In 1981 six Australian importers (in aach
of their home states) and one New
Zealand importer adopted a new dealer
meating system as an imporant part of
their market activities, This year they have
taken another significant step in their
markat activities by promoting a new
sales promotion campaign called “Open
House™ right after the dealer meetings,
under a unified theme — “Don’t Foliow
Anyone”, with the intention of attaining a
new goal for 1982, In this way, each im-
porter and its dealers can make and carry
out more carefully thought-out market
plans based on closer communication
with local customers.

Open House

Open Houss is a kind of consumers show
event where a preview of new Yamaha
models iz given for the buying pulblic. In
the United States, Canada and Europe,
this type of sales promotion @8 guite
popular especially during the new modsl
launching period. And for the first time
here in Australia and New Zealand, the
same type of event was plannad and car-
ried out with various good new ideas on
gach state basis,
In general, Opan House is not 50 expen-
sive for its scale, comparad to other types
of sales promotion campaigns. In addi-
tion, it has 8 more substantisl effect on
customers or prospective customers by
shawing rew models more directly to
them than any other sales promotion
campaigns.
Mow let's take a closer look at the advan-
tages of Open House!
* Mew line-up models are openly shown
right before the sales season to the

SPECIAL FEATURE PAGES

YAMAHA 1982
OPEN HOUSE IN
AUSTRALIA AND
NEW ZEALAND

All efforts are joined under a unified
theme — "Don't Follow Anyone"

buying public in 8 more direct mannar.
This enables importers or dealers to
grasp how the new ling-up has been
responded to by the public, This per-
mits them to map out sales and
management plans just in time.
Open House provides a rare chance for
preparing tha list of prospective
customers including those who wish to
change their bikes for new onas, This
makes importers or dealers more ag-
gressive in carrying out their market
activities.

Customer's voice can be reflected in

market activities.

It will help customars make their pur-

chasing plans.

Importers or dealers can get the feal of

their positions in the market.

* Importers or dealers can rise in public
estimation in their individual com-
mmumnities.

* Communication betwean importers
and dealers i3 increased for mutual
benafit.

Al in all, Opan House offers a reliable

guide to business for all importers or

dealers concerned. In particular, a gques-
tionnaire which is conductad on the au-
dience, brings a great deal of precious in-
formation concerning actual market
rends or customer's preference, by
which importers or dealers can continue
their aggressive market activities in a
most ideal manner. The list of customers
which is controlled based an question-
naira results, will also aarn them a very
advantageous posiion in an intense salkes
war, The first Open House program that
was recently promoted by Australian and

Mew Zealand importérs, S8t a good exam-

ple of success,

Win a Turbo 650

McCulloch of Australia (New South
Wales) was the start runner of Australian
Open House Campaign of this year. It weas
held at the Bankstown Civic Center on
Fab. 7.

The company was very enthusiastic about
a pre-event PR campaign. Large-space
ads were continuously inserted in a
number of influential newspapers and
magazines to publicize the event far and
wide. In particular, a full-page ad which
appeared in The Sun, together with a 4-
page introduction story, turned out to be
a great impact. The ad featured the new
Yamaha Turbo 650 as an eye-catcher, and
invited the public to take part in an Open
Houses contast — Win A Turbo 650.

The ad copy reads:

1982 Mew Maodel Aelsase, Bankstown
Civic Centre, Sunday Fsbruary 7.

The people wha brought you the last two
Bikes of the Year would like you to see
their bikes for the next year,

The 1882 range of Yamahas that have
stunned motorcyclists all over the world

£
T

with their technical
innovation and ax-
cellence have arrived.

Thare's the sensational Yamaha 680 Tur-
bo which combines futuristic styling with
awe-inspiring power, the stunning X550
water-cooked V-twin sports bike, and the
ali-new X TS50 super trail bike. Yamaha in-
vites you to come and see all their 1982
motorcycles, including the motocross
bikes and mini-cycles at Bankstown Civic
Centre on Sunday February 7 from
10.30am till 5.30pm. Admission frea,
You'll aleo get the ocpportunity to win a
fabulous Yamaha Turbo. Yamaha's 1982
ranga. They'll show you tha way
motorcycling should be.™

Everyone who filled out and placed an at-
tached coupon in the box at Bankstown
Cinc Center on Feb., 7, was eligible to the
contast for which an exciting Yamaha
Turbo 650 was offered as the grand prize.

INVITES YOU TO SEE
IT SHOULD BE.
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An wym-catching
full-page advertisament in the Metra-
paliten and salected provincial newspapars.

On the day the key radio station con
tinued a spot announcement in return to
MeCullach's inviting the radio staff to the
dealar mesting held the previous day.

Due to the success of such pre-event PH
campaign activities, the event drew a
large audience. A constant stream of peo
pla besieged the Bankstown Civic Center
aven before the opening of the event. The
new line-up appealed greathy to tham.
The new Beluga turned out to be one of
the mast popular models and s product
concopt was very favorably received by
the audience. Children thronged to the
mini bike cormar where a number of at-
tractive new models wem on dsplay.

Intreduction to
Open Houes appearing in The Sun

Apart from the staff of McCulloch, 6
dealers in Sydney alse attended the
display comer in 2-hour rotation. Each of
them attained good on-the-spot sakes
results.

The first Open House was brought to a
success by drawing some 15000 people
evenin a day.

You can understand how significant this
guccass was, compared to a 4-day all
brand motor show which was held at the
same place early in March and attracted
onby 40,000 during the whole pariod,

In addition, local dealers organized their
own shows in six othar citios,

A pleasant surpr

Milledge Yamaha (Victorial launched an
active and effective one-month PR cam-
paign by means of newspaper/ magazing
ad, posters and pamphlets, to organize an
Open Housea on Feb. 14 in Malbourne.
Each dealer kept free tickets ready for
pick-up by visitors, Open House itself was
admiasion free but thosa with frae tickets

Yamaha range was on
display to arouse a sensation among the

audisnce. A selection of brand-new _

982,

YAMAHA 1
MODEL RELEASE

OPEN HOUSE - NEW PALAIS, ST KILDA
Sunday 14 February 1981

PR postars ond pemphlets

motareyele  films  was  continuously
screanad from 10am. to around 10pm. fill
od with spectacular road rece and
motocross  action, plus a8 sansational
audio presentation of the new models.
The wvenue was very near a seasile
amusament park and the audience includ
ed a number of holidaymakers.

Besides, the company gave full suppart to
lecal dealers who held similar shows in
their home cities. Each show plans were
carefully made to meet the particular re-
quiramants of individual local markets.

SPECIAL FEATURE PAGES

Mr. Fraser, Prime Minister of Australia
who was present at 8 preview given the
previous day, looked greatly interested in
the new line-up including the XTH50 as
Yamaha AG bikes are used in his farm-
land.

One of the audience said — A pleasant
surprisel” These words were guite
enough to express the success of this
Open Housa.

Total distance covers

5,075km !

Yamaha's Queansland importer Annand
& Thompson decided to promote its
Open House program not only in
Brisbane, but also in other cities for the
following reasons:

* It was almost impossible to find & venue
centrally located so as to draw from all
areas of Brisbane, a large city, and one
that in terms of size and design was
alzo suitable (ie., it would need to be on
ground floor, very accessible parking
wise, etc.).

By holding them at the various major
dealers’ premises, the public in those
areas would be enticed to attend and
by so doing would be exposed to their
premises, themselves and ther staff on
a more personal basis.

The program started on Feb. 25 and con-
tinued until Aprl B, covering the following

areas;

night late trading oppartunity, and special
application was made to appropriate
Government Department to gain a late
trading special licence for the other nights

i g

of tha schadulas for
the various dealers.

Other areas

Mar. 11 to 13 Gold Coast
Mar. 17 Toowoomba
Mar, 18 Morth Coast
Mar. 22 Bundabarg
far, 24 Gladstone
Mar. 26 Rockhampton
Mar. 29 Mackay
Apr.1to02  Townsville
Apr.5to6  Caims

In fixing the above dates they considerad
that no Upen House should take place too
goon in terme of the protracted rolease
dates of some key models otherwise it
could create an anticlimax situation.
Mr. W. Page (State Sales Manager| said
“It iz falt that the high cost in terms of
time, manpower resgurces and expense
has been vindicated by the good exposure
achieved by taking the new line-up to the
people. This in turn will accelerate the
public (and dealers) awarensss and ap-
preciation of the dazzling 1982 'J° senes
and result in more sales sooner”.

ey .

——

Australion Motor Gycle News gives
full seditorial support to the svent.

“Yamaha launches  Turbo

- shahrs off new 250 _____
N :

Naws madal
information kit

|
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Pitmanz Distribu-
tors  Pty., Ltd.
[South  Australia)
also worked out an
elaborate plan  to

— _mv* An elaborate plan

promote the first Open House in Adelaide
whera its main office is located. The com

pany picked out its retail shop as the
vanue for this event. This turned out tao ba
a vary good idea. The shop is locatd in the

main guarters of the city and the first
Open House presentad a lively scena with
a large audience including many from the
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neighbouring business center. In addi-
tion, the cost was surprisingly low,

Preparations are in
steady progress

Ken George (Western Australial has
plans to promaote its Open House program
at the earliest possible date, most likeby
late in April, along with opening of a
dealers renewed shop. Now preparations
are in steady progress. The new Yamaha
lirve-up was very favorably responded to

JWESTER
AUSTRAL

by all dealers during

the dealer meeting

held on Feb. 13. All

Yamaha fans are eagerly looking forward
to Ken Georga’s Open House.

detarmination for another big advance in 1962

Very much fruitful !
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' New model pamphlets

Maoller Yamaha, Yamaha's importer in
Mew Zealand, also promotad the Open
House program.

Opan Housa

Feb. 1 Auckland

Fab, 13 to 14 Hamilton

Feb. 17 Falmerston North

Fab. 1810 21 Wellington

Feb, 25 to 27 Chstchurch

Mar. 3to4  Christchurch

Mar.Gto3  Invercargill

In each Open House the new Yamaha
rango was on display, to create a sensa-
tion among the audience. The company
organized s first Open House in
Auckland, assisted by three main dealers.
The company achieved a8 success in
publicizing the svert by means of
newspapar/magazine ad, radioc an-
nouncement, shopfront posters, direct

mail, word-of-mouth communication,
ete. On the day the venue was buzzing
with excitement of the audience who had
a rare chance to see the sparkling new
Yamaha modeks prior to their debut on
the market. Demonstration of new
modals including the Turbo 850 and the
Liguid-coaled V-twin X580 axtremaly
pleased them, The computer monitor
system on the XVAA) also became a focus
for their keen attention. The audisnce in
cluded a great number of other brand
dealers and wsers, thus the event at-
tracted almost all bike interested people in
this area. Opan House events in other
clties were also successfull and the total
number of avdience was in excess of
55, 000; abowut two times that of yearly
bike purchasers in this country!



Yamaha Naws Mo, 2 Pagag

Consumers show
in Stockholm

i

Yamaha Corner featu ring the new AZELE prominently: from left rlgu.h'r_

Mr. Eneqvist [Yamaha impaortarl, Mr. Hallman {(Yamaha importer] and Mr
Carlgvist [Yamaha molocross star).

From Swaden: Yamaha im-
porters and dealers in Europe, the
United States, Canada and
Australia are making the most of
consumers shows as part of their
effective sales promotion ac-
tivities. Each show features the
attractive new Yamaha range to
appeal greatly to customars and
prospective customers. Benefl
ting greatly from thesa shows,
they are steadily increasing the
market share of Yamaha rmotor-
cycles in the face of an intensa
sales competition of "82 models.
The recent Stockholm con-
SUMars HIIIJW was Nt an BXCED-
tion. VYisitors' interest was
focussed on the new Yamaha
RDI2BLE which made its debut
on the European market during
the show as Yamaha's positive
answer to the call for a better
125¢cc machine,

The 125ce categoty is becoming
increasingly impaortant in today’s
motorcycle market, Many yvoung,
or novice, riders are restricted to
this capacity bracket by law and,
therefore, development of new
and appealing machines in the
class has significant prionty in

maet manufacturers future pro-
duct planning.

With the introduction of the
Yamaha RD125LC, we sea the
most sophisticated and techni-
cally-advanced motorcyche aver
offered for sale in the 125cc
street machine category. Specifi
cation of both engine and chassis
components, plus the styling and
equipment, leaves no-ona in any
doubt that Yamaha have set out
to construct a potential market
leader.. and have succeeded in
doing so.

The supersports two-stroke con-
cept first started by the pheno
menally-successful RD2B0LE and
RD3S0LC twins has been con
tinued into the 126CC class by
the new RD125LC.
Ligquid-coaling, the Yamaha
Energy Induction System (YEIS),
transgstor IUHIII(]H Wl h automatic
alectronic advance/ratard sys
tem, single-shaft angine
balancer, monoshock suspen
sion, cast-alloy wheels, disc front
brake these are just the
highlights of thae RD125LC
spaecification chart.

New DT180

Shows Its Power in Amazon Adventure Touring

From Brazil: Two men rode
2700km through the wilderness
of the Amazons in seven days on
the trail bike DT180 which just
wirt on the market in Brazil on
October 9, 1981. The DT180 just
introduced thera is a new type of
motorcycle with a 176cc engine,
Monocross suspension, Torgue
Induction System, and YEIS, and
it has now been proved that it is
very suited for riding around in
wild and undeveloped terrain,

The men who took part in this
rough and rugged adventure
wereg two Frenchmen: Pierre
Yues Refalo (34) and Mavier

Pomier Layrargues [(25). They
now both live in Brazil and are
tast riders for the magazine
Mater 3, Mr. Refalo’s main oc-
cupation is photography, but he
is also a veteran motorcyclist
having ridden a total of
G600,000km. Moreover, 40% of
this distance he cowvered in the
Sahara, Africa, Asia, and other
difficult terrain. In 1973 and "74,
Mr. Refalo competed in the En
duro Europe Championships and
worked as tha chief editor for

French motorcycle magazines in-
cluding Motorcyclisme,
revLe,

Maoto
Motos Hebdo, and La
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Mr. Rafalo and the DT80 equipped for adventurs with portrait of Mr. Xowvier.

Thiy
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Revue des Motards. He has also
workaed for Gente Motori and
L'Equepe in ltaly, Mr. Xavier has
also worked for various motorcy-
cle magazines as a writer and hag
taken part in races held in Europe
and Africa. In 1977 he par-
ticipated in the enduro race
which went from France to Sri
Lanka and India.

The Amazon Adventure Tour
wias started on Detober 28 with
the full back up of Shell de Brazil.
This trip went roughly as follows:
From Belém, the starting point,
to Posto Zero the road was paved
all the way for 450m, Although it
may seem pretty simpla to ride on
a paved road, Xavier says; “Rain
was pounng and the road was
flooded. It was almost like riding
up a stream. Dur bikes were load-
ed down with 30kg of gear and
spare parts so we wera greatly
relieved when we finally reached
Posto darn,™

The naxt day they had & rough
time on 8 150km section which
took all day to cover. There
would be & great many curves
following long stretches of
straight road and washboard
road surfaces with ridges about
30em in height (this kind of road
15 called “steer ribg™ in Brazill
would come up every 3km or 50,
Each time they hit such a rough
section, the spare fuel tanks and
sidebags would begin to shake
lpose and it the ground. So
avary tima they had to stop and
carefully refastan thair loads.

In the next section from Vila Hon
don to Maraba, on top of the
“stear nbs” they had to put up
with roads of sand.

These sandy roads look smooth
and firm from a distance but thay
are actually composad of a loose
layer of fine sand owver 20cm
deep. Becuase of this, they baoth
had to ride in first gear through
this section,. keeping a 500 meter
distance between each other
while leaving their lights lit up.
The next saction to Santarém
was in no better condition, and
Xaviar's bike finally ran out of
gas, completely exhausting that
in the spare fuel tanks also. So as
the last resort, thay even usad
Pierra’s bike to pull Xavier's to a
filling station.

From Santarém they took 40
hours to go up the Amazon River
on a gaiola (steam nver boat) to
ltacoatiara, From hare, thay rode
about 300 km on dirt and paved
roads to reach their final destina
tion Manaus.,

The two Yamaha DT180 trail
hikas which made this trip were
put on display Trom November 13
|Friday) at the show stand of
Yamaha Motor do Brasil. Thig trip
was not only an adventura, but it
wae algo a test of this model's
performance. The severe
weather conditions, the fuel sup
ply problem, and'some of the
worst pessible road conditions
they encountered served as a
good test. It was not that much
of a problem to completa the trip
within the time schedeuled,
aspecially since there were no
real problems to speak of. Of
these two bikes, one received
some damage to one spoke in the
rear wheel, while the other got a
broken handle grip from a spill.
There were no flat tires and not
even the sparkplugs needed
replacement. The two riders
became fully convinced that the
DTIBO has all it takes in perform-
ance and good quality for a
superior trail bike,

In their words: “The DTI180 will
handle any kind of road there is,
and will even go where thera is
nothing that can be called a road.

What was most impressive was
the wonderful way in which the
frame withstood punishment.
Ihis trame could probably camy
an engine 'with a larger displace-
ment. The accuracy of the in-

struments and the durability of
the electrical system was exXcep
tianal. We kept our lights lit up all
through the trip but there were
no burn-outs.”

New DT180
opens a new trail age!

The New DT80 which is built in
Brazil and showed s outstand-
ing parformance and dependabili-
1y in @ recent Amazon advanture
ToLr inc__;, 8 Hailling l..viu:ju:;pn-_rad
popularity among Brazilian trail
enthusiasis

DUAS RODAS and MOTOR 3,
two of the most influential motor-
cycle magazinas giva much apace
to introducing the excellent pro-
duct features of this model as
follows (extracts):

DUAS RODAS

I'he New DT180 s a good answer
to an increasing number of dual
purpose bike fans in  Brazil.
Significant wechnical features in
cluding the Torque Induction
enging with YEIS, Ceriani type
frant farks and rear Mono-cross
suspaEnsion system have made
this model an exciting terrain at-
tacker as well as a dependable
and economical runner an nonmal
roads ... Tha New DT will ba ona
of the best sellers in the always-

growing Brazilian
markat.

MOTOR 3

The New DT1B0 has made its
daebut as the first real dualpur-
pose bike ever built in Brazil,
Featuring much of Yamaha's ad-
vanced technology, it shows its
superbly dependable and exciting
performance both on and off tha
road. In particular, it 5 not too
much to say that the New DT180
opens a new trail age in Brazil . ..

matarcycle

Super Snocross

From Canada: This wimn
brought an exceptionally
amount of snow 1o the nort
hemisphere in particular. =
peopla may have spant tha
winter in the traditional mar
but others hit upon a new w.
find excitement in snowhe
Peterboraugh, locatad in the pro
vince of Ontario, in Canada,
thera 2 a race track namaed
Kawarath Internationals. The
farmous oval track race held here
is among one of the most well
known racing events in the
world, This winter, Yamaha
Motor Canada introduced snow-

Senior, anc usi‘ Classes wilh
Tim/ Bepder drom ‘Colden, hew
Y 1 d al ,,.ﬁ"-'ﬂ hf

The highlight of the event was a
special BR250 race featuring
Yamaha dealers from all over the
province of Ontario. For the
grand finale, 13 Bravos roared
out of the gate for eight tremen
dous lape of racing entertain
ment. The capacity crowd,
despite the —40°C temperatures,

Tha thrll packod speedmce and spectatars axcitedly looking an

SPECIAL FEATURE PAGES

YAMAHA 1982
OPEN HOUSE IN

AUSTRALIA AND
NEW ZEALAND .

Milledge Bros. Pty. Ltd.

As mentioned in pages 4 and 5, the first Yamaha Open
House and dealer meeting program was

very successfully carried out everywhere in

Australia and New Zealand.

The pictures shown here are quite enough to give
you some idea of this significant event.

MORTHERN

TERRITORY POPULAR MODELS

MODEL RE SE
Fraa tickat

NEW ZEALAND
&0 MILLION PEQRLE

Annand & Thompson
(Wholesale) Pty. Ltd.

This s a kind of anter-
talnment for the audi-
ance. Elaborate body
painting makes evary-
one taka it far grantad
that this girl is neatly
drassad in a riding
sult.

The show hes a very good atten-
danea. The audience Include a
numhbar of people who have happen-
ad to visit & seaside amusamant park
naar the show vanua,

Tha new XT serias
models win high
popularity. [(Dealer
maating)

Information film wag
continuously screened
fram 10 &.m. to around 10
P.m.

In additlon to the B2 full line-
up, the XVa20 is also shown
as an exhibition model on
which a guestionnaire is set
out. Tha results are excellent,

Little policemen win ap-
plausal They imitata the
styla of the policeman who
plays tha laading part in o

Pitmans Distributors Pty. Ltd. uery jpopulat TV: iragiom.

The statf of TV channel 7, with & glamour girl and Mr.
Hirashl Tanaka fram Yamaha Motor (axtremo rightl. The

Pitmans’ Opan Housa is promotad at a retail
ataff giva full support to the avant.

shop located in the main quarters of
Adelaide. Thig hits a markl

0

Pitmans” Open House also sn-
joys a vary good attendanca.

Mr. John Pitman [General
Manager's) opening address
at the dealer meoeting.




Ken George Distributors Pty. Ltd.

SPECIAL FEATURE PAGES

LIA

5
\NESTE“H 5

From left 1o right: Mr. Satoshi
Watanabe, genoral manager af
Yamaha Meotor. Mr. Ken
Goorge and Mr. Hiroahi
Tanaka with the new XJEG0
Turbao. (Dealer mesting)

other parts of tha warld.

TWO MONTHS IN ADVANCE

» Check with Yamaha for any
possible conflicting dates to
thoes you hava in mind,

* Check with Yamaha for
films, display materials, DM
and other personnel
avaitability.

ONE MONTH IN ADVANCE

*# Eatablish theme or name,
work with district manager.

+Finalize location, dates,

* Reserve advertising space
and plan publicity campaign.

*Finalize talent, entertain:
mant, celabrity or other.

*Write personal invitations
and choose mailing format,
card, letter, expensive
stationery, Incorporate
theme,

ONE MONTH IN ADVAMNCE

¢ Extra literature, Paint of
sale material, decals,
ironons, posters.

* Films, vidoo cassettes.

* Merchandising aids.

*# Display models (if previoushy
confirmed as availabla),

= Publicity kits for local media,

* Ad plans,

+ Billboard paper.

+ Sipacial invitations,

* Radio tapes, scripts.

* TV tapes, flim.

= Dhirect mail pieces.

* Gat agreement on any cost-
shanng decided.

OME WEEK IN ADVANCE
*Check all facilities, arrange-
ments, menus, et  Monitor

Model Open House Program

Intraduced here is 3 model Open House program which is carried
out in Canada. The program covers step-by-step preparations
and arrangements, together with after-care and follow-up A
measures, great part of which can be appiied w similar avents in -

PIG

{Product Information Guide)

- This booklet is compiled
& as an informative
- guide to the ‘82

¥ Yamaha motorcyche
o fineup, by giving spe-

! cific’ emphasis to the
intreduction of supanor

| tachnical features of indj-
vidual models. Ths booklet i a kind of material in-
dispansable to the successful arganization of sach

Open House.

advertising, make _— i
SUre it funs pro- =
perly. Check =
receipt of supplier's
matarials. Check

hotel resarvations

for out of town i
guests, J

GET FROM YAMAHA:
*Last call for emergency for
forgotten items. Advise if ]
important tems not receiv- -
e, Confirm attendance 4,
any Yamaha personnel,
Review details with district

FEVArMELpEr.

0N Wl

Dnﬁi"mﬁtd A — no empty shelves,

= Write down koy [tem OMNE DAY LATER
chacklist on something you  * Restore averything to
can put in your pocket far aniginal candition quickly
constant reférance. and complately.

* Review status of sach jtem * Mova out of remtod

and attend to problem aress
immediatoly.

* Manitar advertising schedule
for necuracy and timing.

* Check personally on food,
bevarage and services ar-
rangements {don't lat
anyone let you down).

DURING

* This s your show — be
paositive, sociable, infor-
mative, delegate and plan-in
reqular breaks — stay sham
as possiblo and look it

* Maintain clean, neat,
premises, keep machines
polished ‘at all times, replace

promises promptly and com-
plately — all refuss includ-
ed. |t's good business and
personal relations.

TWO DAYS LATER

* Have & staff meating to
raviaw the whola show.
Take notes of good and bad
experiences, ideas for futura
events, etc. while still fresh
in averyone's mind.

OMNE WEEK LATER

+Gend personal letter ta
evaryane who purchased
anything during your event.

OKE YEAR LATER

gtock 3¢ necessary promptlty  * Do it all again, J

MeCulloch of Australia Pty. Ltd.

Following the audio visual
presentation, the new line-up
is unvailed, Tha XZ6601s one of
the most popular modeals,

N

A large supermarket’s
sacond floor is hired for
this show, drawing a
great number of shop-
pers.

VARAHA
ROAD SHOW {7

o onw

A very attractive PH sign-
board helps to make the
event known to B8 many
people as possible.

to the audience,

Moller Yamaha Ltd.

. ol
The star of the show
is absolutely tha
ravalutionary 650
Turba. “Win a Turbo
50" contest makes this model more impressive

The Yamaha new modal
release is 8 monumontal suc-
cess, imprassing on everyone
the Yamaha theme for 17382

. that we "Don't Follow
Anyone”.

Tha staff are very busy, making preparations for the

“Open House" saries,

loved the event and chanted for
more. Could this be the sport that
will revitalize snowmobile racing?
Judging by the anthusiasm of the

race drivers and fans in Peter-
borough, this may well ba the
case.

The Exciter Used 50% for Commuting
and 50% for Pleasure

‘81 Market Survey (YMUS)

From the U.5.A.: In continuing
with the article on the market
survey in the United States in tha
last issue, further results are
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understanding our buyers and
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AVERAGE MILES RIDDEN PER WEEK
EXCITER 185 Bz

7/
¥ /,,
EXCITER 2507 [ f

EXCITER 250 Er/i-:j:
SECA 750 / / :
GECA BEO ; /
MAXIM 550
MAXIN 650
P { {;/4%%%1]
wo A
'?I '.\ 'I:I I-h 2""." ;!'I :-
= 10 miles

FERCENT OF TOTAL MILES SPENT
FOR LONG/OVERNIGHT TRIP
FLEASLIRE CRUSING AND
COMMUTING

% .
EXCITER 185 gﬁﬁsﬁ% -
EXCITER 2807 e
excrren 280 (R
-

L
i

i

SECA TED R,

e ] |

SECA 550 %ﬁiﬁﬁ?iﬁg&f *f'?/

S

MANIM B0 | /

. e ~1.‘)_,..__,._./

5 5 “Eﬂﬁ;:.??fﬁ:j’f [_‘:

.ﬁé& yr -'“' i
¢ S }ég o

.5 g ielid

| ‘ﬁ;’z% |

L | Longtrip

The Djibouti Motocross Team

From Djibouti;: Mr. lzzo of
etablissements marlll, a Yamaha
distributorship, has besn putting
a great deal of effort into
popularizing motorsports ine his
cammunity, and he has bean
SpONSoring many racing events.
Every month, orders ara raceived
consistently by etablissements
marill for ¥Z and IT machines,
and the local market share of
Yamaha has reached 62%. Thae
efforts of Mr. lzzo and his staff
have contributed a large measure
in producing this figure. Also the
record of the Yamaha riders in
these races has been wvery ex-
cellent. In  the International
Motorcross Racing in Etheopia,
an event held for the first time
last year, the Yamaha motocross
team of Djibouti did it well, The

G. Milhac, the overall champion on
his Yamaha IT17S

results of this event are shown
below.

Gth November, 1981, (Republic of Djibouti}

126/250 Class = 1st GILBERT MILHALC YAMAHA
2nd ROBERTO SANGES YAMAHA
3rd CHRISTIAN GOLET YAMAHA
Ath GINA ABOUBAKER YAMAHA

DT126 Class = 1st KIKI YAMAHA
2nd TIRREL Yannick YAMHA

29th November, 1981 [Ethiopia/Addis Ababa)

1250 = st ROBERTO BAZZANI |Ethiopia)
2nd GINA ABOUBAKER (Djibouti)
3rd ROBERTO SANGES (Djibouti]

250cc = 1st GILBERT MILHAC [Djibouti)
2nd CARLO DELPONTE (Djibouti)
3rd HAIGO (Ethiopial

Cht absolu = 1st GILBERT MILHAC
2nd CARLO DELPONTE
3rd ROBERTO BAZZANI

SUZUKI
YAMAHA
YAMAHA

YAMAHA IT17E
YAMAHA IT260
YAMAHA YZ250

YAMAHA
YAMAHA

SUZUKI

afforts.

Heights/weights of owners werns
close to nermal averages,
Avarage height for X\VO20 riders
was 5" 107 with weight at 184 lbs,
This contrasts with our smallest
haight/weight averages — that
of the YZinger riderl Awverage
height was 3' 6" with average
weight 48 Ihs,

When locking at owner marital
status, we sea that Seca owners
are more often single than other
model owners. Sixty four percent
(64%) of the Seca 660 owners
ara single, whila 52% of tho Soca
750 owners are single. Exciter
ownors are most fraquanthy mar
ried. Owver 80% of each of the Ex-
citer model owners were married.
Of all models ressarched, X320
owners had the highest weaekly
miles travelad: at an average of
279 miles per week, Second
highest was the Seca 750 at 225
miles per week. Among Exciter
owners, males seemed to travel
more than fermales.

When ressarching usage, it ap-
pears that our Exciters are used
close to 50% for commuting and
B0% for pleasure cruises. While

3 our other models seem to be us-

ed more for pleasure cruising,
commmiting doas ssam to play
an important role.

Yamaha does a hat
trick in the Irish
experts trials

From Ireland; The |rish Experis
is among one of the big trials
events held in Europe every year,
and motorcyele manufacturers
from all over put forth a great
deal of effort to win this event,
This vear Mick Andrews, the in

ternational trials star for Yamaha
captured the crown. Yamaha has
won this even for the last couple
of years with 320cc Majesty Trials
machines, so now Yamaha has
pulled off a "hat trick.” The bike
Mizk roda this yeaar was a
Yamaha 200cc Yamaha despite
the fact that most all other en

trants rode 20cc 350cc
machines, atiests to the great
power of YEIS (Yamaha Energy
Induction System) and the skill of
Mick, a well seasoned trials rider,
In the second place came 20 year
old Henry O'Kelly of lreland on a
320cc Yamaha, who hung on
Mick's tail to the bitter end.

Loft to Right, Henry O'Kally, John
Shirt, Mick Andreaws. Always tha
preat sportaman, Mick Andrews con-
pratulates Henry O'Kelly on  his
dynamic challenga. John Shirt who
built and prepared both their Majesty
Machines also looks plaased,

Motorcycle
Enthusiasts in
Addis Ababa

From Ethiopie: Addis Ababa is
currantly in the midsts of a great
motorcycle boom. Presently in

Ethiopia a vanety of developmant
campaigns ara underway such as
the literacy campaign and the
green revolution campaign. All
the instructors and staff involved
in these campaigns, several thou
sand of them, are using mator-
oycles. Therefore, a spacial cam
paign is also being conducted to
train motoreycke riders, and even
a4 few racing events ame bsing
held.

Mr. Paulo Pansiotti in Addis
Ababa is a regular follower of
motorcycle racing, and in par-
ticular, a supporter of Yamaha

teams. He owns a leading brake
and clutch service business
there, and his business sarves as
a solid back-up for all types of
vehicles including Yamahas., He
has always extended generous
support for Yamaha motorcyel-
ing activities, and showed groat
enthusiasm in supporting the
motocross  meoting  just  held
there. Needless to s=ay the
Yamaha toam won. The photo
was sent to us by Mr. Panaiotti
and shows the "81 champion, a
Yamaha rider, receiving the
trophy,

Yamaha in the lead again

Valida Motocross Race

Curtis makes another aplending jump

From Panama; Motocross races
in Panama are known for packing
in the crowds regardiess of where
it is held. The leader in the na-
tional championships is prasently
the current Champion Jerry Cur-
tis. CIPSA, the Yamahsa
distributor in Panama, is his
sponsor. Jerry's daring and
guistanding performance along

with giving him a unprecedented
record, has also won him unmat-
ched popularity. Of the six na-
tional championship races held
each year, five have already bean
run this yvear, and Jerry has
dominated most every one of
tham. His victory is assured even
before the final race is bagun.

Contributions wanted

We at the Editorial Room of
Yamaha News are always looking
forward to having you supply us
with various editorial materials so
that we can make Yamaha News
more  ingtrumental to  yvour
buginess, Any gort of news or in
farmation would be highly ap
preciated if it is about Yamaha.
Newspapar or magaring chippngs
will also serve to help us. Please
attach some photos, color or
tack Mwhita to your news or infor-
matian wharaver poasibla.

Address: Editorial Room of
Yamaha News, Advertising
& Public Relations Overseas

Markets, Yamaha Motor
Co., Ltd. 2500 Shingai,
lwata-shi, Shizuoka-ken
{Japan)

Bear Tapsha Hews,
1 am 20 years old, My name 18
Haushad Gulam, son of an Anlan
fanily living im Bukaba, Tan-
EAnia,
ing at a conpany Aalled Umited

EFast Africe. 1 am work-

Motorm (KJ) Lid. s & motor-

eycele mechanle, 1 can expart-
ly hamdle my favorite Tamaha
fareat and

balancing with one wheel. The

ATHX) inm water,

phote mhowe my demenmtration
with Yamahs XTH500. Hy XTS001
It 1p the real bike [or om=ap-
of ff the romd ... it goem 1o
any plase I want to go. 1
congratulate Yamaha for the
marvelous standand of the blke.

Haushad. Gulam. F.

Excellant wheelie!




Yamaha News No. 3 Pagafl

Yamaha Motor N.V. in
Amsterdam, Holland invited a
number of European motocy-
cle journalists to test-ride new
Yamaha models in Moroceco
during the period from Jan. 25
through Feh. 4, prior to their
debut on the market.

The new models were tested
in every possible way for
thorough evaluation of all pro-
duct features.

The city of Agadir. on the
west coast of Morocco, was
the venue of this Yamaha in-
torduction. Bikes tested were
the XTB60, the DTI126LC, the
RDBOLC and the RXBOSE. The
XT550, two of which had
distinguished themselves in
the "82 Paris — Dakar Rally,
was undoubtedly the model
for the keanest attention. The
newly developed lightweight
off-road bike, the DT126LC
arousad a great deal of in-
terest because of its technical
innovations, such as the
liguid-cooled engina with
YEIS, single-shaft balancer,
Mono-cross suspension, etc.

The choice of Agadir, a city
that was completely destroyed
after a shattering sarthquake
about twenty years ago, ap-
poared to be a good one. The
surroundings of the rebuilt
town were just ideal to meet all
the new machines in a proper
way, in particular tha XT850
and the DTIISLE, because they
had to be tested under offroad
conditions. Groups of jour-
nalists set off every morning
and soon they could be found
in the sand dunes and on the
beach of the Atlantic Ocean,

Eurcpean journalists who have ridden

having a good time with the
dual purpose bikes. All the
Jjoumnalists, who were not able
to attend the introduction of
the XTEED in Japan shaowed a
big interest in riding the big
single four-stroke, returning
to the basis with enthusiasm.

Owtstanding product
features

The beautiful weather was in
witing to make long trips in
mountaing where thea
Yamaha's could be test
every possible way, The W
from Agadir to Tami and Argana
werg suitable enough to match
the parformances of the bikes,
though one had to be careful
with crossing donkeys and
camels! Acceleration, spead, tor
que etc. could be tested on the
coastroads with long  winding
comers |eading through winy
villages, ideal for picturesgue pic

Tyres show outstanding
off-rosd gripping.

nies Yamaha bikes.

New modeis appeal greatly
to the European press

MNew Yamaha off-romsd bikes in action

tures. The mountain section,
spurs of the famous Atles Moun-
taing, was the place to feel the
brakes, gearbox and handling of
the new Yamaha models, Tight
comers and S-bends ware part of
the demanding roads and the
aacy riding bikes weara a bit help
as the riders had to concentrate
on the tracks, leading through
valleys.

Most of the invited journalists
made the biggest milsage on the

looks, the low weight and
manouverability were praisad by
the riders.

All together the intorduction in
Morocco wWas a8 SUCCeSS, con-
gidering the fact, that four dif
ferent approaches using the varie-
ty of riding possibilities in Africa.

Smoother power dalivery

by ¥DIS {XT560]

LR e e s B e SRS TR
New race films

“A Test For Tomorrow”
and “Mighty Motocross”

pion Heikki Mikkola's instruction
on  motocross  techniques  adds
snother dimension te the film,
Thease films can be a very effective
PR tool if used an many different
Rocasions in direct aor indirect con-
nection with your sales promo
tian, for example:

*Lending them to motorcyele

As vou know, racing has been an
important part of Yamaha's R&D
activities, Participafing in a race is
significant for its own sake as it
creates some of othed [mpact on
the motorcycle market. Winning
in it is much more important as it
can demonstrate the superiority
ot racer technology which should

be utilized for the development of clubs
quakity production models, thus  *Lending them to film com-
gnhancing the Yamaha brand im panies

age. The above named fims are
the atest ones of their kind, One
s the Tilm of the ‘81 500cc World
Championship Foad Racing
where Kenny Roberts and his
technical staff are fighting thedr
way an, telling an inside story of
how the world's renowned
Yamaha factory racer s improv-
e, togethar with comments from
other star riders such as Bamry
Sheans and Marco Lucchingelli, Tha
other keeps alive various exciting
scenes of the "81 World Cham-
mionship  Motocross,  with  all
Yamaha stars in full action. The
highlight is Meil Hudson's
dramatic 260ce ehampionship vie-
tory. Former B00ce world cham-

*Lending them to wvarious

recreation centers
*Showing them at your shop

or during dealers meeting
We hope you can conceive many
other uses of thess films and
pleass try 1o seize every possible
chance to show these films to as
many peogle as possible.

SPECIFICATIONS

“ A Test For Tomorrow (FS33)
ESFG, 27 minutes, multicolor,
286m ¥63,000 per roll (FOB
Japan)

* Mighty Motocross |FS34)
ESFG, 30 minutes, multicolor,
326m, ¥83,000 per rol [FOB
Japan)
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