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Yamaha Marina Hamana-ko is located by l.ﬂ'lu I-Lnnmnn
about 40km west of lwata,

“Yamaha 2-stroke twin sports” is a
synonym for “high performance and
high quality'. It has long been ac-
copted as the masterpiece of motorcy-
cle engineering. The origin of this
world's renowned 2-stroke twin design
format can be traced back to the
Yamaha ¥D5-1 2580cc which was laun-
ched on the market in 1959, This modal
came with a newly developed high per-
formance 2-stroke twin engine and
became a true pioneer among
Japanese sports bikes, sweeping all of
Japan's major races in its days.

Thiz successful engine design has con-
tinued to be improved over a period of 24
years, whila at tha sama time being close-
Iy related to the TD and TZ production
racer designs, through Yamaha's active
participation in world GP road racing, un-
til it was adopted in the current RD model.
The YD5-1 was virtually the primary madal
that helped Yamaha establish its firm posi-
tlan in the Japanese motorcycle industry
in its earler stage.

Yamaha Motor was founded in 1858, after
separation from Nippon Gakki. In brief, the
period from 1956 to 1969 was the first
distinct epoch in Yamaha history.
Throughout this period Yamaha strove to
introduce revolutionary 2-stroke innova
tions one after apother, thus making its
position emminent in the motoroyela
market, and by the end of the sixties

Yamaha's first production bike,
the YA-1 (125cc)

Yamaha's first 2stroke twin
madel. the ¥D-1 (Z60ca)

YAMAHA MOT! 'D... LTD. AD & PR DIVISION
Mﬂﬂ# . ﬂﬂl: kea-ken, Bagsan Tak D533 121 1111

Telax: lwata mm ‘n'lmah.i Cable: Yamaha Mator fwata

A

Among the Yamaha staff present are Mr. T.
Hasagawsa (leftl. Mr. |. Komiya (middle) and Mr.
2. Watase [right).

Yamaha had established itself almost
without question as the leading 2-stroka
matorcycle manufacturer in the world.
The 1955-69 Yamaha models included
many that have truly changad the course
of motorcycle history. The excellence of
these models has not become obsolete,
supported by a great number of vintage
Yamaha fans even in this age of rapid
DFDQTHSS.

Get-together meeting of
vintage Yamaha owners

About 40 of these Yamaha fans recently
had a Z-day get-together meeting at
Yamaha Marina Hamana-ko near lwata,
gach bringing its favorite Yamaha bike,
which had lved an incredibly long life, In-
vited to attend the meeting were Mr. T.

World's first real dual-purpose
biltg, the DOT-1 [260aa)

vimtage Yamaha parade around Laks
Hamana. The englnearing excallence of thase
bikes doss not became cbaalets in this sge
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Riva motorscooters are creating a whole new market in
the United States. See pages 4 and 5 for more details.

Hasegawa, Mr. | Komiya and Mr. £
Watase who had been closely related to
the development or marketing of the
YDS&-1.

Armong the vintage bikas present were the
125ce YA-1, the 250cc YD5S-1 and the
260cc Trail DT-1, each of which enjoyed
an unmatched reputation in its day. At this
get-together meeting these people found
&d A vintage Yamaha lovers' club and nam-
ed it “The ¥YDS Club’’ because they con-
sidered this celebrated model to be the liv-
ing predecessor of the workd’s renowned
2-stroke twin sports.

YDS Club Founded in Japan

Talking about good old times, these
Yamaha owners exchanged greetings with
tha Yamaha directors who had been close
Iy related to the development or marketing
of this model.

A vintage Yamaha presentation was also
included in the schedule, This was a very
delightful event for all present. Each of the
hikes was introduced one by one, together
with various interesting episodes or insida
stories, and a round-Lake-Hamana parade
brought this 5ignificanl get-together
meeting to a succesaful finish,

The Jlatest

generation of
the Yamaha 2-st. twin

Both the TZ250 and the RD250LC are the
latest models to feature the long proven
2-stroke twin engine format. The former
is basking in the glory of having won the
world GP, while the latter is reputed to
he the fastest 280cc street sports bike
ewar built.

In addition, the AD380LC, sister model of
the RD2ZBOLC, which is gaining wide-
spread popularity especially in Europs,
also features basically the same engine

design as the RD260LC.

Above:

A, Carter on 8 TZIS0 winning the 280co class
of the French GP.

Below:

The Z-stroke twin RD3ISOLE is giving o strong
boost to Yamaha international cup racing
|Coupe Yamaha Gauloisas]
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TEST-RIDE REPORTS ON THE RD350LC AND THE XJ900

A greater sensation than expected

As reported in the last issue of
“Yamaha News"”, Europaan motorcy-
cle journalists test-rode the much im-
proved RD3BOLC and the brand-new
XJ900 in Japan early in March with the
sales season coming soon in Europe.
The test-ride reports they wrote for
their newspapers or magazines made,
without exception, a great paint of the
outstanding performance and handl-
ing gualities of these new models that
Yamaha has launched on the market
with confidence. The following is the
extracts from these test-ride reports
appearing in some selected news-
papers and magazines:

Small goes fast, big goes
small
{Mechanics, Great Britain)

The main contribution to the increased
power of the ADE50 has bean mads by the
variable exhaust port geometry, first
developed for Yamaha's GF roadrace and
motocross works bikes and fitted for the
first time this year to tha production
motocrossers . ., . Most of the time, | am
against the “New Year, New Model” syn-
droma, All too often, the "new models™
are just the same old stuff in & shghtly
changad wrapping. ... But this is not true of
the new RD350. It really is a vast improve-
ment over the previous model and the
previous model was an excellent bikae
itself,...

Biting Yamaha's street
bullets
{Motor Cycle Weekly, Great Britain)

So how fast in fact are these
Yamahas? And when might we expect
to buy them in the shopa? Top spead
reached along Fukuroi's 2.2 kilometer
straight was a8 bast top 200 kph (124
mph) for the RD3BOLL, although a
rmore consistent figure obtained on
three other models revealed 195 kph
{121 mphl—sitting up In leathers,
175 kph (108 mphl. Speeds for
the XJ900 were 230 kph (146
mph) and 230 kph (142 mphl—
all figures taken from speed
readings and uncorrected.. ..
Just as the RD3B0OLC is more
than capable of holding Yameaha's
superiority in the thres-fifty class
another year, big-bangar lovers will
relish Yamaha's new sports road-
burnar, the XJ900,

Shogun super stroker
{Motor Cycle News, Great Britain)

The most powsrful 360ce machine avar
produced for use on the road. That one
sentence says a whola lot about the new
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Moto Joumal, France

Bebhp RD3S0LC.... The real strength of tha
RD was highlighted on tha tast track. | en-
joyed a dice with continental rider Coan
Werburg. Both on 3508, we went sevaral
laps swapping places, never more than a
bike's length between us....Unlike most
racing kikes, the RD's pewer delivery was
Aot in tha least bit peaky —no narfow
power band nesding great skill to use, just
@ steady risa in bhp until it felt strongest
fram 7,000 rpm... Announced as a bika
with the agility and price of a 750, yet with
one-litre style performance, the BS3cc
¥J900 had a lot to live up to....With anti-
dive set low to moderate, the forks would
still plunge with braking effort.. .. The sports
shaftie is a direct descendant of the revvy
XJBEB0, =0 features a namow engine, alter-
nator tucked behind the cylinders rather
than on the end of the crankshaft. ... Riding
position is @ good sports/touring com-
promisa, which gives riders plenty of room,
and a feeling of sitting “in" rather than
an'" the bika.

Yamaha's counteroffensive
or comeback to a big bike?
{Moto Revue, France)

The Yamaha X51100 was once introduc-
ad as tha world's most powaerful shaft drive
hike. In fact, this model was aimed at a
new high level of the so-called superbike.
Since that time, howewver, Yamaha has
focussad its efforts on the mediumweight
models like the in-line 4-cylinder shaft drive
XJ6580, rather on the further development
af its superbike model.

The XJB50 has gained wide acceptance as
a mastarplece of motorcycle engineering
ezpacially because of its compact engine
construction and superb performance data
including a top speed of aver 200 kph. This

rnodel has undoubtadly paved the way for
the development of a bigger brather, the
KIS0, It is not a furious circuit beast but
a low, slim, mechanically simple and good
handling road sports because it features
the same design and parformancs qualitias
that have eamed the XJ650 an unmatch-
ed reputation in its own class.

A very good news to
2-stroke twin sports fans

{Moto Journal, France)

The Yamaha RD350LC will come with a lot
of significant improvements! It's a very
good news to 2-stroke twin sports fans. |
can say it is one of the most exciting
machines ever Yamaha has introducead for
the past 10years.... The heart of the new
RD3SOLC is a reed-valve twin-cylinder
engne that has gained a substantial power
increase from 47 bhp to B9 bhp at 9,000
rpm. This estahlishes the new AD3SOLC as

the most powerful and exciting road bike
in its own class,...This surprising power
boost has besn obtained from the adop-
tion of the race-bred YPYS (Yamaha
Power Yalve System).

Leading a 2-stroke twin
field

[(Motorrad, Weast Garmany)

The new RD3B0LC is claimad to further
consolidate Yamaha's lead in the develop-
ment of 2-stroke twin road sports. It is a
threat to all Z-stroke twin compeatitars.
The new RD350LC features more of
Yamaha's long proven 2-stroke GP racer
technology including the YPWS
Compared to the previous model, the
engine's performance has substantially
bean improved not oniy in the peak spead
range, but also in the medium touring
spead range, and its max. power reaches
59 bhp at 9,000 rpm, instead of 47 bhp,
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YEIS and YIGS
(Machanics, Great Britain)

The YEIS Yamaha systermn consists of a
tube lrading from tha inlat tract between
the carb and the reed valve to a bottle or
regarvoir. Tha idea is that the gas charge
that has started to mowve into the engine
as the read valve closes s deflacted up
into the reservoir. YWhen the reed valve
opens again as the piston rises, creating
a deprassion in the crankcase, the gases
in the reservoir are added to the nexi
charge. Mid-range power is improved
becAuse the momentum of the gases
does not have to be constantly reversed
on #ach engine stroke....0n their multi-
cylinder four-strokes Yamaha have a
similar idea called ¥ICS, Yamaha Indue
tion Control System. This actually does
allow exchange of gases from one inlet
tract to another and is featured on the
factory’s latest fours., Yamaha claim in-
creased fusl efficiency and mid-range
pOWar,

Yamaha Prototype Trial
{Moto Journal. Francea)

Britain's trials rider Nigel Birkett was in-
vited to test asaveral trial machines in
Japan. Scon after his return to Europe
Yamaha unveilad their new prototype. It
is @ 2-stroke model contrary to a rumaour
that Yameha is concentrating on the
development of a new 4-stroke maching
basad on the XT260.

Other models are also enjoy-
ing very favorable response

we ci;_;_ ﬁ!
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Mechanics, 6.8 (abovel and
Maotorrad, Germany

New XZ550S

(Motorrad, West Garmany)

Yamaha claims the naw XZ5808 will be
a new market developer. |t seems guite
true. The tona of the mediumweight V-
twin market is bright and the new XZ5605
has made its debut at the just right time.
In addition, it features a number of uni-
que technical improvements, such as a
707 Y-twin B-valve engine which ensures
116ps per liter.

Gentle and quiet Yamaha
XV1000SE

(Motorrad, West Germany)

Originally intended for the American
markat, this big V-twin modal comes with
a long comfortable seat and pull-back
typa handiebars. It is a gentle and quist
choppar....and looks nice, too, with tha
adoption of a slim teardrop type fue tank
finished in sparkling black with a golden
Yamaha logo.

Ali-new RDBOLC

{Motorrad, West Germany)

The new RDBOLC shares wvery few
features with its previous model. First, its
angine has been newly designed and
frame also adopts a new design basically
tha sama as that of the bigper brother,
the RD126LC. In addition, the new
ROBOLC can carry two persons, namely
the rider and a passenger.
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SPORTS NEWS

Worid
Championship

Road Racing

18-yaar old Alan Carter (Great Bri-
tain} on a Yamaha TZ2650 bacame
the youngest GP winner over
when he finished first in the 24-lap
(57.96 miles) 260cc race of the
French GP, the second round of
the ‘83 championship, held at Le
Mans on April 3.

In only his second GP Carter
startad from the ninth row on the
grid, Swiss rider Jagues Carnu
{(Yamaha TZ250) was the sarly-
stage keader and then French rider
Thierry Rapicault, one of the
Sonauto-Gauloises Yamaha
riders, stromed into the |ead.
Carter whao had been lyving behind
the leading group until half
distance, joined Rapicault and
Comu with 8 laps yet to go, to
maka this race a hot three-way
battle. Three laps from the finish,
Carter forged ahead of the others.
Cornu was also in front of
Rapicault, and the race was
brought to an end in this order,
completing another Yamaha one-
two-three finish, Carter won the
race by 2.43 seconds from Cornu
who placed second & further half
sacond ahead of the Sonauto-
Gauloises Yamaha rider.

Carter became the Britain's first
GP race winner since Mick Grant

s
il '”f 5 1ace of

TZ250 racer expertly to win the
race, hitting an average speed of
169,605 kph (417 02" 19) on this
world’'s renowned fast circuit,

Yamaha riders sweeping
the championship -~

C. Lawvado

Franch rlder Thierry Espie
[Yamaha TZ2560) placed sacond
about 14 seconds behind tho

Winner.
With three rounds gone, Swiss
rider J. Cornu who finished fifth

A, Carter

in the Italian GP, is leading the
250ce championship by collecting
24 points,

ved themsehvas to be powerful

World
Championship
Motocross

H. Garlgvist (vamana) rOM-
pmg to an overall win

— B00ce Austrian GP —

j
[ .Uil-

H. Carlgviet

The B3 World Championship
Motocross season openad with
the 125cc Dutch GP held on
March 27, Following the smallest
class championship, the 500cc
and 260cc championship series
also started with the Swiss GP on
April 10 and the Spanish GP on
April 24 respectivaly.

A5 of the end of Apnl, the 125cc
saries saw the finish of four rounds
already {(Holland, Austria, Italy
and Belgium), while the 250cc
saries two rounds (Spain and
France} and the 500cc series also
two (Switzedand and Austrial.
Yamaha riders and machines pro-

and reliable in these clagses, and
in particular, tough Swede Hakan
Carbgvist romped to an ovarall vic-
tory in the Austrian GP (second
round, April 24), by placing first
and second in the two legs.
Carlgvist led the first race from the
start to the finish, followed by A,
Malherbe (Hondal, G. Novee
{Hondal and J. Sintonen
{¥amahal. The second race look
ed as if it was also going to be a
Carlgvist banafit as he dashed in-
to the lead, well ahead of
Malherbe and Noyce.

MNoyce chased the Yamaha ace
very hard as Malherbe began to
ecase his pace, Lap by lap Card-
guist's initial advantage was
decresed, and with four more laps
yvet lo go, Noyee forged ahead, As
they crossed the finish line, only
two tenths of a second separatec
them!

J. Sintonen

Kenny Roberts became only
third rider in history to win both
the Daytona 200 and Imola 200
in the samea year when he won
baoth 100-mile legs of this race
held an Aprl 10, It was ana of
Kenny's best ndes evear. In both
legs the hardest challenge
came from Honda ace Freddie
Spencer but Kenny was
unstappablel

Kenny on a new Yamaha V4
racer renewed Marco Luc-
chinell's 1982 lap record by 1.6
seconds.

No stopping!

“King”’ Kenny wins Imola 200

Imola 200 overall resulis

1. K. Roberts Yamaha
2. F. Ungzini Suzuki
3. E. Lawson ‘Yamaha
d. R. Haslam Horda
5. W. Migliomti Suzuki
Sidecar
World Championships

The ‘83 Sidecar World Cham-
pionships {road racing and
sidecar cross) also kicked off
with the French round (Le Mans,
April 3) and the Spanish round
{April 24) rospectivaly.

Yamaha riders and machines
swapt these championships as
follows:

ROAD RACING
I. R. Biland/K. Waltleparg Yamaha

2. M. Barton/S. Birchall vamaha
3. W, Schwarral/A. Huber ¥amaha
4. M. Kurnanc/

T. Takashima ‘farmaha
5. H. Huber/W. Mickal Yamaha

SIDECAR CROSS

B. Bolthaldar K. Baussar Yamaha
R. Grogg/&, Huessar Yamaha
P. WA /B4, MRard B&, Wasp
H. Boahlei!F, Buskhart “Yamaha
M, Samofel/L. Cagplans Yamaha

e R

RoAD RACINVG RESULTS

2nd rownd = April 3 — France
Sillee Class

1. F. Spancar {Honda)

2. M. Lucchimealli [Hondal

3. R. Haslam (Hondal

4, K. Roberts [Yamahal

5. K. Huswan |Suzuki)

Midee Clacs

1. A, Carter {Mamahal

2. J. Comu [Yamahal

3. T. Rapicault {Yamaha)

4, D. de Padigues [Yamaha)

B. T. Head |Asmetrong)

3rd round — April 24 — [taly

5cc class

1. F. Spencar Honeda

2. R. Mamala Suzuki

3. E. Lawson Yarnaha

4, F. Uncini Suzuki

A. K. Katmyama Honda

e class

1. C. Lavado ‘Yamaha

2. T. Espla Yamaha

3. M. Herush Roiax

4. M. Wimmer Yamaha

B. J. Cormu Yamaha
MOTOCROSS RESULTS

50ce Clags

15t round — April 10 — Switzerand
181 hsat
Malherbe [Hondak
. Novee (Hondah
. Vromons {Suzuki)
. Carguist (Yamaha)
Ewérie [Sumikil

s G RS —-
TIrFLOP

nd hest

1. G, Noyce (Hondah
2. A Malherbe [Honda)
3. A, Vromans | Suzuki)d
d, J-J, Bruno (Suzuki)

5. M. Hudson (Yamaha)

2nd round = April 24 — Austria
181 heat

1. H. Carlgwist {Yarmaha)

2, A, Malherba [(Hondal

3. G, Moyce (Honda)

4. 1. Sintonen Yamahal

6. H. Kinigadnor [Puch]

2nd haat

1. &. Noyca {Honda)

2. H. Cargvist I'Yamahal
4. A, Malherbe (Handal
4, A, Viromans [Suzuki)
B, 5. Rond |Suzuki}

Hlee Class

et round — Aprll 17 — Spaln
15t hasat

1. G. Jobe (Suzukil

2. D. LaPorie {Yamaha)l

3. K. wvan dér Ven (KTM)]

4, J. Whatloy [Suzukl)

8, J-C. Laguaye |Honda)

Ind haat

1. JC. Lasquaye {Honda)
2. G. Jobe [Suzuki)

3. J. Martens (Yamahal
4, D. LePorte (Yamaha)
B, J. Whatley | Suzuki)
Znd round

April 24
1=t heai

1. G Jobs [Suzukil

2. J. Martens {Yamaha)
3. J-C. Laguewvae |Honda)
4
ja}

Framoe

. 0L Watson {Yamahal
5, A, Dracheal (Honda)

2nd haat

1. G. Jobe {Suzukil

2. JC. Laguaye [Homdal
3. H. Kinigadner {KTM|
4, 1, Martens |Yamahal

5. 0. Watson [Yamahal

1Z25ce Class

15t round — March 27 — Holland
181 hmat

1. E. Geboara {Guzukil

2, P, Vehkonen {Yamaha)

3. J. Gibson {Yarmaha)

4, J. Hensan |Yamahal

&, B, Rinaldi {Sueukil

2 haa

E. Gebspars [Suzukil

. Gibson [Yamahal

M. HRinaldi [Suzukid

J. Hengen [Yamahal

J. van Poppel (Y amaha)

I T

2nd rownd = April 10 = Austria
RETRLETT]
1. E. Gobaers |Suaukil
2. M, Rinaldi {Suzukil
. C. Maddii {Gilera)
P Vahkonnan |Yamaha)
J. Gibson Y amahal

a

4

5

2nd haat

1. E. Gabaars [Suzubki)
2. M, Rinaldi [Suzukil
3. G, Maddii |Gileral
4. G. Andragni (KTMD
6. J. Gibson {Yarmaha)

drd round — April 17 — ltaly
151 hixat

1. M. Rinaldi {Suzukli

2. E. Geboers {Surukil

3. J. Wimond {Yamahal

4, J. Gibson (Yamaha)

&, C. Maddii [(Gilpra)

2nd heat

1. M. Rinaldi [Suzuki)

2. E. Geboers {Suzuki)
3. J. Gibson (Yamaha)
4, . Maddii [Gilera)

B, J. Vimond (Yamaha)

dAth round
151 hoat

1, E. Geboers {Suzuki)
2. M. Rinabdl {Suzukil
3, C, Mackfi (Gikem)

4, M. Velkenaara |Gileral
5. .. Gibsan (Yamaka)

2nd heat

1. E. Gabpass (Suzuki)
2. M. Valkemsiaers | Swruki]
. M. Rinaldi [(Suzuki)
a,
B.

April 24 — Belgium

P. Vahkanan [Yamahal
J. Hansan [Yamaha)
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As reported in our previous issue, the Yamaha motorscooter has worked a
surprising job in Japan, Designed and built as a kind of family commedity
rather than & “maotorcycle’, it has become the key for unlocking the door to
a vast new market especially among women. It is a new vehicle which
meets the needs of the times and can change the situation for the better.
The new Yamaha motorscooter range called “'Riva’ is now creating a whole
new market in the United States alike, backed by the combined sales pro-
maotion efforts of Yamaha Motor Corporation, USA and dealers.

Marketing research paves
the way for new Yamaha
motorscooter introduction

Riva was bom following thres years of ax
tansive, multi-phase market research,
Yamaha in effect discovered what it con-
siders a substantial potential market seg-
ment whose surface has not even been
scratched, and the existing
forces in the U.5, motar-
soooter market have vary
little markel penetration
and have not attracted

A large following.

“Qur research indicates
that scooters are perceived
as both fun and
sophisticated vehicles
by a significant, non-
motorcycle buying
public”, said Mr.
Dennis Stefani,
marketing division
manager of Yamaha
Mator Corporation,
USA, “In addition, we balieva the poten-
finl market for a8 convenient, contemporary
and inexpensive motorscooter is substan-
tially graater than the market for the few,
relatively outdated models currently
available in this country, Qur rasearch sug
gests that motorscooters have not been
aggressively marketed by other manufac
turers. In shart, there is a8 considerable
market potential and virtually no ona therg
to fill the need.”

The total LS. motorscooter market has
hovered around the 7,000 unit mark for the
past several years. Riva's first-year sales
target & roughly double that armount.
Yamaha also believes that within five years,
total motorscooter sales may be 10 times
tha current level, as consumers take a new
look at thelr need Tor economical and en-
jovable transportation.

The Riva's attractive desian and its low
purchase and maintenance costs
will make a decided impact upon 4
potential buyers. Yamaha will /
back its new product with ag-
gressive marketing and an
innovative deaksr program,
Yamaha's research clearhy
indicates that the potential mator
scooter buyer is not one likely
1o be interested in @ motorcycle,
This fact poses a key problem:
Whera can Yamaha sell the new
Riva so thai the customer
feels comfortable coming to
sea one’

Hiva's Btrong
points include an

A specially desigoed floor display: a
complately assembled [abovel
and spread out lbelow) _‘,

st ran
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contemporary styling, convenience
and economy of oparation, etc,

A motorscooter houtique

Yamaha has designed a complete, distinct
environment for the Riva that the dealer
simply adapts to his showroom. That an-
vironment inchedes a special color scheme.
Floor and wali displays and other collataral
material that together very effectively set
the space raserved for the Riva apart
visually.
The hasic idea is to make the Riva salling
area seem almost ke a motor -
scooler boutigue.
Evantually,
Yamaha would
like to sae the
majarity of its
participating
dealars sat up
geparate storas
devoted to tha
Riva line and its
aroassories.

the strength of its

dealer network as
another competitiva
edge in the motorscooter market,
Yamaha's research indicates thet good
parts and service availability will be a
key factor in broadening the appeal
of the motorscooter,
All Yamaha dealers will have the
opportunity to sell Rivas, but none will
be required to doso. In fect, in some
areas of the country business psople
outside the Yamaha network have
already signed as HRiva deslers.
By being first into tha U.5. market
with a contemporary, convenant
and economical motorscooter,
Yamaha expects to be the first to
reap the benefits of tapping the
market's potential. “\We are going
to back the Rive with substantial
advertising and promaotional
campaigns, and we believe
they will help start a boom in motorscootar

sales and imerest, The Riva is an
enjoyabile, practical transportation
alternative, |t time in the market

has come, "Mr. Stefani

emphasized,

The Riva has all that
a quality motor-
scooter should have

I general, the motorscooter

ghould ba:

* A lightweight, motorized two-
wheelar, easy to drive and

Yamaha plans to use

A wall display is available
in twa different slzes.

This mat iz designed in
tha same ¢olor scheme as
thia environment. "'

easy to maintain.
A means of personal transpor-
tation genuinely capable of car-

rying one or two peophe,
* A wvehicle that can be
ridden door to door.
A vehicle able 1o be ridden
easily through traffic jams
and needing no special
parking places.
A vehicle which ig as fuel-
efficient as possible.
A non-enclosed wvehicle providing a
rafreshing open-air rida.
The Riva is sure to meet all of the above

Vehicles for fun and convenience

HE Irio oF YamaHA IVIoTorscooTERS

IS CREATIN( A WHOLE NEW
MARKET IN -IT-IE UNITED STATES

requiremanis.

These features are alao sharad
by matorcycles and mopeds
but the motorscootar is unl-
que in that it has been delib-
erately styled to mimor today's
general fashion trends in other
things besides transportation,

This gives it equal appeal to both male and
fermale customers.

Tha Riva is squarely aimead at positioning
Yamaha as the lsader in the U.S5.

motarscooter market, and s design was
carefully thought-out. For axample, the
Riva's attractive styling serves more than
o eosmetic purpose. Tha newly developad
front fender helps divert wind and
splashes, while the bodywork fully encasas
the Riva's mechanical components,
theraby shielding the driver from engine
noise, heat and lubricants.

In short, Yamaha has combined the right
msasiires of econamy, conveniencs, style
and fun to create its new Riva

motorscooters, vehiclas that look and drive
like sporty two-wheeled sconomy cars.

“Intraduging semathing practical for peopla who
don’t have to ba ...." Pletured halow i a variaty

of glant-gize {180 cm x 110 em) Riva poOstEre

wihich are desigresd with the best possible appeal

to potential custamars in mind. Fach and avary

ona emphasizes that “Riva’’ is & new type vehiols
‘ for fun and convanianoo,

Riva BD

The 2-stroke Riva, available in 50cc and
Blco engine models, comes with an
autcmatic transmission; electric starter;
and easy-to-read dashboard with a
speedometer, gas gauge, odometar and
warning lights for the oil level and the
headlight high beam, all as standard
equipment. A wide, stable floorboard
allows the driver to sit on, rather than
straddla, the Riva while operating it. The
seals on both Riva models are under 30
inchas high, making it simple for riders to
touch the ground when stopped. Brak-
ing is done with convenient hand-
operated controls, so virtually no foot-
work is required to drive the Riva. Con-
venience is further servad by the fact that,
unlike many two-wheeled vehicles, the
Riva offers a precisa Autolube system
that spares the owner the bother of
pramixing gas and ofl. The Riva's alec
tronic ignition does not utilize points, and
therefore requires almost no  mainte-
nance.

Fuel-efficiency is alse outstanding.
Yamaha estimates that tha Blee Riva can
return 8 supert 100 miles per gallon, or
mare, In normal clty driving. The Bloc
estimate is 595 miles, or better, per gallon.
On both models, a spacial mechanism
keeps the driver from moving unless the
ignition switch is in the “run™ position.
Since the Riva also boasis a handy front
parcal pocket and rear luggage rack,
Yamaha's motorscooter ates as a truly
practical Taif weather commuting option
as well as a weekend fun machine. The
Blcc Riva can carry the driver and a
pagsanger comfortably, while the S0ec
Riva is designed just for one-person
transport. Both models waigh under 200
pounds, making them easy to manage for
even the siallest rider. The Riva's ride is
smoath, thanks to a hydraulic shock ab
sorber mounted to the rear suspension,
and quiet, thanks to its automatic
transmission, high capacity muffler and
forced air-cooling systam.

SPECIFICATIONS RIVA 50
Emngine type .. ..

Fn-cooled 2-stroke, rood vabee

gingla
Bora » stroke L o000 38,2 mm
Comprassion ratio ... .. .. R
Max, torgus ﬁ F:I.h” myd 50 rpm
ETIRIRI J3 v o i b b won flon o e PO
Lo LT T | P ) . -
Ignition .. .. R P LA A S e SRS PR =
Lubrication . sAutolube
Transmission . . . i '-.I'ImII mtomatic
Diwasall lﬁﬂﬂlh 1B e
Owerall width . ooovvviiniiinio o 816 mm
Owerall height ., .......,
ST ORI e e R N R e T
Wheslbasa
Ground clesrance ... . ... L 100 mim
Diry waight .. .. £ A 5T kg
Fuel tank copacity .. ..o oovii e B iR
O CROBEEY .« o v oo cappneynnnnnnaras s o W,
Framt sugpanglon . ... ..., ........ Bottom link

Rear suspansion

.o Linit :minﬂ arm

Fromtbreks ... ..............c.0.0c.....Dum
12 P T P v o L Dhrasrm
Framt time .. coienirrananrrerarnngsraad-1l
Rear tira 20810

" Emargency .wk sn}m}r s s.‘m ,r.ln:ludn-d
Spacifications are subject o changa without
mtics.

SPECIFICATIONS RIVA 80

Engine type

Farecooled 2-stroke, raed valee

wingghy
Bosrn ¥ stroke .. ..., . A80 % 420 mm
Cornpression ralio ..o sanvrentiold i ]

Max. torque ..{lﬂ kyg-m/a,000 rpm
Starbear i Eleciric
Carburetor ..., .. PR Mikuni, W13
lgmieon ... CR N S e
Lubsrication . ,...., e Abtalube
Transmissinn W-belt, automatic
Owerall length . . 1,820 mm
Oreprall width B0 mm
Ohvearall haight 1.0H mm
Saat heaight g B mm
Whealbase . ., .. . 1,200 mm
Qo] clisarence - 100 mm
Dy wimight R, g el . B2 kg
Fusal thnk capaagity .. ., * 4.7 It
Ll - SR, [, 5
Front suspansian . Bottom link
Rear suspension |, ., o - Unit swving arm
Front beake : [rrem
Rear brake 3 D
Frong e | o3.50- 10
Haar tirn . 3.50-10

-FWP‘I'.II'JHI.'-'I-" EI'C'-‘? srwre.r L .Wgﬂ B il
Specilicasnns are subject to change withoul
runfice.

Rivn 180

The Riva 180, the largest of the Riva
range, features a newly designed 4-strake
OHY single-cylinder engine with forced
air-coaling system and  singla-shaft
balancer. The fully enclosed engine and
W-belt drive system provide clean,
smooth, quiet, trouble-free propulsion,
with plenty of power 1o marge swiftly
with traffic. In fact, this model is freeway
leqal.

The hand brake [front] is at a relaxed
arm's reach, while the foot brake (rear)
15 positioned at o relaxed beg's reach, The
transistor controlled ignition system and
automatic choke ensure the superb
dependability and precise air fuel mocture
neaded to start the first time, in any
wieather.

Thie Riva 180, like its smaller brothars, has I
an attractive stepthrough type frame and

a thick, wide, comfortable seat, thus pro-
viding the option of riding in everything
from tennis gear to white tie and tails, or
from a sun dress and sandals to an aven-
ing dress and four-inch heels. In addition,
the Riva 180 won't start until the brake
i5 engaged so that ideal operation safety
is ensured.

SPECIFICATIONS RIVA 180

Engine type .. d-.'trnh:[.- OHY fﬂﬂ;b;’] :!Ir-l.'.rll‘:!"!ﬂ
aingle with balancor

Bore ¥ stroka 3 R E]DxEE:IJrnrn

Compresskon ratio | . . 2 0.0

M. torgue l| ":. lcn:_f |r||'|' 500 rpm
21775 R Electric
T Mnkunl BS28
IpwltBom ou vdiiaiie e 'l'II'IuIFtC'r controlled
Lusbrication |, . Wet samp
Tmnsmission Wehelt, mutomatic
Dhwarall lﬂ'lglh P TR ..‘-.B-H}.-nm
Cruworall width ........0000000 < 1o mm
Crvrarall haight | |, el e [y e 1 ]
Saat helght oo 705 men
Whealbase 1,290 men
Ground clearance 130 rmm
Dy el ol el sk 16 kg
Fual tank capacily ... ..ooiaeiean0 . BB it
LTI S s S R e S 1 |
Fromt suspension 4 .. Bottom fink
Raar suspension . .. ... ....... Un¢le sswing &rm
Front beake : 1 Diriirn
Raar brake. ..... R e AR e e e EEE
o e 1 |
O e i arir i {malleaies diinnian eIl

Specifications are subject to change without notica,

»
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Algerian ambassador
to Japan visits
Sanshin Industries

From lwata: On March 4, when
the weather turned balmy and
springlike, the Algerian ambas-
sador to Japan, Mr. Hafid
Keramanu, and his commercial
attache, Mr. Racid Hammoudi,
visited Sanshin Industries where
Yamaha outboard motors are
produced. Mr. H. Karamanu, who
not too leng ago was appointed as
an ambassadar to Japan, has
taken an activa interest in private
sactor industries in Japan, and ha
expressed a desire to visit the
Yamaha plant from which a
substantial number of outboard
MoTors and generaters are export-

ad to Algeria.

Director Hata who welcomed
these men stated, It is truly
wonderful that the raal value of
Japanese products is racognized
by the people of Algeria, and this
serves to deepen friendship
between our two countries,” After
viewing each stage of production,
the ambassadaor commentad, "It is
really a wonderful factary; it has
been a most informative visit.”
After the tour, the ambassador

and his attache took a test ride on
a Yamaha baat from the marina at
Lake Hamana and they enjoyved
some relaxing moments.

fir. K. Keramanu and Mr. R, Hammououdi [Irom right to it}

The ’83
Yamaha range
gets into the
limelight

From Australia: Around 20,000
eager motorcyclists pored over the
new range of Yamahas at the
racant Sydney [nternational
Motorcyele Exhibition.

Ower 50 importers, distributors and
manufacturas displayed thair pro-
ducts owver the four days of the
Exhibition but tha highlight of the
show was definitely the Yamaha
display sponsored by New South
Wales Distributar, MeCullach of
Australia,

It was the first-time showing in
Australia for Yamaha's 1983
model range and the new bikes,
including the XT280T, RZ360,
XJa00, XC1B0 and XTGODZ
‘Ténard’, were with graat
enthusiasm.

This was the second such motar-
cycle Exhibition with Australia’s
motarcycle industry throwing its
full weight behind it

Yamaha continues to lead with the
maost exciting and professional
dieplay and, of course, the most
exciting range of machinery.

Motocross
Star Gilbert
Milhac

LS

From Djibouti; Motocross is rapid-
Iy growing in popularity in Diji-
bouti, Africa, along with the intro-
duction of high performance
maotocrgss machines. Yamaha
motocross school-trained riders
and YZ machines are always load-
ing this trend. In particular, Gilbert
Milhac on a YZ250 is the undisput
ed star of motocross.

He hecame the overall winner of
tha 2nd Djibouti International

Paga &

18383 Yamaha Mews No.d

Motocross, the most impartant
ayvent of its kind in this part of the
wiorld.

The Oman Motor Cycle Sports
Club Intemational Motocross was
al=o highlighted by his superb and
spectacular ride.

Thera wera ning races, alternating
international races with support
races. Gilbert won all thres inter
national races and romped home
in the all-comers race, too.

Winning all
races!

From Greece: Yamaha riders
swept all four races (12bcc and
280cc) in the first round of the
1983 Greek National Motocross
Championships held on March 13,
In the 126cc class John Efthimiou
(YZ2125) outclassed the others
including last vear's champion
Jdohn Baxevanis (Honda), In the
260cc class John Leontiades
1Y 22601 won both heats despite a
bad start in the sacond heat. W
Mourelatos on another YZ250

finished second in both 250cc
heats.

128¢c class double winner—
JOHMN EFTHIMIOU

Hlee class double winnar—
JOHN LEONTIADES

YF Graphic
Series

— Yamaha-original FRP
helmets —

From Iwata; Yamaha-original FRP
full-face type helmets named “YF
Graphic Series” are now available
on the Japanese market. The uni-
qgue YACS (Yamsha Advanced
Composite System) has baan ap-
plied to the manufacture of these
helmets. The system features the
combined technology of motorcy-
cle proven graphic painting and
boat proven FRP material, thus
making up a lightweight, strong
shell which provides the maximum

|
|

pratection to the ndei’s head. The
hardened polycarbonate smoka
shield is scratch-proof and,
therefore, long lasting.

Theae helmeats meat the FIM-
approved intarmational standards.
They are available in two diffarent

types, Y FI000R and ¥ F2000G,

" YF3000R —Black with red and
gold stripes

* ¥YF2000G—Chappy red and
white; Super red and white; and
Catalina blue and white

Overnight fishing operations
made possible with Yamaha
outhoard motors

From Ecuador: Ecuador is a major
fishing nation in South America
ranking with Chile and Argentina.
In fishing ports such as Manta,
Esmeraldas and Posorja, besides
inshare fishing vessels, ona ton
class vassals powered by outboard
motors used primarily for cuttle-
fish and net fishing contribute
greatly to the fishing industry of
Ecuador, The maiority of outbeard
motars being used on these ves.
sgls with outboards are enduro
type Yamahas., The full line-up
from 15 1o 756 horse power out-
boards which are widaly distrib-
uted by the Yamaha importer of
Ecuadar, A.L. Eljuri Co., Ltd. and
the dealers in its distributorship,
are working day and night as the
trustad partners of the logal fisher-
Tian.

Long line fishing of swordfish has

Magic marine
sandals

From Iwata: After anjoying sailing,
why not take oft your soggy
shoes and slip on these for a
along the beach?
The Yamaha Magic Ma
Sandals were recently introd
in Japanese market with just
suggastion in mind. Thess san
have holes bored through ther
diagonally to make walking in tha
surf easy. They are receiving a
great deal of attention as a brand-
new patented product with a
design of practical utility. These
sandals come in beautiful rainbow

| colors and will probably create a

become big in Manta. Fishing for
swordfish is usually an operation
conducted over one or two nights,
and the vast majority of outboard
motors being used for this pur-
pose ara Yamahas. One local
fisherman says, “We go out fish-
ing in distant waters which are
narmally unthinkable for boats
with only an outboard motor, but
this i& made possible by the
Yamaha enduro outboards, and
we rely complately on it.

sensation this summaer,

For your
infarmation, the retail prica is
@ ¥2,500,

From Kobe: Taking after a similar
show in Tokyo, a boat show was
held from March 31 to April 3 in
the International Display Area at
the Port Island in the Port of Kobe.
Great interest is generated in boat
shows in Kobe since it has pros-
pared as a port city since the ald
days.

Picturad hera is the Yamaha display corner arranged by LEDASA,
Spanish importers and distributors of Yamaha outhoard
motors and portable genarators. LEDASA s attractive
Yamaha display is a familiar part of the annual Barcelona Boat
Show one of the most popular shows in Europe.

mm This is a new business guide series compiled for the hIl-IB'ﬂI of
~ Yamaha motorcycle dealers in Japan and overseas, This
series is basod on our established corporate ‘principle

ol '@
ing sach theoretical framework and nm:ﬂppl

HETHL BlI-SJ}!ESE MAIM.EEHEHT

q{ H:Illl.la h:p 'H'Ih e hl.lljnm guidu series for yl:uz retail

1. We hope that you will find something
hulinau

Part 4: Using figures to consider a store in terms of money

Money is indispensable for making any
business succassful. The figuras telling
how much was sald and how much profit
was made, are among the important in-
dicators that showe how wall the customers
have been served. Questions such as
"hawve sales increased ... what about pro-
fits?'’ need to be asked, Whers does one
obtain the figures for evaluating a busi-
IEET

One has to uss the accounting figures of
a store, including the various records for
financial management. For starters, let us
taka a look at a simple “income state-
ment”. The first thing which must be look-
ad at is the net sales figure. This should
next be calculated in terms of how it com-
paras to that for the pravious year.

sales this year —sales last year

sales last year

=percantage of sales incroase over
last year (%]

x 100

An increase of 10— 18% would be hoped
for in this case.

G an the rate Tor increase In sales,
some form of countermeasure is called for,
In additian, tha ratio of labor costs which
usually takes up the largast share in the
operation expenses of any store must not
be forgotten.

labor cost
- — 100 |
operation axpanses

=labor cost ratio (%) |

Is capital being vsed wisely?

Mext, lat us consider the balance sheet,
This is very important in avaluating the pro-
fitability of a business, At the very botiom
of the sheet there is the large figure which
is the aggregate total (the same figure is
listed to the right and laft). This shows tha
grand total of all the money utilized at pre-
sent, and tha bigger this sum is, the more
it means the business is active in terms of
money. |t would pose a problem if the store
was just busy, but made no profit.

The profit ratio is figured as follows:

profit
total caplital
=ratio of profit to total capital

This ratio can be broken down further as
folloas:

| ratio of profits
total capital
profits
B e pe
total capital
prafits
net sales

net sales

——
total capital

The net sales in relation to total capltal in
this equation is called “turnover rate of
capital' and it shows how much was spent
and how much was sold.

Let us go on to consider the problem of &

store's financial stability. To do this we
must look at the right hand side of th
halance sheet which shows total liabilities
and nat worth, This indicates whera monay
is being spent at present is coming from.
The degree of financial stability of a store
can ba judgad by soudying this chart to see
whether one’s own monay [owned capital)
or meney borrowed from others (liabilitias)
is baing usad.

owned capital

total capital
=ratio of owned capital

(_.y'-:‘,tl

f f 1|

o

Mext, let us look at the left 5id=e of the
balance sheat [section for agsets). The sum
of this figura at the bottom is just the =ame
as that to the right, but asseis can be
roughly divided into liquid assets, fixed
assets and deferred assets. Liquid assets
are assets which can be converted into
cash within & year, and this includes hank
accoums, bills of sale and checks. Fixed
assets are those pieces of property used
over a long period such as land, buildings,
vehicles, machinery and other facilities.
Deferred assets include such items as the
costs for opening a store which are
repayed over a long period {over a vear).
The first figure which must be examined
is the ratio of liquid assets.

Ilquud assets
quuu.‘l liabilities
= ratio of liquid assets

It can be judged that the higher the ratio
of liquid assets the better.

How then are all these figures
to be interpreted and used?

Figures can only be judged as being good
or kad after they are compared against
some other figures, Let us consider the ob-
jects of comparnson for thase figures and
what to do with the figures obtained, Thare
ara basically three ways to draw com-
parisons with figures. The first method is
a comparison utilizing statistical refarances.
If there are references available from a
special agency, draw comparisons against
their figures. Statistical references have tha
drawbacks of being diffioult to find the ex
act references suited to your business’s
needs and the statistics available tand to
be ald. These polnts should be taken inta
account when using this approach. Since
these references mast likely will contain
figures for other industires as well, it is also
possible to draw comparisons with figures
for home appliances and automaobiles,
The second method is to exchange infor-
mation with fallow dealers. This involves
a give and take wheoreby vou raveal your
figures in exchange for the other dealer
showing his. These figures can then be
discussed mutually and carefully studied to
figure cut the root causes of why such
figuras resulted.

The third method is to cormpare the figures

with that from your store in the previous
vear or a year prior to that to see how the
figures have changed over time, By view-
ing these figures in terms of their transition
in time, not only is it possible to recognize
current trands, but also the future courss
can be predictad.

Business Statistics For Bicycle
Retailing (including M/Cs)

Increase of net sales

ONVEBT Provious yaar: < -« -« =0 13,009
lahor cost ratio +53.8%
profit ratio to total capital - - - 2.8%
profit ratio to net saleg: - -« .- s 1.2%
turnover rate of capital «- -+ - - 2. 5times
ratle of owned capital - --------.19,1%,
ratio of liquid assets. ... < 126.4%

From TRC Business index for 1982 fulamar)

Hew to use figures wisely

Many people are under the impression that
numbers are just too bothersome, but
nevertheless they are indispansable for get-
ting & clearar and mora accurate picture of
the situation. The same thing can be said
in knowledge about motoreycles. Rather
than saying “it's just plain fast”, it is much
more convincing and easier to understand
for customears when the figures of horse
power and weight are given to explain the
power to weight ratio. Therefore, let us
consider some of the ways in which we can
use figuras wisely,

1} Get an accurate grasp of what
tha figure means.

Thig is the most basic and yet the most dif-
ficult thing. VWhen one figure i considered
and this is a ratio (percentage], you should
be informed about what was divided by
what to know in what cases the figure
becomes big and in what cases it becomes
small, as well as be aware of the average
figure and the desirable target value.

2} Meamarize important figures,

Yaou should memaorize those figures which
are important. Initially you can write dewn
the figure on a small piece of paper and pull
it out occasionally ta drill it into your head,
For example, in the case of sales, instead
of vaguely thinking about seliing more,
think in terms of figures like, "the target
sales this month is ¥ XX, and converted in-
to units this equals XX units, so | want to
gell XX more units this month.” By using
figures in sales talk such as "“the power to
weight ratio of the RD3ED to be introduc-
ed soon i3 KXK', the persuasivenass
toward customers is substantially improw-
ed. This persuasivanass is ona mora effect
that figures have. The reason outstanding
businessmen are said t be good with
figures is hacause they display this type of

persuasiveness personally and to those
around them,

3] Draw up graphs to visualize
figures,
Just |looking at a chart full of numbers is
enough to turn anybody off. Furthermore,
the transition in time does not come out
at all with just figures. In such cases, it is
conveniant to draw up graphs. Today com-
puter programs are used whare various
data can be instantly converted and view-
ed in graph form. It would be ideal if one
could utilize computers, but even without
using a computer a considerable amount
of analysis can be conducted with just
some inaxpansive graph paper. By draw-
ing up graphs, things which were not ap-
parent before become visible and unex-
pected discoveres can be made, Below is
an axample of an analysis conducted us-
ing a graph.

Use of a graph [Prefit graph)
With this graph the relationship of sales,
costs and profits can be made clear.
Thereby things like the amount of sales
necessary for making a certain amount of
prafit, or how much of 8 decrease in sales
can be withstood if the economy goes bad,
become clear.

In calculating profits and losses, first the
costs are divided up into variable costs and
fixer] eosts. Varable eosts are thoss which
change with the increase or decrease of
sales. The greatest variable cost for a
retailer is the base cost of his products. In
addition, variable costs can be considered
as including advertising costs and labor
costs for temporary help hired for special
sales campaigns. Fixed costs are those
costs which remain constant regardless of
the amount of sales, and it includes such
things as labor costs, depraciation costs,
rental costs, utilites, insurance and tax.
Mext, a graph is drawn up on graph papar
by making units of money up to slightly
more than the annual sales an the vertical
and horizontal axes. For axample, if a stora
has a net sakes of more than 40 million Yen
per year, a square graph which shows 50
million Yen is drawn. In this example we
will make the net sales 40 million Yen, the
fixed costs 6 million Yen and the variable
costs 32 million Yen, Then the “break-sven
point” comes out to 30 million Yen.
Therefore, this store would record a loss
if it sold less than 30 million Yen's worth.
If, howewer, the sales are increased to 50
million Yen, the chart shows that a profit
of 4 million will ba gaired.

In this way, by use of a graph, the varia-
tion in profit becomes explicit according to
the amount of sales.

e e -

o 3
Mat sales ¥40, 000, 000
Variable costs  ¥32,000,000 Profit Graph
Fixed costs ¥ 6, 00, 000
i i e e — e, - =
B0 milion yen
40 million yon I
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off-road sports

A unigue motor sports land has
recantly opened in Belgium. It is
called the "Gauloises-Yamaha
Motoland™ because it was con-
structed jointly by D'leteren Sports
and Gauloises, By making full use
of natural terrain features the
Motoland includes various modarn
off-road sports tracks and in par-
ticular, the motocross track is
designed to meet the FIM-approved
international specifications for GP
racing. The Motoland which is
similar to tha Meotopark Yamaha in
El Salvador and the Enduro and
Motocross Practice Course in Ger-
many (introduced in the No. 2 and
MNo. 8 issues of “82 Yamaha News
respectively), is sure to give another
boost to the spread of sound off-
road sports in Belgium,

-

- 3

\ _l'_‘""" ) = Luik _)
The Gauloises - Yamaha Motoland is
located in the Belgian commune of Tielt,
which is situated within a triangle formeed
by the major cities of Brussels, Antwarp
and Liege. The Gauloises - Yamaha
Motoland covers an area of 16.5 hectar and
incorporates the following existing and
planned features:

1. Castle — The castle is presently shut
down. The possibility axists to
renovate it at a later date. It could
then be used as a hatal and/or con-
ference center,

2. "Stables” — The “stables’ will ba
renovated and used as a work
shop/educational [technical} facili-
ty/permanant storage garage for
motorcycles belonging to members
as well as rental bikes.

3. Cafeteria — The cafeteria will
feature a large room for serving
drinks. This appears to have the
potential of becoming very comfor-
table, with a long hand made bar,
open fire, etc. The bottom floor also
containg a changing room with &
showers, 8 work shop whera club-
members can work on their own
motorcycles and a snack restaurant
which will serve steaks, french frias,
etc, The indoor eating aree of the
snackbar is not all that large but the
possibility exists to set up tables in

the yard outside, behind the club-

house. Mext to this area, as well as
outside the workshop, will be out
door motarcycle cleaning areas,

4, Lake — The small lake shown at the
bottom left corner of the map will re-
MAin as saern,

5. Mini Cross — The minicross track

i located between the entrance and

10.

1.

the castle, surrounding the “'stables™.
It will ba permanently fixed with ban-
ners and car tires cut in half placed
argund the trees,

Motocross — The motocross track
is being landscaped using the natural
geography of the area as much as
possible. When finished, the track
will be of international world cham-
plonship standard.

BMX — A BMX eircuit will be can-
structad on the big lawn area facing
the castie.

Tent — A permanent tent site is
reserved near the castle.

Parking — Two permanent parking
areas are located on elther side of the
antrance. Additional parking space
for teams/trucks is available. This is
located in the bottom right part of the
area, as shown in the

cross track, which will offer excallent
advertising opportunities. The fixed
fence which will face tha highway iz
estimated to no less than 500 meters.

As can be seen from the map there will be
excellent spectator space behind the cas-
tie. The four slings of the motocross track
which face the castle are planned 1o be
both individually fanced and closed off to
the public, which in this manner will have
a very good view of a fairely large part of
competitions. A small lake is planned cross-
ing the motocross track which leads away
from the castla, with the idea that the com-
petitors will have to jump over this or loose
time going around it. During days open far
r

map. Other more or less
annexing visitor parking
spaces can also ba made
available.

Trials — A trials course
with fixed passages of the
varying difficulty will cir-
cumsacribe the Gauloises
— Yamaha Motoland.
Some of these passages
are planned to be located
at the X marks on tha

map.
Matural features — The
start of the Motocross cir-

cuit {"vertrek’ on the
map) iz the lowest part of
the track, which ascends
in glings as you go furthar
away fram the highway.
There will be permanent
fences along the moto-

Castla

. "Suables”
Cafotara

Laka

Minicross frack
Metocross rack
BA

lant

I marks show tha

B m o~ mm e b

., trial courses

&

planned lecatons of

:I of tha Glul-nlnn-
Yamaha Motoland

practice for the public, there will be a
possibility to short cut the most difficult
part of the track, Other short cuts will also
be possible, in particular for PW 50,80
races,

The Motaland remains open & days a week
[Tuesday — Saturday) all year around plus
6 Sundays,

The membership card system will ba own-

ad and controlled by D°leteren and anly

D'leteren will have the right to issue

membearship cards.

As one of the main objectives with the

Motoland is sales promotion it is
plannad that purchasars of Yamaha
motorcycles will receive a frae
membership card for the yvear of the
purchase,
Yamaha owners who purchased thair
motarcycles prior to the current year
will probably be charged 500 BF, and
ownirs of motorcycles of other
brands will be charged 2000 or 2500
BF.

D’leteren may use the Maotoland for
the promotion of all products ke
motorcycles and/or accessories
which are imported/sold by
D’leteren.

On March 30 an official opening
ceremaony took place, attended by a
number of representatives from
vanous quarters,
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