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Wind-Chimes
In many areas of the world, thora are
a variety of wind-chimes in different

shapas and of differont materials, Of
course, we hawe our wind-chimas in
Japan, oo, The most popular
materials for making tham arm cast
iron, china and gless. When it
comes to thair shapes, bell-shapad
ange in all their various shapes hold
@ large majosity. Differant wind-
chimee have differant tomes, clear
souncfing, mellow or sharp in tone,
We enjoy choosing a wind-chirme in
a shape or 8 sound we like and hang-
ing it under the saves outsids 8 bom-
oo bing, The summer in Japan s
vary muggy and the pecple feel that
the gound of a wind chime helps to
maka tham fesl & litle cooler. A litle
breera brings you a faint “ting" .....
amyway it's & nice, old tradition of
| this saason,

Yamaha’s all-out
demand-searching efforts

Now “saving energy” is a worldwide trend. These days keener attention

LIFE

Is bamg tumad to the exclusive advantages of motorcycles, such as fuel

andling, superb maneuverability, etc., which is natural-
worldwide market of motorcycles, Dn the other hand,
svitably has given rise to an intensa sales war among
yele manufacturers.

In Japan motorcycle sales have recorded a 100% or more increase for

the last several years. Family bikes (small mopeds) have accounted
greatly for this remarkable increass. Yamaha family bikes which have
become the best zellers in this domain, are undoubtedly the focus for

Sales double!

Annual motorcycle sales in Japan stood
at the 1,700,000 mark during the period
from 1870 through 1978, Sales have made
sharp rises year by year since esasy-to
handle family bikes were launched on the

market. In 1980 annual sales totaled
2,370,000, a stunning over-100% increase
over the above period. Even more surpris-
ing was the fact that family bikes totaled
1,370,000 to make up 57.8% of the above
total sales.
You may well ask, then what a family bike
is like. Bikes which are designed and built
to satisfy the following requirements, are
daﬁnad family bikes:
* To be powersd by an up-to Blec
angine.
* Te be equipped with an automatc
Transmission.
* To have a lightweight cycle styled
chassic with small-sized wheels.
Accordingly, this category excludes sport
and utility type bikes, In Japan B0cc bikes
are the easiest motor vehicles to own and
drive according io licence regulations.
MNevertheless, annual sales long hoverad
around the 00,000 mark. From this fact
alona you can sea that family bikes have
played a very importamt role in the above
ramarkablea Bloc  market  expansion
racently, Now Yamaha is leading this do-
main by offering a complete range of
guality models.
Why have Yamaha family bikes gained
such popularity so rapidly? Firstly, thess
hikes have a superior commodity value,
and secondly, they have successfully

caught the public fancy. But it is much
more important to note that these bikes
are truly the fruit of Yamaha's technical
research and development efforts based
an the results of caraful, extensive market
surveys, and that Yamaha, distributors
and dealers have joined their efforts to
creata new demand for these bikes,

Quality models are intro-
duced one after another

Yamaha introduced 9 quality models one
aftar another during the period from 1977
through April 1981, They were tha Passal,
the Passola, the Carrot, the Malic, the
Lyri;, the Towny, the Poet, the Beluga
and the Pasetta.

Each model was designed and engineared
on the basis of carefully analyzed market
survey data to meet the trends of the day.
Very few manufacturers have ever in-
troduced such a large number of quality
madels each featuring advanced motor-
cycle technology exclusive to Yamaha
within such a short pariod of time.

In 1980 Yamaha sold 540,000 family bikes
which accountad for 30.7% of the total
family bike market. Sales already boosted
to 108,000 making up 45% of the total
market for the Jan.-Mar. period of this
year. This made Yamaha's lsad mora un-
challenged. In addition, Yamaha increas-
ed its overall market share to 38.6% by
selling more than 210,000 bikes for the
same pariod. This meant that Yamaha
snatched the lsad in the homea market!

special attention.

In developing new family bikes Yamaha
thought a lot about creating new markets
among women. The basic design concept
was that new bikes must appeal to
women who had not ridden a bike before,
while they should meet the needs or taste
of existing small bike fans.

In those days very few women felt at
horme aon a bike. Yamaha's research and
development effort was centeraed on how
to build new woman-oriented bikes even
when most women had no interest in
bikes.

feontinved on page 2)

The Yamaha XT500
with Agent
James Bond!

The Yamaha XT500 is
featured in "'For Your
Eves Only”, the twalfth

in the long-running 007
safies which is famous for
faaturing the latest in auto-
motive and weaapons tech-
nology, and the fact that
the XTH0 debuts in

this film shows
recognition for

the excellence of

this model’s styling and
performance,

(Sew page 5 for more details)
\

TAMES BOMND 007 in FOR YOUR EYES OUMLY

Tha ‘f-m-hi Paszol Sﬁnm: B soft bike ara
with Kaon Yachigusa, & popular movie star,
a8 fis !drurl'hing |m|:gl.. She addrassas tha
publia through all kinds of mass communi-

cation madia — "l love my Peasol, it's gantia™,

DR YOUR RIDE ONLY
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feontinued from page 1)

Yamaha licence and
driving schools

Back in Juna 1973, Yamaha marketed its
first leisure bike, the Chappy LBS0II,
Much earlier than it, however, Yamaha
had already made an attempt to create
new demands among women with the
50cc VD,

This model was finished in light pink, as
the first woman-orented bike ever
davelopad in Japan, thus causing a fresh
sansation in tha motorcyele word even in
1968 whan most people regarded the bike
exclusively as a man's vehicle.

Whethar or not thia model was a success,
Yamaha learmed a precious lesson from
this experience. That is, Yamaha realized
the impartance of knowing how to create
a feeling of closeness with regards to a
bike, which gave birth to the Yamaha
Safe Driving Promotion Center in 1989,
The Center took the initiative in pro-
maoting two different kinds of novice rider
training schemes. One was the Yamaha
licence school and the other the Yamaha
driving schoaol.

Yamaha provided all the tools and
materials essential to the organization of
these schools. In addition, spacial training
courses were given for Yamaha dealers
who had 1o take the most active roles in
these schools. The main aim of these
schools was to teach novice riders how to
pass the licence test and how to drive a
bike safely, This hit the mark. The schools
were very favorably received by lots of
people who discovered new valua in the
use of a bike.

In particular, the number of female par-
ticipants continued o increase until they
made up about 0% of tha total. At tha
same time, Yamaha dealers who were not
always willing to take part in these
schools at first, came to recognize the
significance of these schemes, which in
turn accelerated the expansion of thess
schools all over Japan.

This upward trend was followed by the in-
troduction of the new family bikes. The
Chappy LB50, which was marketed in
June 1973, was the forerunnor of the
family hikas series. In those days,
however, the model was called “leisura
bike™ instead of *“family bike'. The Chap-
py was accepted as a8 town bike with a
fresh-sanse featuring a compact, light-
weight chassis and attractive styling,

Have a nice day
with Yamaha!

Some more time was needed before
things took a completely favorable turm,
Women, especially housewives are con-
servative by nature. The first thing
Yamaha had to do was make tham realize
the true pleasure of life with a bike,

Thus the series of large-scale campaigns
kicked off under timely catchphrases,
such as “Have a nice day with Yamaha'',
“& Good Bike for A Good Life”, “Small is
better in town™, etc. These catchprases
appealed greatly to the general public and
halped to renew thair recognition of a
small bike,

The Yamaha Passol S50 which was first marketad in March 1977 is notsd
for its exclushvely gantle feel. Anybody in whatever costume can ride it
with ease. |tis an effective developer of market potential. Its stap-
through typs chassls ls another sabes point, Handling sase slso appeals
aroatly to women. The forced sircooled 2-sroke 2.3hp sngineg |s mountad
undear the seat. The rear wheel s driven by an oil-bath type chain
throwgh an automatic transmission, The automatic choke and C.0.0.
BYSTUM ansure positive Kick starting. Both brakes are hand oparatad,
Wisight: 42k g, fuel consumption: 78km/lit. (30 km/h), Tire slze: front

& raar 2.50-10-4PR. The S600 has a fuel mater and ol meter,

The Yamaha Passola 8A50 which was introduced on the market in
Fabruary 1978, is an up-graded eoft bike. Its design concept is similar to
that of the 550 but |is power output is increasad to obtain more riding
comfart. The chassis is also enlargad, with both front and rear
2.76-10-4PR tires. The engine delivers 2.8hp and 2-spead automatic
transmission operatas depandably et all times, The standard modai
teaturos a kick-starting eystem but an slectric starter typs was also
markated in Fabruary of this year. Combined total production of the S50
and the 5450 reached the one million mark in Fab, 11 of this yoar.

General social conditions also benefited
the growth of the Blcc bike markat in
Japan. People's living environment suf-
fered a change due to the slowed down
rate of economic growth. This was
naturally accompanied by more economy
in consumption.
The result was a definite hesitancy by
people to purchase anything without ex-
amining its value maore closely in favor of
what was truly essential to their need. On
the other hand, small bikes were graduslly
becoming one of the new life necessities
under this newly discovered sense of
value. This tendency was accelerated by
the following factors:
* More people coming to live in suburban
areas
* Increased leisure tima
* Increased price of fuel
In Japan the number of registered bikes
stond at some 8 million for the decade up
to 1976. During this period the number of
125¢e bikes, farmer leader in registra-
tions, continued to decrease. On the con-
trary, S0cc bikes maintained an upward
curve until their share increased to 57.3%
of the total registrations in 1975. Looking
far ahead inte the future, Yamaha had
glready started a development project of
new family bikes to follow the Chappy.
Family bikes continued to gain popularity
in the Japanese motercycle market. It
was early in 1977 that Yamaha declared
its full-scale participation in the sales war
of thesa bikes by intraducing the Passol
S60.

An attractively styled
bike for women

The Yamaha Passal S50 should be a bike
for women. Every product feature must
meet their taste or fancy. The design staff
of Yamaha concentrated their efforts an
these points. Based on the results of

thorough market research, they had ssen
what kind of bike Japanese women would
prefer to purchase,

* It must look cuta

* It must be attractive and stylish

* It must allow for rding in whatever
COSUme

* It must be easy to handle

The design staff made up a basic design
concept with the above conditions in
mind.

In & word, Japanese women wanted to
have an entirely-new bike all thelr own.
Next, how could we breaskaway from the
conventional bike image? This problem
was thoroughly studied by the design
staff. Their continuous development and
research efforts gave birth to the Passal
S50 in March 1977, It was a simply but at-
tractively styled stepthrough bike which
avoided any mechanical feel as much ac
possible. Handling was alse smooth and

aasy.
The Passol needed no straddling action
and its entirely coverad power-unit was
freed from any mechanical image while
the exposed rear wheel and its related
components halped to accentuata this
madel as a pimble bike. The oil-bath type
drive chain was neat and clsan, The com-
bination of the automatic choke and
C.D.l. system ensured super-smooth star-
ting. The automatic transmission allowed
even a novice rider to control the speed
with ease. Both brakes were hand
operated. In addition, the Passol weighed
only 42kg. All these product features met
women's taste and fancy parfectly.

A soft bike boom

The Passal 550 was intended mainly for
use by housewives in the age bracket of
25 to 35 years. The focus of sales promo-
tion campaigns was naturally placed on

these women but Yamaha had another
important aim In launching this model on
the markat. That was that creating new
markets among these housewives Was Bx-
pected to develop another market poten-
tial among their husbands most of whom
ware indifferent to bikes or had alraady
aswitched to a car. The most important
thing for the PR stalf was to set forth the
most appealing commaodity concept.

By 1977 other manufacturers had also in-
troduced their womar-oriented models
called "leisure bike" or “family bike".
These names, howsver, |acked the

freshness to cause a stronger impact an
the market. To discard a conventional
bike image, an entirely-new category

w

TV commercials like this — “| love my
Passol, it's gentle”. Her message was
featured in all ads, posters, leaflets, etc.
as wall,

Ad and PR campaigns were carried out on
the largest scale ever atempted by
Yamaha for one of its products. For ex-
ample, 20 million leaflots and handbills
were prepared at the time of marketing of
this model. At the same time, a press
preview show was held in Tokyo. |t was
the first of its kind ever organized by a
maotoreycle manufacturer in this market.
Reporters from wvarious women's
magazines weré nvited to test-ride this
maodel. This enabled them to experience
personally the gentle riding feel exclushve
to the Passol. Miss Yachigusa was also
enthusiastic enough to obtain a driving
licence for herself atter finishing the
course of the Yamaha licence school.
This halped to set spurs a Passol baom all
over the country.

The Yamaha Beluga is a full-scele scooter which debuted as

Yamaha's third stepthrough model in February of this year.
The Baligs is arfentad toward adult men whe care about “quality”.

Its mlegant styling and handsome meter panel are
very favorably received by these customers, Available are
tha Blac 3.8hp CVBOE and the Bles Bhp CVBOE for pillion fding.

Bath have an alactric starter and V-belt typs automatic tranamission.
Both brakes are hand operated. The CVEDE has 3,00-10-2PH tires and

tha CWBOE 3 60-10-4PR ones. They waigh T8kg and 79k respectivaly,

The Pasetta SBH0E is an entirely-new sports scooter which was intro-
duaed in April of thia yvear. Its attrective and nimble-looking
styling appeals to novelty-minded customers, Both with and

without an alectric starter models are availablo,

Tha 2 6hp engine snd sutomatic transmission ame also fasturad in
this model. With these additions the Yamaha scooter range

has basn graatly strengthened to gain
wideapraad popularity among both male and lemale customers.,

i
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Yamaha licence school and Yamaha driving school. Both are Yamahs-origingl schames,

Exhaustive sales promotion

Duea to the effect of these campaigns. the
Yamaha Passol 360 caused a very strong
impact on the market. Then all Yamaha
resources were joined in developing sales
promotion activities across the country.
Road shows and test ndes were held on a
nationwide scale, New bikes weare offered
far exhibition at various showrooms. The
Yamaha licence and driving schools wene
hold regularly in many cities and towns.
The aim of all these activities was to make
the exclusive product features of this
model more impressive to as many people
as possible. Ad and PR campaigns and
sales promotion activities went hand in

e -vseidstras. o

bikes around themselves for the sake of
demonstration. They served as good opi-
nion leaders in their local communities,
Some of them took a cpecial instructor
course in order to play an active roke in
licence schools, In addition, they were
halpful to their hushands in the improve-
ment of shop interior and exterior designe
with the aim of making a favorable im-
prassion especially upon woman custo-
mers,

The sales of Passol S50 bikes continued
to increase but even these excellent
reguits were not quite enough  for
Yamaha. A development project on
another soft bike had already besn started
during the period of brisk saies promo-
tion activities for the Passol S50, En
couraged by the success of the Passol
S50, and based on its foresight into the
future market trends, Yamaha had
already set another dofinite target. The
naxt soft bike should be 8 multipurpose

rnodel imendad for worldwide markets,
The Passola SASD, which followed the
Passol S50, retained the exclusive pro-
duet featuras of its sister model, such as
easy handiing and gentle styling. On the
other hand, the Passola was enlarged in
size, with increased power output and
climbing ability so that it could meet
multipurpose uses by delivering higher
overall perfermance. This madel debuted
in February 1978 to strengthen the
Yamaha soft bike range. Sales promation
campaigns which were cammied out under
a new catchphrase — | ride my Passola
because it's gentle”, were a similar suc-
cess, The same year the Passol S50
Deluxe was also marketed to consolidate
further Yamaha's lead in this market.

Ever-growing bike
market in Japan

In 1978 the Japanese motorcycle market
was still picking up despite general
depression in businass. Total sales reach-
ed 1,980,000, a new record! Blcc bikes
accountad for 1,700,000, 1,030,000 of
which were family bikes! It was Yamaha
that ahways set the pace in this boom.
Family bikes already became the most
popular category of the home market.
This was naturally accompanied by mora
diverse and sophisticated customer
needs and prefarences.

As mentionad earlier, family bikes found a
good market among housewives at first
and then, an increasing number of mean
also began to show their interest in these
hikes,

In order to meet this new market trand,
Yamaha introduced the Carmot MASD, the
Malic LC50 and Lyric LDSO one after
another during the period from February
through April of 1978. The highlight of
Yamaha's sales promotion activities was
that two specially prepared 11-ton trucks
called “Queen’ and loaded with 8 numbsar
of soft bikes, travelled all around Japan to

develop a large-scale soft bike caravan
campaign. Road shows, test rides, free
services and many other avents took
place in G0 major cities to arouse a
Yamaha soft bike sensation all over
Japan.

The man-orented Towny MIS0 and the
up-graded soft bike the Poet LES0 wera
put on sale in 1980. These models
represented Yamaha's greater efforts
toward the overall expansion of the family
bike market. In sales promotion cam-
paigns for the Towny, Mr. Sadao
Watanabe, one of the most popular jazz
musicians in Japan, was engaged as the
image character for this model which was
intended for use by adult men in tha age
bracket of 30 to 35 years,

This year the Beluga CVS0E and CWVBOE
were launched on the market. Thess
scooter models have been designed and
engineered as the forerunners of a for-
thooming scooter era at a time when step-
through type bikes have become so
popular in Japan.

As you know already, annual bike sales in
Japan have recorded a 100% increase for
the past few years and the number of
ragistarad bikes has already reached the
11.2 million mark, Now Yamaha is leading
this upward trend.

Yamaha's long, exhaustive efforts which
have bean aimed at fulfiling the slogan
A Good Bike for & Better Life”, are now
bearing fruit. Bikes are beacoming a lifa
necessity worldwide. Especially in Japan,
anft hikes which are easy to handie and
attractively styled, are doing a great deal
far this trend.

The success of soft bikes is a milestona in
Yamaha history. This is the brilliant
achieverment of joined Yamaha efforts in
the areas of superor commodity plan-
ning, advanced research B development
technology, offective- ad & PR cam-
paigns, positive sales promotion activities
and increased production capacity.

Aspeclaly equippad 11-ton truck is used to h-:-hi & soft bike read show around Japan,

A matareyels shop featuring a Yamaha-
designated exterior, with solt bikes
displayad inslda,
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A rich varlety of Yamaha soft blkes

From rop: The cycle styled Carrot MAGD
(marketed in February of 1978, and the Towny
M) (marketed in February of this yearh.
Bath models have a shaft drive system,
Espacialiy, the Towny is oriented toward
adult man and faatures & 2-apaad auto-
matic trangmission, with an enlargad seat.
The Malic LCSO imarketed in February of 1979)
and the Lyrie LDS0 [marketed in March of
1879). Both have a shaft drive system and
small-aigad whesls. The Malic has 3.50-10
tires and 2-spaad aviomatie transmission.
Tha Poet LESD Imarketed in May of 19801 and
the Chappy LBBD| {marketed in June of
1973). The Chappy is 8 memorable model.

It was the forerunners of the soft bike aro, ond
it in still svailable on the market. its attractive
atyling and super-smooth handling are
atrong sales points. This moded is available

in sutometic transmisalon type can-
trifugal clutch 3-apead tranamission typs
o al clutch 4-spaad tranamission type
An Blee vype le also available. The
Foet follows the same design concept as the
Chappy. although it has 3 50-10-2PR tires
instead of the 4.00-8-2PR onas on the Chappy.
Tha Post comas in 3-apasd autamatic
tranemission type or manual clutch 3-
spood transmission typa.
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SPORTS NEWS

— Malaysian GP —

Yamaha aca |kujiro Takai axpertly rode a
works YZRS00 to dominate the 1981
Malaysian Grand Prix for Motorcycles
which was held at Kuala Lurmpur on May
31.

This year the GF enjoyed overwhelming
public response because of intensified
fivalry among works teams. Honda par-
ticipatad in it for the first time, and Suzuki
and Yamaha brought in powerful works
teams 10 stake claims for honors, which
brighted up the otherwise dull two-day
program. ‘80 Japanese champion Takai
shot off from the grid like an arrow and
led the 50-lap race from start to finish,
leaving all rivals far behind.

Masaru Mizutani (works Suzuki] who was
beaten by Takai by about three quarters
of a lap, was the only rider to stay on the
sama lap with the winnar.

Takal set the fastest lap time of | 24" 3.

In additicn,

Takai (YZRE0O) and his team-mate Hideo
Kanaya (YZR750) completed an easy one-
two victory in the improved metorcycles
251cc and above class, Besides, Yamaha
riders swept four other clagses as follows:
Series production motorcycles 251ce —

1. F.leai.......... Yamaha RDAS0OLC
S = 1 Yamaha RD3S0LC
Series production motorcycles up to

; JE - |~ [ Yamaha RD250LC
2. W.Chan ......00 Yamaha RD280LC
3. G.Leong........ Yamaha RD250LC
4, B.Jomes ........ Yamaha RD250LC
Improved motorcycles up to 100cc

1. B Kamilic,ooueeiaee Yamaha RX100
2 G.leong ..........Yamaha RX100
100cc motorcycles evant

1. B.Kamili........... Yamaha RX100

KAI

2, 8. Tajuddin......... Yamaha RX100
3. LLed......... ... Yamaha RX100
4. Y. Soedomo........ Yamaha RX100

Penang GP (Malaysia)
Andrew Johnson rides
a TZ500 to victory

Yamaha's Success Wwas even mare spec-
tacular in the 1881 Penang Grand Prix for
Motorcycles. Andrew Johnson (TZ500)
won the GP while he rode the same
Yamaha to an easy overall win in tha im-
proved motorcycles 126cc and above
class.

Dther wins by Yamaha ridars were:
Improved motorcycles class 126ce
250cc

1. By JONES . i cvnrannns Yamaha TZ250
Improved motorcycles class 2657ce —
350ce

,
Motocross
World

— 280cc class —

Hudson (Yamaha)
narrows Job’s lead!

Neil Hudson (Yamaha) is now in hot pur-
suli of George Jobe {Suzuki) in the 260cc
wiorid championship motorcross title bat-
the.

He narrowed Jobe's lead to 50 points
when he won the Bulgarian GP held near
Sofia on May 31.

Hudson collected 27 championship points
by winning the first race and placing se-

— 500cc British GP —
Carlgvist's
clean
victory

EASY

VT i 'S

Series production motorcycles class
257ce — 360cc
Lkmleel. ... .. ... Yamaha RD3sS0LC
Series  production motorcycles colass
101ce — 125¢ce

1. B.Kamili............ Yamaha RX-S
2. P.YokYou..........Yamaha RX-5
3. llee,..............Yamaha RX-5

Series production motorcycles up to
100ce

1. 5. Tejuddin. ......... Yamaha RX100
2. B, Kamili...........Yamaha RX100
3 llege......cuue...Yamaha RX100
4 G.lmong .......... Yamaha RX100

As you can see, the RX-3 and RxX100
machines swept the two small displace-
ment production classes, creating a
strong impact onto the market.

cond in the second race while Jobe was
sixth and first. This showed that the
260cc tithe battels was still wide open with
the first six rounds contested.

N. Hudson

NEWS FLASH!

Hakan Carlgvist (Yamaha) scored a
clean victory in the British GP, the 8th
round of the seres held at Fareigh
Castla on July 5.
Carlgvist won both races of the GP.
Reigning world champion Andre
Malherbe (Hondal had injection
troubles during the first lap of the first
race, In the second race he crashed at
the first bend together with Andre
Vromang [Yamahal.

{see our next issue for more details)

— 125¢c class —
Velkeneers
shows a
determined ride

Franch Yamaha rider Mare Velkenears is
becoming a serious threat to reigning
world champion Harry Everts (Suzuki) in
the 126cc title chasa.

He placed second and third in the two
races of the Yugoslavian GP on May 24,
In the first race of the Palish GP on May
31, Velkensers beat Evarts and addad 16
points to his championship tally. J. Vi-
mond, Valkeneers' team-mate finished
third in the second race.

WIN

RESULTS

Road Race

Weorld Championships

Franch GP — May 17 [Paul Ricard)

GilMice cimsn — 11 laps, 76,13 milae

1. M. Lucchinall {Supukll 2. A. Mamols |Susikih
3, G, Troghy |Suzuki) 4, B, Shesne [Yamehal B, K.
Robarts Yamshal 8. H, Kewasaki [Suzukil

BBloo olass — 18 laps, 8526 milas

1. A, Mang (Kawasakll 2, 7. Esple (Yamahal 3. C.
Lavade {Yamanha) 4, J-F. Gakde (Kowssaki| 5. P, Bole
|Yamaina) 8. R. Shils (Yamahsl

Bidecar class — 17 lops, 65183 miles

1. B, Bilsnd/K. Wiltsbsry |amahel 2, J. Tayloe/A,
Johansson [Yamshal 3. A, Michel/8M.  Burkard
[Yarmaha) 4, E. Streuer/B. Schnaiders (Yamaha) &, 0,
Jonaa' B, Ayrea (Yamehal 6. P, Corbell/ R, Goodwin
{¥armaha}

Spanigh GP — May 24 |Jarama)

e class— 31 lapa, B3.76 milles

1. & Mang (Kewssakl) 2. J-F. Balde (Kawsmki) 3. C.
Lavads |Yamahal 4. A. Sohlaghter (Yamahal 5, J-L.
Gulgradhodat [Kewasakil 6. P, Famander |Yamshad
Sldeoar glass — 28 lops, —57.50 miles

1. A, Blland/K. Waltsbag (Yameha] 3. A, Michal/ M.
Burkard [Yamahal 3. M. Kumano!l. Teieshima
i¥amabal 4. 0. Jonos/B. Ayres (Yamaha) B, M. Van
rasies P, Vanneste (Yavabha) 8, P, Cambsdl/F. Good-
wir [ Yamaha)

Yugoslavian GP — May 31 (Rijeka)

B00ce class — 32 laps. 81,28 milos

. R.Mamols [Suzuki] 2. M. Lucchinalll {Sumkil 3. K.
Roberts {Yamahal 4, &, Crosty (Sumsakll 5, B, Sheene
IYamahal 8. GG, Pallatier [Sumaki]

35lcc class — 30 laps, 77.62 milas

1. A, Mang (Kawaosakil 2. J, Ekerold (Yomahal 3, C.
Lo ('amahal 4. J. Comu (Yamahal 5. T. Espie
I¥amuhal 6. J-F. Balde |Kawasskil

Motorcross
Waorld Championships
500cc class

Italian GP — May 31
Tat ruen

1. J-J. Bruno [Surskdll 2. 6. Noyee (Hondal 3, &
Malborbe (Hondal 4. A, Vromana {Yamabal 5, H.
Carlgquist {Yamahal §. 1 Van Valirpeen (K ThM]

nd raca

1. A, Malherbe (Honda) 2. G. Noyoo (Hondal 3, G.
Rand [KTM) 4. F. Picco {Yamahal 5 B. Lackey
§5uzukll B. J, Van Valthavan (KT

280cc class
ltallan GP — May 17

Tat racn

1. G. Jobe (Suzukl} 2. H. Dioffonbach (Honda) 3. M.
Tarhannan (Yamahal 4, J-F, Mirgals (Yamahal 5, 5,
Taéml (Husgvama) 6. 5. Mortansen (KT}

Ind race

I G, Joba (Sumiki) 2. N. Hudson (Yamakal 3, 8,
Daice (Malco) 4, A. Ovechsel [Kewesskil 5. D.
Rorgaloy (Husgvarma) &, P, Groesvald [Honda)

Czechoslovakian GP — May 24

Tan race

1. G. Jobe |Suzuidl 2. N, Hudscn [Yomahal 3. K. van
der Wan (KTMI 4. A. Dieffenbach (Hondad §. J-C.
Lacquays {S\WMI B, M. Guerra {Husgvarnal

2nd race

1. G. Jobe |Suzuki) 2. N, Hudson [Yamahal 3. K. van
dor Van (KTM) 4. J-C. Lacquaye (SW) B, M. Guarra
|Husgquarnad &. R, Disfhenbach [Hondal

Bulgarian GP — May 31

st race

1, M, Hucson (Yamahal 2, J-C. Lecquawe [EWRI
A, R. Desffanbach (Hondal 4. D Rangalov {Husgwar-
nald, G, Jobs(Suzsukil B, M. Guarra {Husgvama)
2nd rece

1. G. Jobo [Suzuklh 2. N. Hudeon (Yomahal 3. A.
Disffanbach (Horda) 4. D. Rangeloy |Husgquama)
B. K.vander Van (KTMI 6, J-C. Lecquayas [EWM)

126cc class

Yugoslavian GF — May 24

st rooe

1, H. Evaets (Suzakl) 2, M, Velsnsers |Yamahal
3. M. Rinaldi {Gieal 4. G. Rahlar |Gilera) 5, E,
Geboers | Guzuki) &, M. Mieli (KTM)

nd race

1. H. Everis {Suzukl} 2. &. Whatanabe [Suzukd] 3. M.
Vaolkonesrs (Yamahal 4, J. Vimend [Yomahal B G,
Ardraand (KTMI 8, C, Maddi (dpeiial

Polish GP — May 31

Tat race

1. M. Valkenears (Yamahal 2, H. Ewaris [Suzukl}
3. M. Ainald] {Glieral 4, G, Ardreand [KTM) B, C, Mad-
dil iAprial 6, G, Rahler (Glleral

Ind race

1. E. Osbosm (Suzukll 2. A Watanabs (Sundkl) 3, J,
Wirnand |Yamahal 4. H, Evorts (Bumakl] B, H. Seapwn-
woolds (Hondal 8. M. Rineld) (Glera)

»

It is provarbially said that seeing is
believing, or there is nothing like see-
ing for oneself. The true significance
of this old saying can be appreciated
very well in association with the sue-
cess of a unigua extensive new
models campalgn which is being pro-
moted by Mitsui Machinery Sales
UK} Limited, whose maln offices are
logated in Surrey, England.

This company, which is handling all
the imports and sales of Yamaha
motorcycles in Great Britain, s
always striving to increase the share
of Yamaha products in this important
market.

A firsthand look ot
the new Yomaha line

Last year the company promoted a series
of road shows in several selected cities as
a tentative mowve, with the imtention of
assessing the effect of these events on
prospective motorcycle purchasers. The
move was a definite success.

Each road show attracted a great number
of motorcycle fans who had a firsthand
look at the new Yamaha line. In addition,
everybody who wanted to do, was allow-
ed to take a free test-ride on the new

bus loa with new models is making
the rounds in this country, to cover 40
major cities whare road shows will ba
organized in cooperation with related
local dealers concerned.

Each road show, which takes place on
Saturday and Sunday, is enjoying an im-
mense response from local motorcycle
enthusiasts, reflecting their great interest

Evaryons can take a fres test-ride.

in Yamaha modals, as well as the success
of extensive prior public relations ac-
tivities and ad campaigns. The new
Yamaha range is comprised of a variety of
exciting models, such as the XJ550/ 650,
the RS100, the DT175, the RD2G0LC/
350LC, the XT250, the SR2ZS0SE, the
XSER0SE, the XV7S0S5E and the Passola,
All Yamaha dealers approve of this cam-
paign wholehsartedly, They cite it as the
best sales promotion scheme ever
organized, Their appreciation is expressed
in their letters addressed to Mr. Steve
Hackett, Mitsui Machinery Sales [UK)
Limited. Here are some of the letters:

“Dear Steve,

Congratulations! The YAMAHA ROAD
SHOW iz super, and o fantastic sales afd.
Your staff are & credit to Yamaha, and
wiarked hard and efficiently alf day to en-

& spoclally prapared bus

Each road show attracts a great number of motorcyels fana.

sure that the event was a succes. You
may know that we sold sixteen motor-
cycles on that day, and you and | know
how many “pennies in heaven™ there are
as a result of such a promotion. The best
iz yet to come.

I understand that in alf probabifity you can
arrange for us to have the benefit of
another date for the Road Show, other
than as scheduled for 17, 10.87. We wouwld
of course be deffighted, and | ask you fo
fat me know the instant something more
positive can be aranged.

Well dane Yamaha!™

fMr. H.C. Fowler, Managing Oirector,
Fowder of Bristol Ltd. )

“Dear Steve

Thank you for your letter of 31 March
about the MCN advertising campaign
which we are deflighted to be ineluded in.

I note that MCN are advertising indepean-

Yamaha MNews Mo, &
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dantly in the Scottish Dafly Record and
other Nationals. indeed, | have already
seen thefr adverts in the Scottish Daily
Record. A week or so ago Mitsui fook
space in the Record in the form of the
RS5200 reduced price advert. Even though
there was no dealer pane! next to it the
response  was  fantastic. We had
something in the order of 30 telephone
enguiries about the RS200 and a3 a direct
rasuft of the advert sold two over the
phaone. The Daily Recard has & circwlation
of about 1000000 in Scotand and
reaches the biking public particwiarly af
the bottorn and commuter end of the
market. They also do colour,

Perhaps in wew of the success of this one
off advert you might consider same fur
ther “Mitsw™ advartising in this paper.

If | can be of further help please let me
know.

Yours sincerefy™

{Mr. John Micholson, Yamahs Motor Cy-
cfe Sales and Service)

“Daar Steve

After Saturday it seems very quret here,
with fust the normal trade to cope with,
and | must admit we were all pleasantly
surprised with the number of motor
cycists that turned up on the day. Maybe
it proves the power of advertising through
TV

{ have enclosed copies of our adver-
tisemenis for the last two weeks, in order
that you can assess the effort put into the
evant, phus fouwr T.V. sports upon
Thursday and Friday evemings,

An invofce i enclosed to cover your
agreed contribution and trust you can
pass it for payment.

Kind regards, "

(M. Alfan Weir, General Manager, Motor-
tycle City (Sales) Ltd. ).

{Continued from pag;a' :F:l

The Yamaha XTB00 which appears in
“Far Your Eyes Only” plays a vital role,
together with James Bond. The film
features a thrilling downhill saguence
filmed in Cortina, Italy, in which agent
007 dons a pair of skis and is pursued by
two men riding Yamaha XT500"s.

The chass involves some incredible
riding and skiing, and the climax is when
tha remalning rider and Bond literally

The Yamaha XT500 plays a vital role

drop in to a bobsled run, both wiping
out in a big way.

In @ sense, the film is an exciting
testimony to the superiority of Yamaha

technology ......... a testimony that
boosts the Yamaha image and will
generate sales.

XT500's used In this film have special
eguipment for frozen surface.

s
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LTR IS HIGHLY

ACCLAIMED

From Singapore: The Specisl Enforce-
ment Sguad comprises the cream of the
Mobile Squad of the Singapore Police.
The members are highly trained for
gpecialized escort duties and traffic an-
forcerment in the more difficult circum-
stances and situations.

For example, they mount prestige out-
rider ascorts for VIPs,

This team is also responsible for the sup-
prassion of tha thrill-seeking “hell Fders”

who pose a grave danger to other road
usars as well as themselves. Such sup-
pression work requires an extremely high
gtandard of machine handling skills,
judgemant and courage. Tharefore, Thay
have to possess expert nding prowess
and courage as well 8s a very high degreo
of precision judgement at ali timas.

They have to ba put through a series of
tailored training stints regularly.

Im this connection, thay wera recently

given @ rigorous 14-day course in the
techniques of speed rding by Mr
Kazutoshi lwao, Yamaha instructor, The
members leamt on-road and off-road
riding in all weather conditions, precision
manoevring, high spead riding and safaty
factors in high speed situations. This
training was highly appreciatad by all of
them as it would contribute greatly to the
smoother implementation of their impor-
tant duties.

Aiming for the 1,000,000
mark within 5 years.

— The 100,000th Yamaha-made generator comes off the line.

Calabrating the memorable occasion of the 100,000th Yamahas made generator coming off th line
Mr. Fumio Nemoto, Executive Managing Director of Yamaha Motor is giving a congratulatory address,

® & $RAI56E 5500
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From Iwata: On May 19th, the 100,000th
completely Yamaha-made generator
came off the line at the Showa Works,
Ltd. This was a momentus occasion for
all, espacially considering the fact that,
since Yamaha began complete produc-
tion of its own generators, only two years
and two months have gona by, On hand
to celebrate the 100,000th generator com-
ing off the line were such dignitaries as
Fumic Memoto, Exscutive Managing
Director and Toshio Tanaka, Director of
Yamaha Motor Company, and the Presi-
dent of Shawa Works, Ltd., Toshio Mat-
sui, The fealing expressed by all was that
wiith the cuirent great demand for power
products and the trust that customers
everywhare show in the Yamaha brand,
its quality, performance, price and guanti-
ty, that if Yamaha combines its efforts
and strives toward becoming Number 1 in
the busingas, reaching the 1,000,000 pro-
duction mark won't even take b years,

Tha 100, M0th ganarator Marks o milastona
in the production of power products.

Nigeria's top power pro-
ducts salesmen visit Japan

Ag mentioned in earlier issues the rapidly
growing YAMACO Division of John Holt
Co., Ltd., distributor of Yamaha power
products in Migeria, held a large scale
sales contest over a period of 3 months
beginning last October, with a trip to
Japan as the prize. During that period
three men, Mr. R.O. Lwuozor of

Duruakau Stores, Mr. E.Q. Eruchaly of
Chabros Trading Co. and Mr. Udih of
Udih and Sone Lid., sold more than 300
machines each to win an exciting trip to
Japan with Yamaco's Chief Accountant,
J.A. Lawal as their guide. Arriving in
Japan on May 12th they visited Kyoto,
Kobe, Hiroshima, Mt. Fuji and Tokyo tak-

The group Inspects the production ling
for ganerators ot Showa Works
with great interest.

Yamaha Powsr Products Division at
Yamaha's Homa Office.

ing in a wide range of Japanese earhy
summer scenery as well as wviaiting the
Yamaha Home Offices and the Showa
Woarks Ltd. where they had a chance to
get a first hand look at the production of
the various models of Yamaha's power
products line and also the production of
motorcyclas. During their one week stay
in Japan they were able to visit the Por-
topia Exhibition in Kebe, a creative
representation of a port city of the future,
and to enjoy themselves at the Mip-
ponland Amusement Park at the foot of
Mt Fuji where, by the way, temperatures
dropped to 10°C in the evening, a
chillness the Nigerians never axperience
in their own country,

At the Showa works they were able to
witness the production of generators
from the central core, the rotor and
stator, through the entire process through
quality contral and finally the finishad pro-
ducts coming off the line. Seeing the

Contributions

wanted

We at the Editorial Room of Yamaha
News are ahways looking forward to
having you supply us with various
editorial materials so that we can make
Yamaha Mews more instrumental 1o
your business. Any sort of news or in-
formation would be highly appreciated
if it is ahout Yamaha. Newspaper or
magazine clippings will also serve to
help us. Please attach some photos,
colered or black,/white to your news or
information wherever possible.

At the same time, we like you to clarify
the following points:

When

Where

Who

Why (for what purpose)
How

Address: Editorial Room of
Yamaha News

Advertising & Public Relations
Overseas Markets

Yamaha Motor Co., Ltd.

2500 Shingai, lwata-shi,
Shizuoka-ken [Japan)

Tel: IWATA DG383-2-1111
Telex: IWATA 4263 761 YAMAHA J
Cable: YAMAHA MOTOR IWATA

\

wida variety of quality products rengwad
their enthusiasm toward greater salas pro-
motion.

Hera is what they had to say about their
trip:

Yamaha Motor Co. through the
YAMACO division of John Holt Co., Lid.

The apportunity afforded us to see your
main factories at lwata, Showa Works
and Hara Factory, to see how tha pro-
ducts are being manufactured has given
us more technical knowledge of the
Yamaha products we are handling and
now we have more confidence in tha
quality of all Yamaha products particularhy
tha generators which now dominate the
Migerian markat.

In order 1o continue to meet the increas-
ing nead of the Nigerian market and to
maintain the lsad in generator distribution
in Nigeria, we suggest you consider pro-
duction of a higher range of gnerators
which would be capable of carrying 4 or
more air conditioning units of about
11,000 BTU and up. The bigger range of
generators should be diesel engine type,
In conclusion, we consider tha visit 1o ba
a success and hope it will be the beginn-
ing of future trips of Nigeran dealers."”

Efforts to develop a new
market for Yamaha
outboards and sailboats

From Gregce: YAMAHAHELLAS of
Eliopoulos Brothers Ltd, recently arganiz-
ed & Yamaha O/M dealers conference in
Holiday Inn in Athens. The confearence
was presided by Mr. Meihanewsidis,
General Manager who also conveyed the
congratulatory message of Mr. Hisao
Koike, President of Yamaha Motor,

During tha confarance new OM modals
for 1981 were introduced to the par-
ticipants, together with Yamaha portable

generators and multi-purpose angines.

In addition, a SEAHOPPER sailboat was

displayed at the hotel entrance hall. A full-

scale sales promotion campaign has

alreacly started for this model,

Ineluded in the agenda were the following

important items.

* 0/M market development in Greece as
per import statistics for the past 9 years

= O/M market share hasaed on country of
origin

* Yamaha vs competitive ratall price list
for the last 4 years

* 1980 geographical area target achigve
et

* Heguest to dealers to increase thedr
sabas by 50% in 1387, together with an-
nouncemant of dealers trip contest (to
Japan)

Problems and areas of interest wers

covered in detail and there was & frank

and lively of opinions and solutions con-

carning therm, thus bringing the exchange

conference 10 a SUCCBSS,

A complete range of Yamahe outboards

Have you heard
about racing karts?

The popularity-winning
Yamaha KT100AX/KT100A

Kart racing is @ new motor sport that is
arowing steadily in populality. Kart racing
is said to have begun in California in 1955
when people began to put motors on
childern’s soap box derby cars, which
NEME e OIS - (A =]

chassis with no cushion unit, direct steer-
ing, no transmission and powered by a
100ce two-stroke engine. Contestants
race on a closed circuit track usually of
about 1 kilometer par lap. Becausa there
is no transmission, karis are push-started,
and quick accaleration from low speads is
an essential point in a good kart. OF
course thera are classes with larger
engines and gear boxes, but the non-

—y

transmission 100cc class is still the main
stream, and the class at which the world
championships are contestad,

In the world of kart racing the karts that
are attracting peophke's attention more and
more ara Yamahas, For kart angines
Yamaha offers the rotary-valve intake 2-
stroke K T100AX and the piston valve type

KT1005, and Yamaha mounts the
KT1005 on its own Yamaha built chassis
to offer a complets kart, tha RC1005.

The KT100AX was created to meet the
demands of the European kart racars,
making its appearance in the middle of
last year with the chassis-making Hutleas
Company as its distributor, With a bore x
stroke ratio of 48 % 54 mm, it is a long
stroke engine with the potential to hold its
own in the World Championships. In fact,
in the 1980 world Championships held in
September in Niveuss, Belgium, top
driver Toni Zoserl, a distributor from
Austria drove a KTI100AX kart, as did
Hutless work's top female driver, Pari-
ssenna, Cathy Muller. In their qualifying
haats both turned in excellent perfor-
mances with Toni finishing 2nd and Cathy
placing Bth, Also in January 1981 at the
C.LE. [Committes of International Kart-
ingl approved Open All Africa Champion-
ships, held in Pratora, south Africa, Toni
Zbserl drove a Birel/ Yamaha against top
drivers such as Sweden's Lars Foraman
on a Parilla mounted Birel and famous
drivars from England and West Germany
as well. In the time trials both Ztserl and

SRR
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Toni Zoearl Cathy Mullar
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Forsman sat a new lap record for the
courses, The final, which consisted of
thrae haats, Zéaar finished firat in the first
two heats and the third heat turned out to
be & close battle between these two
drivers. Forsman managed to lead Zdserl
for the last saveral laps but he was caught
by the rival during the very final stage of
this heat. Zoser monopolized all wins and
took the championship.
Also in this race Cathy Muller on a
Hutless/Yamaha managed to finish 3rd,
making herself one of four drivers on
Yamaha KT100AXs to fimsh in the top 10,
and making the great potential of the
KT1004AX the talk of the compeatition. The
piston valve induction, over square type,
97.6cc KT1005 is mainly popular in
America. In the 4 years since it was put in-
to production, this high quality engine, as
well as complate with chassis RCI00S
have been bast sellers, In America whem
West coast racing is controlled by the
I.K.F. (International Karting Federation)
and the East is controlled by the W.K.F.
(World Karting Federation) there are
often one-make races held exclusivaly
with KT100As.
In Japan whera the RC100S is the main
kart, there are over 300 karting events a
year. These karts have the reputation for
reliability and the guality when well tunad
to compete with any class A Kart.
Yamaha's Industrial and Leisure Vehicles
Dept. is planning a policy for positive
sales expansion for these new sport
machines, and the potential for future
growth looks great, By the way sales for
1980 included 2,000 machines to Europe,
6,000 to Armerica and 2,000 in Oceania.

Tha RC1005, a KT1008 engine on a Yamaha chassis

1]
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Are you seeing correctly
when yvou drive?

tarsection becomes a habit, the stop slgn
also cesses 1o enter the drvers con
scinusness, Rapestedly going through an
mtersaction without stopping eventually

(8 sections) : "8 fxsues No.J — No.d makas pot  stopping @ conditioned  him.

ausantial information,

Most traffic accidents cocur at times
watman 1he drives s |1rivin5 writieoast propar
consciousness of what ks going on aoound

The Psychology of Riding

-
those habits a3 fast as possibla. "Driving o o ———
too fast”, “folowing to closa to tha car in ,-" "--4\3"-‘1“""'} | Enperes )
front"”, “taking your eves off the road™, ( incraedns | -}._F--’-»\. \F.IH g
these are all examples of bed drivieg e i \"nwwj}.‘_‘l__- s

Condiliorm’

The Psychology of Riding

. Through the aceumulation of ex-
perience, driving becomes a veries
of conditioned responses
(81 issue No. )

2.Make it a point not to
ger inro bad driving
habits.

* Bad driving alse becames habitual
through repaetition,

Intarsectons noguiel esidential - areas
have stop :innu anad stop lines, Howeyar,
thera is handly evar any traffic at such In-
teraactions. At first rmost drivers will makn
@ eomplata stop s they should and check
the intereection for traffic belore pro
ceding  through. Then  aventually,
bacausa thera |8 never any twalfic a1 the
ivtarssction, the driver wwill bagin to go
through the intarsection without stopp-

ing. Whan not stopping at the in-
.

rRsponsd.

If nothing out of the ordinany happans an reads
that you poss awiry &y, unconsciously, youw
Dogin 1o driva Thim sutamatcally,

*  Wa should conzaiously set up cer-
tain “check points' in our minds,

The milmosd cormpamiaa gat good maeults
i praventing these kinds of misiskas
causad by cunditiorad responses by mak
Iy ued of mandatory hand an voica con
firnations. By using & sares of confiema
thone such as pointing at a signal end
making warbal confirmations, they get in-
to tha habit of consciously checking

The driver needs to set up certain “check
points” in hia mind at importent places,
Ha peads to make of habdt of conaciously
responding o such key eilustions as
pedestriana about 1o cross, the brake light
cauming on the car in front, and the wm
signal of an |'.||:|F|r|:ru|'.i1in|_;| oar in the op-
posile bna_

T R

DF cdiirss paur hénd shotildn't laave
the hisnclishar, but I your mind wou shauid
make o conscious *'check’’ for safety.

*  Let's mako sate riding a habit.

Because of the fact thet more axpsnianc-
e we becorme at deiving, the more driving
becomes a  sories of  conditioned
respongas. [t I8 vary impartant that i
shwveye be good driving hebits that wo
condition gurseives to.

Dirivars who have developed bad driving
hahits must make an effort W corect

- ™ S =
habits that esd to sccidents If they are |'/-'¢'"'l P =" Jx-;,.p;'._ W de )
1 Y o

felt uncorracted

3. How do individual dif-
ferences develope in
the way people drive

*  Paersonality, experience, family
situation, these kinds of factoss
change the way wa drive

People who wwork i an enwvircnment
whers rules are strictly obssrved, ara apt
10 keap the nules of the rosd while driving
masa a0 than is someona who works ina
lax anvironmant,

A cabm person |e less likely 1o try to pass
another car in 8 dangerous sluation than
s @ parson with a short temgsr. A person
oA hurry & s HEH',' o drive 1o faat
than he woiild be f he had plenty of tima,
Many people becoma mome  prudent
drivers once thay bacoma parants with
children to care for.

Everyona's individual desires and interesis
hava a hig affect on the decisions they
make when driving. How about you?

b Hi & gt §
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Ditfwiant Backgronirds croate
cliftarant ways af driving

* Things in the background that in-
fiuence the way wae driva,

There are individual differences in the way
people drive, There are people who
olweye Btart moving before the sianal
changes to grean, Tham are peopla who
take go long to dowble check for sattoy
after the Bght has alreacy changed, that
they cause the other drivers hehind them
to become imiated, Why do such dif-
ferences come about? Aside from simpla
diffarencas in ridéng tachnigus, divers ars
influenced By such factors as  thair
dispaosition, parsonality, past experiancas,
knowledge, social stetes, their famdy
situmtion, all of which have a subtle in-
fluance on the way 8 peraon cives,




Yamaha Mews ho.8  Page.8

YAMAHA NEWS No. 1

Yamaha celebrated the 25th anniversary of the com-
pany's founding on June 1, 1880,

This film follows various highlight scenes of a grand
caremony held at the Community Hall in lwata City,
home of the company. Its coverage includes the
following events as well:

* National dealer convention

International dealer convention

Training Chinese Motocross riders

Opening of Yamaha's new Tennis Club

Yamaha's Yaeht Week at Lake Hamana

Ribbon cutting ceramony for Y.M.U.S."s new
facilities in the town of Cypress, Calif.

* Venemotos' 26th anniversary

* World GP racing {Kenny Roberts)

w & ¥ x &

SPECIFICATIONS
Title: YAMAHA NEWS No. 1
Size: 16mm, multicolor
Running time: 20 minutes
Marration: English

Price: ¥67,000 FOB.Japan

Updated Yamaha Film Library

The Yamaha Film Library contains a variety of PR films
which have been produced and distributed with the in-
tention of presenting the facts about ever-growing
Yamaha in a vivid and convincing mannar.

A number of new films have been produced in recent
years, and now the Library is substantially updated so
that the list is kept current, with revised film order
numbers. Films can be one of the most effective sales
promotion aids and they will retain their value and utili- .
ty for a long time. We hope you will make full use of
them on many different occasions in direct or indirect
connection with your business, and in this way help ta ~
enhance the Yamaha brand image.

T T TG

sury )

. Make full use of
the Yamaha Film Library!

UP-TO-DATE FILM LIST

Fllm No. Titla Pradustian Marratian Size  Running tima Prica
Faaz Tha Coastal Fisharies of Japan Bl E.5.F 16 mm A0 rmin. ¥ 72,000 i
Fa3 How To Create Demand 81 E.S 16 i 28 miln. ¥ 60,000 |
FoaD Yamaha Technology 81 E, 5 F.G,C 16 mm 12 min. ¥ 45,000 e
FOz Yamaha MNews No. 1 B E 16 mam 0 min. ¥ 67,000
F2E  Radder and the Clippes Cup a1 E 16 mm 30 min. ¥ 80,000
Faz7 Yamaha Kerosena Outboard Motors B E 16 rmm E min. ¥ 67,000
Fa2G Th Innovation Challangar ] E.F.G 16 mm 20 min. ¥ 64,000
P25 An Exciting Start B E & F.G 16 mm 0 min. ¥ 60,000
Fa24 At Bpood B0 E. 5.F.G 16 mm 3 min. ¥ 60,000
FaE Yameha Today g1 E &5 FGC,F 16,35 mim 20 min. ¥ 2,000
Faz2 Maitocross Profassionals ™ E.F. G 18 mm 27 min, ¥ 7,000
Faa1 Yamaha World Champlons 8 EF G 16 mmi 34 min. ¥ 50,000
F0 King Kanny ‘™ E 16 mm 30 min, ¥ BB,000
Fa18 ¥ amaha Waorld ‘T8 E.5.F.G.C 16/ mm  25/25 min. ¥ 78,000/
¥178,000
Fo18 Dutbosrd with Yamaha 77 EASF.GLP Py 16 mm 50 man. 133,000
Fae Coastal Fisheries Davelopment ' E.E F 16 mm 29 min. ¥ 78,000
by the Mexican Governmant
Fo18 ‘77 Motoeross Grand Prix e E 16 mm 28 min. ¥ 43,000
F3156 '¥7 Farmula 760 Chamgson Road Race 77 B 16 mm 34 min, ¥ 55,000
Fil4 Trial Vintago Sancerme T4 E.F. G 16 mim 18 min. ¥ 35,000
B gmﬂ;ﬁ = i i ¥ 50 you are already aware that PR films are a great help in
F912  Narmow Edge 74 E.F.G 16 msm B0 min. ¥113,000 successful sales promotion activities. With this in mind,
Fa11 Tribue 1o Saarinen 74 E 18 mm 3Emin, ¥ 58,000 Yamaha has continued to produce a variety of PR films
Fa10  Mick Andrews, Trisl Chamgpion 3 E 16 mm 41 min. ¥ 63,000 for worldwide distribution until now. The Yamaha Film
B RO H = o b ¥ o oop | Library features this unique collection of films.
% E;ﬁ,f:“g:m Clsiat, Cuality g E.G sk 26 min. ¥ 79,000 It is an important thing for individual importers to make
Fa06 Its Wondesful To Be Young 72 B.G. only 16 mm 20 min. ¥ 53,000 the contents of this library known to as many paople as
FE05 1972 Yamaha Grand Sports Festival T2 E 18 mm 10 . ¥ 31,000 possible, publicizing the fact that these films will be loan-
Fa04 Yamaha Youth & Growth 72 E,S,FPGIC 16/3mm 37 min gﬁ! ed out o anybody, provided that they be handled with
. s care when in use and returned immediately after use by
s ;T;T,?L’Ef“'"“ - FeRghn lGmm  Bmn ISy | prompt reliable means. Pictured here is a bulletin made
FoO1 Tha Bth Moloeross GP Race Japan s ES 16 mm 18 min. ¥ 53,000 by Annand & Thompsoen (Queensland, Australial for
Fo00 The Yamaha Trail N E S 16 mm Hmin. ¥ 79,000 distribution to all thair affiliatad dealers.
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