1981 Hu.ﬁ

500cc World
Championship
Road Racing

What a sensation! Kenny Roberts on a
new square 4-cylinder racer beat his
Suzuki rival Randy Mamola by 0.44 sec.
in the West German GP, the second
round of the G00cc series held at
Hockenheim near Hidelberg on May 3.
This was one of the best and the most ex-
citing races ever seen on the ultra-fast
4. 2-mile Hockenheim circuit. Race and
lap records were shattered by Roberts,
Mamaola, Marco Lucchinelli (Suzuki, third)
and Boet van Dulmen (Yamaha, fourth).
Kenny won the race after wheel-to-wheal
hattles with Mamola and Luccinelli over
nearly 81 furious miles round the circuit,
The combination of "King” Kenny and
his new Yamaha racer was unbeatable
again in the Italian GP, the third round of
the series held at Monza on May 10. Due
to the drizzle on the famous Monza cireuit
on the outskirts of Milan, the new square
d4-cylinder racer was equipped with full
wet weather tires. Kenny pulled away
from his pursuers to open up a 15-second
gap by lap 8. As the track began to dry,
the rear wet tire lost its tread at an alarm-
ing rate while Graeme Crosby was closing
rapidly. Kenny eased his pace toward the
finish but he was still some four seconds
ahead of the Suzuki ace at the checkered
flag. His rear tire was down to the cord!
With this win Kenny moved into the
championship lead for the first time.

West German GP, 500cc class
19 laps—80.09 miles

1. KennwRoberts. . ............. Yamaha
2 RandyMamola. ............... Suzuki
3. Marco Lucchinglil, ............. Suzuki
4. BoetvanDulmen . . _ ... __..... Yamaha
6. MichelFrutschi .............. Yamaha
6. Barry Sheane. . _,._.......... Yamaha

Fastast lap—K. Roeberts (Yemaha) 2710785
(11626 mph)

Italian GP, 500cc class

24 laps —B6.44 miles

1. Kenny Roberts. . ............. Yamaha
2. GraemeCrasby .........0..... SuUzuki
3. BarrySheeno, . ........co0un Yamaha
4, BogtvanDulmen ............. Yamaha
5. Marco Lucchimelli. ... .......... Suzuki
B o PET s s v wo s sier ke Yamaha

Fastest lap—M. Lucchinell (Surukdl 26790
{102,868 mph)

“Kill!l” Kenny &

Insida

= TR1 arouses a sensation

* Yamaha Motocross School (Malaysia &
Canada)

& Al digtributors are enthusiastic about sales
promation [Deeanial

* Sonauto 5.A. celebrates the inauguration
of the new premises

* LTR halping to promote “safety’”

Win two consecu-

tive Grands Prix!

i
"King” Kenny an his new Yamaha racer

Yamaha Cup Races

West Germany & France

Carp Streamers

Melay Bth is a Japanoess Matonal Hali-
day called “Kodomo-no-hi'”
{Children’s day). Once it was a boye'
fmstival  day called “Tango-no-
sakkiy® mnking llnng with the
“"Hina-Matsud"™ (gids" festival) of
March 3rd. Dne of the indispansable
parts of “Kodomo-no-hi” is a carp
straamar. Thera e an old Chinase
bogend that a carp which & able 1o
swim up tha River Ryumon will be
transformed into a powerful dragon.
Desiving from this legend, a carp
#wimming up & cascade is @ symial
of an advancernent in one's canaor
or gtatus,

Hoging for the eama sorl of gurccess,
people raise cloth carp high outside
thedr houses around the day of
"Kodomo-no=hi", & black or red
carp & few maters in length swimm:
ing in the blua sky is a vary im-
prossive Sght, Soma people coll the
black ones father carp and red ones
mther carp and they tie 8 smaller
arp under them o represent Each
of thair children.

Yamaha importers in many different countries are now enthusiastic

about organizing their own races with the aim of enhancing the
brand image of Yamaha. For example, Mitsui Yamaha in West
Germany and Sonauto Yamaha in France sponsored special races as

support avents of the West German GP and the French GP raspec-
tively. One was for X5400 riders and the other for RD350 riders.
Both models are now the best sellers in thelr respective markers.

Sonauto Yamaha's AD350 race |France)

Mitsui ¥Yamaha's X540 race (West Germany)
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Japanese National Championship

The square four Yamaha
storms to victory

The all-new square d-cylinder S00cc racer
afttested ms superior performance in
Japan as well. The machine ridden by lku-
jiro Takal stormed to victory in the Sugo
Road Race counting for national cham-
ginnship held on the Sugo circutt on May
Takai who started from the pole position,
closely followed by Keiji Kinoshita on a
YZRBOD, outclassed the athers including
lwao Ishikawa riding a works Suzuki.
Takal and Kinoshita achieved a spec-
tacular one-two wictory in this race on
their home track.

1. LTakat .., cvvie04q- YZREOOD (Yamaha)
2. K. Kinoshita ......... YZRB00 (Yamaha)
3. l.lshikawa. ............ AGE00 (Suzukil
4 T.Tewra ..............TZ600(Yamaha}

TZ600 (Yamahal

B 8o bamios o c ks f ol

Cheearing up!

.
Motocross
World

\

British motocross star Neil Hudson
blasted his Yamaha machine to first and
second places in the Austrian GP, the
third round of the 250cc series held at
Schwanenstadt on May 3. Young Dave
Watson, Hudson's team-mate finished
second in the first race to score his first
championship points.

In the first race reigning world champion
Georges Jobe (Suzukil battled 1o over-
come a bad start and two crashes. He
placed fourth eventually. Hudson and
Jobe dueled immediately after the start of
the second race. Jobe stayed in Hudson's
tail until the fourth lap. Then the Suzuki
ace streaked Into the lead and took the
fiag about five seconds ahead of Hudson.
By winning the Austrian GP overall, Hud-

Storming to victory!

Neil Hudson clinches

son showed that he has started the chase 2 B WRION s s i s s Yamaha
for the 260cc title, 4. H.Kinigadner ..................Puch
R e R S S [ || - |
5. R. Boven .................Hl.lsq'uﬁrrla
IR T R KR T o
MOTOCROSS RESULTS i i
I - IR PR [ [ -
. 2. N, Hud i e o i S N ha
250cc Austrian GP — May 3 i K.\raur:xp‘\fen. A el ._H_rr;?m
st race 4. D, Rangelov..... v+ - + Husgvama
1. NoHUOSOM ... oovvnninneesss s Tamaha B. M.GUBMB. . .v.ivu14a0v40. Husgvarna
250cc World Meil Hudson (Yamaha) won the Bulganan
GP, the sixth round of the series, held at
Championship Samokov, near Sofia. Hudson finished first
Motocross and second in both races while world cham-
pionship leader Georges Jobe (Suzuki) was
Bulgarian GP — May 31 sixth and first.
With this win Hudson celebrated the

Hudson
beats Jobhe!

hatfway siage of the 12-round series. Dave
Watson, Hudson's young team-mate, plac-
ad eighth in the first race but failed to finish
in the second race,

Hudson collected 102 championship points
from the first 6 rounds against Jobe's 152.

Isee the next fssue for more details)

2gx:. his first victory!

6. R. Diffenbach . ................Ha&nda
126ce French GP — May 3

lFl!l'ﬂﬁB

1. E.Gebores ...................Suzuki
2. M. Velkeneers ._.......... ... Yamaha
3 G Andreani. .. .................KTM
4. M. Rinabdl...........c..c.c....Gllara
B, A Watanabe . .....o0eiia . Suzuki
B J.Vimond................... Yamaha
2nd race

1. A Watanabe _................Suzuki
o T )T e e B Gilera
3. E.Gobores ......-:-c000iuanna Suzuki
&, G Andreeni: - .o iiieinaasiia. . KTM
5. G.RAhar ;.o iinidevess ey Gilere
B, C.Meddlii ... ... ............Apr;illa
B00cc Finnish GP — May 17

st race

1. A.Vromans ., ... 00 ce0e. ... Yamaha
2. A . Maherbe .. ...00ee0ne.. . Homda
3. G.MNoyoe. . ......co0cc00e0sq..Handa
4. C. Carlsson. . . .« Husgqvarna
5 A Lindfors. .. ... ............Yamaha
6. B. Lackey.... v+ Suzuki
2nd race

1. T. Pikkarainem .. .c.cvoevii0 =00 . Maboo

An unforgettable race

West Gerrman GP

The new square 4-cylinder racer was
much faster than Suzuki works
machines. It was the speed of Kenny's
new Yamaha that held the edge on the
ultra-fast Hockenheim circuit. The race
kept a record crowd of over 150,000
thrilled and axcited. “I'm very pleased
with the speed of my new machine
although thera are still some problems
round the bends,” said “King" Kenny
a8 he climbaed onto the victary
rostoum, "

Thank God
Italian GP

Kenny riding the new square four
Yamaha won the Italian GP despite
trouble with his wet weather tires on
tha drying track. “The last two laps |
thought the tires were down 1o the
cords, “explained Kenny after the

%

2. A.Malherbe .................. Honda
R N Y - T R e S -] 1
4, G MNoyYoB. i vviiisn e Honda
5 JvanVelthoven . ...............KTM
6. | vanden Broeck. .............. Maico

ROAD RACE RESULTS

West German GP — May 3
280cc class, 16 laps — 67.45 miles

To T-MaNg . oo v vvneennnnnaa ... KaWaEaK
2 CLavido. .. vouisivaresnea.s Yomaha
3. R.Freymond ., . . . Ad Majora
4 P.Fesretti.........0oc0n00e.... Yamaha
B AcMmm . .ooonoiiaiarays s Hnoko
6. R.Schlacter . ................ Yamaha
350cc class, 19 laps — 80.09 miles
1. T.Mang...................K«swscski
2o Bl ok e e b R s Yamaha
J. T-Espi@ ...cvcvvviscvisssqss Yamaha
4, K.HUBWEM. .. ovennunan.... Yamaha
B. P.Numi .......-v0vcvus-....Yomaha
B T lllE L R s e b Yamaha

Sidecar class, 14 laps — 58.93
miles

1. A. Miched/ M, Burkard .. Yamaha
2. J. Teylor/B. Johansson . ... .... Yamaha
3. W. Bchwarzal/ &, Hubar. ... .. .. Yamaha
4. M. Baddice/C, Bisks, . .« Yarmaha
5. D. Jones/B. Ayers . .. Yamaha
6. R. Sweinhausen/G. Wntlmarln . Yamaha

Italian GP — May 10
250cc class, 20 laps — 72.04 miles

1. M. Massimiani. ... .00 000000 Ad Majora
L T.MBAG v v vsarssonisa s - KEWESDKI
3. M. Wimmer .......... ot m Yamaha
4. J-F.Balde..... ... .........HKawasaki
o o = - R e .. Yamaha
6. E.-Stolinger . .......va0.ia. . Kawasak
350cc class, 22 laps — 79.24 miles
1. J.Ekaroid. . cuvvuvsrasnsss s Yomaha
o L R .« Kawasaki
3. M. Massimiani . ......_.......Yamaha
4. P.Fermander ,............... Yamaha
B E: Sl i i vutein v s ++ Chevaller
6 A.Nomh........ .. Yamaha
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TRl arouses a sensation

Lr i iéﬁ

ol i

From Italy: Only a few months after the

successful launch of the Yamaha
XVTBOSE, it was time to raise the curtain
for the big brother of the V-twin: the TR1.
After its first appearance on the hig
motorcycle shows in Europe nearly all
journalists were waiting to have a test-ride
on the classic V-881cc bike, that has pro-
mized 30 much just by its looks.

Place of the official Yamaha introduction
was the island of Sicily, south west of
Italy. Sicily has been the venue for one of
the most famous rallies in the warld, the
Targa Florle, and what classic circuit in
the world of tradition should better fit the
intrﬂilr:iucticn of a classic design like the
TR1

The 45-mile circuit has been abandoned
since 1973, but the old grandstands, pits
and time-keeping boxes are still there and
the start of the Targa Flario was also the
start for the journalists from more than
ten countries. In front of themn was a very

demanding public road track with over
500 corners, both sweeping and tight.
Algo the difference in height and the
sometimas badly damaged tarmac werg
the ideal ingredients to test the TR1.

Both the torque and the handiing of the
70 bhp machine were investigated to the
limit and the beautiful weather made it
even more pleasant to ride the bike with
the 76° in-ling Y-twin. The gearbox and

the brakes must have made over-hours on
the hard and demanding track and for
many pecple it was a great reliefl that
thera was a motorway back to the hotel,
so the TR1 could perform wunder
highway-circumstances as well, which
made the test as complete as possible,

The Yamaha TR1 was considerad to ba a
walcome change to the more general in-
line four cylinder bikes, that dominate the

world of big bikes. The appearance,
torque and handling were appreciated
and the idea of a classic design, with all
the modern technical developments put
inte it made a good first impression. The
majority of journalists wera aager to put
the TR1 to a more enduring test during a
longer perniod of time in theirr own
countries,

Yamaha Motocrose School is very popular.

From Malaysia: Hong Leong Yamaha,
Malaysian Yamaha importer, is putting
greater offorts in the promotion of the
Yamaha Motocross School program
which proves to be very useful for market
expansion of Yamaha motorcyches.

The school was organized in Ipoh,
Butterwarth, Batu Pahat, Malaca,
Kuantan, Kota Bahru and Kuala Lumnpur
during the period from February through
April this year.

The school was very favorably raceived
by the general public in each district as it
was accepted as a manifestation of
Yamaha's positive policy toward the
promotion of sound motorcycle sport in
Malaysia. For example, the school in Kota
Bahru was fully supported by the local
board of education. Hong Leong Yamaha

started this program about three years
ago.

A great number of riders who have
finished the school, are now active in the
first line of motocross racing, which is
contributing greatly to the elevation of

A bulldorer and shovel loader are used to
make up a training coursa,

Yamaha Motocross School

Yamaha's brandname.

Some Yamaha dealer in Malaca increased
the sales of DT bikes by 100% within a
monthl

Hong Leong Yamaha is now enthusiastic
about continuing the program even on a
larger scale toward the future, in close
cooperation with Yamaha.

Yamaha's special instructors, Kazutoshi
Iwao and Masanori To took part in the
latest school as instructors.

Each participant ramoves legal aguipmant
from hig DT bike to be used in training.

Yamaha Canada promotes
the program very successfully

MOTOCABSS SCHOOL TEXT

A completa
sat of
taaching
matariake

From Canada: The Yamaha Motocross
School which is rising in public estimation
as a kind of effective riders training all
over the world, has already taken root in
Canada, setting a trend in motocross rac-
ing, oné of the maost popular sports in this
part of the world.

Yamaha Motor Canada designs these
schools to teach YZ riders the most effac-
tive and safest motocross riding techni-
ques along with providing the latest ¥Z
service and set-up information. The tewo
day curriculum consists of a Friday night
classroom session from G : 30 p.m. 10 11 :
00 p.m. including practical demonstra-

tiona, theory and matarial handouts on ¥Z
model maintenance and set-up. The Sa-
turday school session, from 9 : 30 a.m. to
4 : 30 p. m. includes explanation and de-
monstration of proper riding technigues
by Yamaha motocross schoaol instructors
along with riding tips from Team Yamaha
riders,

Bill McLean, Marketing Supervisor of
Yamaha Motor Canada, serves as the
genior instructor, His vast knowledge and
experience of motocross racing is doing a
great deal for the smooth promotion of
the Yamaha Motocross School in
Canada.
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Always-growing

Oceanian

motorcycle
market

Zealand as they are in other parts of the world.

Seven Australian and one New Zealand distributors are now developing
energetic sales promotion activities in close cooperation with their dealers con-

cerned in their respective territories as shown below:

* Mew South Wales
= Victoria

* Tasmania

* Queensland

* Western Australia
& South Australia

* Northern Territory
¢ New fealand

every available opportunity,

MecCulloch of Australia Pty. Ltd. (Sydnay)
Milledge Yamaha Pty. Ltd. {Melbourne)
Sport & Road Pty. Ltd. (Devonpaort)
Annand & Thompson (Wholesale) Pty. Ltd. (Brisbane)
Ken George Distributors Pty. Ltd. (Perth)
Pitmans Distributors Pty. Ltd. [Adelaide)
Motorcycle City Pty. Ltd. {Darwin)
Moller Yamaha Ltd, (Auckland)

The sales of Yamaha motorcycles are enjoying an overall upward trend in this
important motorcycle market thanks to the continued efforts of these
distributors and their enthusiasm about enlarging their market share by seizing

1981 Melbourne Motorshow

The Yamaha comer which was arranged
by Milledge Yamaha Pty. Ltd. was cer
tainly the most popular one in this big
show.

The XS1100RH and XV750 were proudly
displayed on large circular standa which
stole the show, The XJ series stand ap-
pealed to the more sarious riders who had
their eves open for styling and perfor-
mance. Most of the big bike fans were
greatly impressed with the Yamaha V-
Twin engine. The 2-stroke RD3S0LC also
gained a strong following for its sporty
looks and racing reputation.

The SR1856 was popular with gils and
boys whose parents did not approve of
their riding a 250cc bike.

The X5250RH was a favorite with the
man of moderate tastes whilst the X5260
Special was a winner with the more
showy rider who was after a “big chop
par” for his first bike.

In addition, off-road modets were very big
news with a lot of interest in the TT280,
IT465 and Y2125 from racing enthusiasts.
The AGs particularly the Trimoto causad
considerable comment with most people
viewing this model as a unigque fun bike
rather than a work-horse. The XT and DT
models helped to fill the gap between
road and off-road machines. The PWSD
proved to be a big hit with the children.
The RX126, SABD and QTS0 made up a
good commutor range.

Included with the motorcycle display
were other quality Yamaha products
pumps, portable generators and racing
karts. These products helped to show
Yamaha's extensive product range and
proved to be of interest 1o a great number

of people.

Yamaha portable genarators & golf car

All distributors are enthusi-
astic about sales promotion

The ‘81 Yamaha range is gaining widespread popularity in Australia and Mew

Dealer convention 87 by Ken George

Ken George Distributors Pty. Ltd.,
Yamaha distributor for the state of
Western Australia, held a dealar conven-
tion in Perth. During the convention the
new models were introduced, including
the brand-new XV1000 which is sure to
appeal greatly to Australian big bike an-
thusiasts,

All dealers confirmed their determination
for another leap forward this year undar
the slogan — “Our achievement is truly
the proof of our reliability™,

It pulls like a bull!

Moller Yamaha in New Zealand is also
developing various sales promotion ac-
tivities in a very successful manner. These
activities cover the OTS0, V&0, AX125,
XT250, TT250, DT125, DT175, Trimoto
and Grasshoppear.

The Trimoto, which is powered by an air-
coolad 2-stroke 123cc engine, is a brand-
new terrain bike with wide capabilities.

It goes on pulling up hills and across
streams where other vehicles dig in or
stall.

Three big fat tires and possibly the lowest
bottom gear available deliver tremendous
traction without damage to grass. An in-
creasing number of paopla R
are looking at this model ]

nat only as a rellable y
work-horse, but also
as a unique fun bike,
The Grasshopper 100 is
raputed to be the
best farm bike ever.
According to post
office registration
figuras in New
Zealand, this model
is far and away

the most popular
farm bike.

Ed
The new X\ 1000 satisfies all dealers
with Ita refined styling.

&J{ - *

The bird-aye viaw of the entirely new Sonauto Import Center. Site area: 60

:

Otfice: 4,000 m* Spara parts stores: 12,000 m*

SONAUTO S.A.

GELEBRATES 4ra:. 24,1951
THE INAUGURATION OF
THE NEW PREMISES

Back In 1347, Sonauto 5.A. was founded

by Mr. Auguste Veuillet in Rue Paul

Valery, Paris. Since that year, the com-

pany has E}(pﬂndﬂd its buslnuss mrﬂrall to
andle a :

has recently inaugurated its new premises
in Saint-Ouen |"Aumone to meet ex-
pected business expansion. A grand
ceremony took place on April 24 and Mr.
Morbert Wagner, Chairman of the Board
of Directors, gave an address as follows
extracts]:

“No doubt you know that Sonauto was
created by a man who was loved and
respected by all wha knew him. A man to
whom | would like to pay special hom-
maga on this inauguration day —

From Iwata: Mr. Festus Perera, Hon.
Minister of Fisheries of Sri Lanka, who
smecently paid his first 2-day visit to
Yamaha Maotor at lwata, accompaniad
by Mr. Aloy W, Fernando, Additional
Secretary and Mr. C.A. Jayasooriva,
Private Secretary, emhasized the impor-
tance of fisheries development in his
speech given at the banguet dinner held
in his hanor by Mr. Hisao Koike, Presi-
dent of Yamaha Motor at Tsumago
Holiday Resort, as follows:

[summary)

“The presant governmeant of Sri Lanka is
concentrating greater efforts on  the
development of fisheries industry by giv-
ing more incentives 1o encourage the
fishermen who are already engaged in
this work and also 1o attract new
fishermen into this industry. Included in
the incentives are 50% subsidy given to
fishermen for the purchase of marine
engines, and 35% subsidy for the pur-
chase of boats, marine engines and
nats. Due to these effective measures

Hon. Minister of Sri Lanka emphasizes
the importance of fisheries development

Fram laft to rght: President Kolke,
Mr. Jayasooriya (back), Hon. Minister,
Mr. Festus Perera, Mr. Yosuks Sato,
General Manager and Mr. Famando.

takan, fish catch has already increased
to 150,000 tons per annum. According
to the master plan, the government ls
aiming to increase the fish catch to
350,000 tons by 1983.

"We are looking forward to Yamaha's
maore cooparation helping to achieve our
target’.

The Minister made special reference to
the nsing cost of fuel, requesting

Yamaha to concentrate on new
technologies to copa with this serious
situation by introducing a new concept
of fishing boats either by engine or by
sail and also to develop new engines to
consume less fuel or to use cheaper
fusls. This he emphasized would help
not onby Sri Lanka, but also other na-
tions and in the long run help Yamaha.
"Today, the Sri Lanka fisherman is look-
ed after better”, he continued, “He is
being recognized by the society today.
Greater productivity is the final aim of
the government. We like Yamaha to
concentrate maore on the service system
that will help the user to save time".
Lasthy, the minister assured that
Yamaha's brand image stwands very high
in Sri Lanka and it should be attributed
to the efforts of the Yamaha staff sent to
Sri Larka to do field weork. . .

Yamaha has made arrangements to
deliver the following equipment 1o the
Ministry of Fisheries of Sri Lanka:

= Cutengine, Model BBK 1 unit

¢ Cut engine, Model E154K 1 unit

= Special tools 3sets

* Crank disassembly & 1 set
assemlby tools

Auguste Veuillst,

In 1847 he founded the company that |
reprasent today. But it was only in 1950
that this company collaborated with the
firm of Porsche, from the point of view of
commerce as well as of sport. While on
this subject, wa must not forget that
Auguste Veuillet and Edmond Mouche
took part for tha first time in tha 24
Heures du Mans and that they won, in a
Porsche of course, but in the 1,100 c.c.
{eleven hunmdred c.c.) clags. And since
then — exactly 30 years ago — Porsche
has never been absent from this brilliant
competition, winning modest laurels at
first, but finally and for the first time {(but
not the lastl]) winning the avent itself in
1870,

“Sonauto represented Porsche for many
yvears in Rue Paul Valéry in Paris, but it
became evident that they would bacoma
short of space, especially when they
decided to import Yamaha motor-bikes in
1962. So, in 1968, the company moved to
Rue Marjolin in Lovallois-Perrat, world
cradle of the motor-car industry. At the
game time Porsche took over a majority of
the shares in Sonauto, which became a
full sub-eompany in 1973,

Mr. Koika (laft] and Mr. Wagner (right]
with a Yamaha XV7ED
at the outdoor exhibition area.

Rapid growth

“The new board of directors soon
reorganised the services in the car and
motor-bike  departments, which im-
mediatly developed rapidly.

Later, that i to say in 1978, Sonauto
became an independent company balong-
ing to the Porsche group but managed in
the French manner, This was thanks to its
diversifications and especially to the new
importation of Japanese cars — Mit-
subishi — allowing us to create an ex-
clusive network for first-rate quality
Porsche/Mitsubishi. Once again we felt
the need to expand, but keeping, of
course, rue Marjolin at Levallois as a
Forsche, Mitsubishi and Mercedes-Benz
concessionnaire for our Parisian cliemtele.
It was a matter of our “reasonable”
growth, but also in the interest of a net-
wark boasting 47 concessionnaires at the
moment but which will soon be increas-

ing"’.

Mr. Hizao Kolke, President of Yamaha Maotor
who attanded the ceramony, on bakalf of the
Company. expressad his hearty congratulas-
tions for the inauguration af the new pramises,
emphasizing the importance of closar
Yamaha-Sonauto cosparation,

“So we decided to go into the country,
not far from the banks of the river Oise, in
this mmense industrial zone of Saint-
QOuen I'Aumbne, where at last we will
have enough room. The decision was
made in spring 1979, building started at
the end of the same year and we began
maving in November 1280 — not without
plenty of unexpected events, especially in
the field of spare parts.

By the 1st of December last vyear
everything was ready and we were in our
new home. So a big “thank you" to the
architects, builders and all other people
concerned for having provided us with
such a fine building in such a short space
of time".

Realization of importer
philosophy

“Sonauto now possesses all the facilitias
necessary for carrying out its policy — its
“philosophy™ — of an importer the way
we envision it. For the role of the importer
iz not only to serve and help national in-
dustry and so contribute to the prosperity
of the country as a whale — in this case
France — but also to have a sort of voca-
tion as an exchanger, that is to say, to
contribute @s an importer-exporter to
Eurapean and world balance of trads,

“As far as Mitsubishi and Yamaha are
concernad, thay are already in business

The newly congtructad motocross training track.
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contact with important French industries
such as Cibié head-lights, Michelin tyres,
ate... One single example proves that our
nation of exchange is not just a dream:
last year Mitsubishi-France exported more
than 260 milllon francs-worth of French
products to Japan and Asia, Compare
these 260 millions with the 31 million
francs-worth that Sonauto imported {in
the same langth of timal in cars and spare
parts from Mitsubishi. It is a8 policy for the
future that | believe in, a sort of moral
obligation that all “importers” worthy of
the nama should respect. At least, that is

my opinion’ .

Fruitful race activities

“ Mg for the sporting victories won by the
three firms we represent, they always pro-
vide us with an incentive to do better,
firstly for our clients, but also for our con-
cessionnaires, who ame just “fanatical’ as
we are. In sport as in many other things in
life, it is always good to keep moving
ahead, to examine one's own work,
because not only does this help us to re-
main young and dynamic, it also helps
with technical progress. In a short time
you will see aur trail rough-riding course,
1,600m long, where young people (and
those not so youngl come to train in this
tough sport. And believe me, our Yamaha
commercial team is never the [ast to finish
the course ... Might | remind you now
that Porache has been World Manufactur-
ing Champion 8 times, that it has won the
24 Heures du Mans & times (in 10 years)
and the Monte-Carlo Rallye 4 times.

In tha world of “two wheels” Yamaha
alone has won some 30 world champion
titkes including that of 1978 in the 760
cc. class, with the late Patrick Pons and
enterad by Sonauto”’.

Spare parts service is semi-automated
and computer controlled.

Tha sarvice wurlu-hnizl-ia clean and
features a very functional layout.

SR250 ‘‘Exciter”’
Research

From the United States: According to
the latest research on the Yamaha
SR260 Exciter, owners have plenty to
be excited about. When asked for the
most impartant reasons thay had for
buying this model, 42% said because
of its good gas milege. An additional
25% said because of s size and its
looks/style. Another 21% said its
price was an important reason for
purchase. Cther findings were an-
nounced as follows:

Importance of cost of gas in
SR260 purchase decision

*Weryimportant. ... .o eee 00 52%
*Somewhat important. ........ 29%
*Mot very important. .. ........ 10%
*Notatall important ........... 9%
Usage of SR250

*Commuting to work/schoal . . . 56%
*Pleasure crulSing « v oo vevsauns 43%
*Uvemighttrips. . .......c0ann. 1%
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LTR helping to promote “safety’’

From Malawi: Now Yamaha motorcycles
are making up more than 60% of the total
motorcycle market in Malawi. This
remarkable advance in sales s entirely
attributed to the all-out effort of Stans-
field Motors Limited, Malawian Yamaha
importer with the headguarters located in

Blantyre.

Early in 1980 the company openad a new

Yamaha Center independent of the 4-

wheeler division in order to direct greater

gfforts toward increasing the market
share of Yamaha motorcycles,

Since then, the Center has played a very

important role in elevating the image of

Yamaha brand by daveloping the

following PR & business activities while

concentrating on  establishing and
conasolidating its  nationwide dealer
network:

« Appealing to would-be customers
through ad campaigns in a daily
nawspapar titled “"Moni".
Dizpatching salesmen to these cus-
tomears,

* Promoting a nationwide searvice
tour pericdically for those who
wish to have their bikes serviced.

* Conducting a one-week riding
school and service school free of
charga for individual customars.

* Organizing safe riding contests as
oftan as possible.

Al these activities have proven to be very

affactive in winning high customar trust,

thus helping to increase the sales of

Yamaha motorcycles at a constant rate.

In particular, it is important to note that

Yamaha's wunique riding school named

“Learmn-To-Ride (LTR)" Safety Program

n (n] ] THEHD
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has contributed graatly to a dacline in the
numbear of motorcycle accidents.

The Mational Insurance Company Limited
is highly appreciating the achievements of
tha Yamaha LTR in its letter sent to the
Chairman of the Company as follows:

“l would bring your attention to our
records which have over the past year
show without doubt a noticeable decline
in the number of accidents recorded
Bdwhm'a Yamaha motorcycles are concemn-
An element of coincidence may exist
here, but it is also an established fact that

XS400
police bikes

From Puerto Rico: B0 Yamaha XS400's
have recently bean delivered to the Police
of Puertc Rico by Metor Sport Inc.,
Puerto Rican Yamaha distributor with the
main office located in San Juan (P.R.).
The X5400, a mediumweight 4-stroke
streat model in the Yamaha range is
gaining popularity especially for its
superbly reliable performance and smooth
handling. Other notable features include
reasonabla gas milaaga and attractive
styling. The X5400 has been adopted as a
police bike for the combined advantage of
thess product features,

Fram right to laft; Mr. Evelio Landra
Foarnandoz, Prasident of Motor Sport Inc.,
Mr. Desiderio Cartagena,

Polies Superintendant
and Mr. Santini, aide to the gowvernor.

Yemaha X500 police bikes

Messrs. Stansfield Motors have been run-
ning a driving school for the purchassers
of motoreycles and | gather they do not
take the motorcycle away until they are
zeen to be proficient in the handling of the
machine and the general road-craft

Tha Yamaha Center which is staffed by
two salesmen, ten servicemen, four parts
handlers, one LTR instructor and two
others under Mr. E. Machisl, Yamaha
Manager, i striving to establish its service
network to cover every part of the
country so that Yamaha's number one
position is further strengthened.

“The Devil

and
Max Deviin”’

Walt Disney
Production Film

From the United States: A fun
motion picture which was recently
produced by Walt Disney Production
in cooperation with Y.M.U.5. Mar-
keting Services Department, hit the
public taste all over the country.
Yamaha motorcycles are playing a
vital role in this film titled “The Davil
and Max Deviin™.

The story line of the film is that the
Devil senda his assistant, Barney
Satan, portrayed by Bill Cosby, to
make a deal with Max Devlin, a sinner
of sorts, played by Elliot Gould, If
Devliin can recruit and trick thres
people into signing a contract with
the Devil he will be freed.

One of the three is a young teenager
with a great desire to become a
motorcycle racer. Melson Nordlinger
is played by David Knall ......

With the abowe setting, the story
lines are fun for the entire family.
Southern California moto-cross
tracks are decorated with banners
and pennants as races are staged for
the cameras. Much of the activity
takes place at Indian Dunes and
Carlshad.

t.rprlu 1580
/ PGA Professional Winner

Wonderful

Yamaha 60HP
outboards!

Fromn Great  Britaln: Yamaha G60HP
outhoard powered boats swept the O/M
races counting for the British Mational
Championship. The first round of the
Championship which took place at
Bodymoor, Heath on April 19, consisted
of 3 heats of B laps aach (about 1 mile
wach).

Yamaha powered boats monopolized the
first & places in the overall results,

M. Chick (Na, 471, M. Williams (No. 65]
and A, Eliott (Mo, 50),
tha race-winning Yamaha team.

nara will Ilhehr arrtﬂln thf: 20, EH:II mﬂrk this
year as they are enjoving pupulanty in &
number of countries. B. Hayman Co.,
Ltd, in Hawaii sold 420 golf cars last yaar,
which accounted for some 50% of the
total golf car market. Sales are still
increasing and the majority of golf cars on
each link will be Yamaha make in the near
future.

B. Hayman started marketing Yamaha
golf cars in 1978 when Yamaha bagan to
axport these products. The company has
already secured the largest market share
within such a short period of time, B.
Hayman's continued sales and service
gfforts, along with Yamaha's superior
product features, have brought such a
SUCCBSE,

Pictured here is a Yamaha golf car offered
by the company as winner prize for a
professional  tournament golf. The
tournament was attended by Mr. Bill
Hurter, vice-president of the company.

My son John has a bright
future!

— Malta —

He had a chance to discuss triaks with world champion
Y. Vesterinan who was invited to his house. John's dream came truel

Here is a latter from Mr. Benny Mamo
who is working as a salesman for Interna-
tional Automobiles Ltd., Yamaha im-
porter in Malta. The following is the ex-
tracts from the letter:

| hope that some of yvou have once read a
small account titled "Maltese challenge”
appearing in Great Britain's Motor Cycle
Mews dated November 22, 1978. The ac-
count reads — Dave Thorpe returned to
the British action ...... with a challange
from the Maltese ... There is an abun-
dance of trals sections of all sorts in
Malta and Dave lsid out @ six section

nlaas

i

g mini-bikes at
tha agg nfflua Seaing his ability on bikes,
I always kept his enthusiasm for bikes on
fire. At the age of thirteen, he rode a
TY260 and he liked it so much that he
made trials his no. 1 sport. At 15, he got a
T¥175, which he prefered due to the
agility of the bike. Although John's op-
ponents were much more stronger in

physique, more experienced

260,

He never lost hope and at every meeting,

Ha wen the title for two years in a row.

flin one
meeting he even won over Felix
Krahnstover, Germany's national cham-
pion, who had high praise for John) and
riding Bultacoes, Montesas and Ossas
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Contributions wanted

We at the Editorial Room of Yamaha
Mews are always looking forward to hav-
ing you supply us with vanous editorial
materials g0 that we can make Yamaha

Mews more instrumental to  your
business. Any sort of news or informa-
tion would be highly appreciated if it is
about Yamaha. Newspaper or magazine
clippings will also serve to help us.
Please attach some photos, colored or
black white to your news or information
wherever possible,

At the same time, we like you to clarify
the following points:

* When

* Wheara

= Who

¢ Why (for what purpose)
= How

Address: Editorial
Yamaha News
Advertising & Public Relations
Overseas Markets

Yamaha Motor Co., Ltd.

2500 Shingai, lwata-shi,
Shizuoka-ken (Japan)

Room of

Tel: IWATA 05383-2-1111
Telex: IWATA 4263 751 YAMAHA J
Cable: YAMAHA MOTOR IWATA

he wasg the talking point of the spectators.
S0 through his  perseverance John
became national champion at the age of
15 on a Yamaha TY175, And he won it
again in 1979 and 1980. Presently he is
preparing his bike for the next season
which is going to start soon.

For the future John intends to go to
England to participate in some meetings
there. With his talent, we are all sure he
will do well,

Looking forward to the words of en-
courangement from you......

From Editorial room: Thank you for your
very interesting letter. We also believe
that John has a very great futura.

We, together with all Yamaha trials fans,
wish him every success in the future.

A wonderful

From Pamgusy: Colambian Marco A.
Mavas, a lone globe trotter on a Yamaha
bike who was once introduced in this
“NEWS" (lssue No. 5, 1980), i still on
the South American leg of his round-the-
warld trip.

Now everything is going right with
himself and his Yamaha. According to his
schedule, he will return to home city
Bogota in August 1982 after passing
thraugh Uruguay, Argentina, Bolivia,
Peru, Ecuador.

By then he will have covered more than

Jahn shows his superb ride. He won
tha title at the age of 15 for the first time.

experience!

140,000km and wvisited 58 countries in the
wiorld,

As has been the case in a number of other
countries, his grand praject is arousing a
sensation in South American countries.
Many local newspapers and magazines
are giving much space to introducing the
gtory of this modern “Marco Polo®.
Marco hopes to write a book of this
adventure and counduct a saries of lec-
tures at schools and libraries when he
returns to Colombia in 1982,

ot RIDING
AND
PSYGHOLOGY

The Psychology of Riding

Are you “'seeing correctly™
when you drive?
(Part I to 4)

I Mistaking ome thing

foranother, . ........ Bl No. 1
2. The world you see and

the world others see . .. "81 No, |
3. Oversight .. .oovnnns 81 Na, 2
4. Thewayitolook ...... '8i No. 2
5. Tosee correctly and

o be seen correctly . ... 81 Nao, 3
6. How io waifch

therogd .. ... 1 Mo, 3
7. Ability to see correctly

improves with

disefpling, .. .iininnn. B No.d
8, Why do careless

accidents happen?. . ... 81 No. 4

{ e’

In tha firgt issue of this sories wa g

gested that driving is a repetition af the
process of “recognitien” — “judgement

= “actlon”. Howevar this model is not

really sutficient when explaining the job of
driving a vehicle. Bocausa driving & vahi-
cle ghways invalves acting in response to
the situation at a given place, wou can say
that driving is the process of choosing
from a nurmber of alternatives the best ac-
tien 10 suit the situation in which he finds
hirmeedf,

For example 1 given the situation on
this rosd, how fast should | drive,
A0Km /', or should | go BOKm/h 2 how
much space should | leave betwesn mae
and the car in front of me 3 should |
croza the centér ling to pass & wehicle or
not 4 there i= B poedestrion ahead;
should | pass before he crosses or should |
stop mnd let him cross first ... there are an
andlass nsmber of thess types of decl
sions to be made when diiving a vehicls,
When you conaider this it is clear thet we
must look ot the individusl behind the
whool consider his personality, the way
he geas and thinks and his usual bahaviar,
Ewery individual will of couree differ in the
way he recognizes and judgas siuations,

I. With experience
driving becomes
more a process of
autornatic reactions

A beginning driver acte only after
confirming

A driver who is not yer accustomed to
driving mus1 take aach bl of information
fram the outside world and one by one
and consciously avaluate them before se-
ting.

For example, suppose the brake light
goes on on the car in frant.

The red light is the stimull and It is clearly
recagnizad. Tha beginning  driver
ramembers from his recently studisd tex-
thaok, "“The red light is the brake Eght. it
& & signal 1o tha vehicla bahind™, Then he
is ak¥a 10 acl on this information and put
an his own brake to keap from causing a
metar ered coflision.

An exparienced driver reacts auto-
matically

Hell & year afiar geiting his drivers
icense, rather than consicously confirm-
ing each stimali that resches him from the
outside world, the driver is rencting
automatically to most of the stimuk,

For example, whan tho brake light goes
on on the car In front, the deiver puts on
his cwn brake as a reflax action, The pro-
cass of aonsciously recognizing the brake
light and then thenking what 1o do has
bean cut out, It has become a conditionad
reflax,

Simpie actions when repeated aasi-
Iy become conditioned reflexes

The process of sctions becoming condi-
tionad reflexes is & phenomancn that s

not imited to driving. Most of the actiong
in our dally lives sre oocurtng at the con-
ditioned reflex level. Simpla tasks that are
repaated over and owver soon lose the
noed for conssious recognition  and
bocome conditioned reflaxes.

For exampla, when we are walking on a
smooth asphal paved surface we do not
consciously watch the placemant of each
foot on the surface as we procesd
Howwaver when we are forced to walk on a
rough road or when cimbing stairs vwe do
consciously reciave tha inceming infor-
mation and make conscious decision such
as altaring our etride to aveide rocks or 1o
climb two steps at a time instasd of ne,
It is the sama in driving, some of the ac-
fiona are performed on the consclous
level and some are performed on the un-
conacious af refle leval.

Infarmation

o Astion

The routss of cansckus recognition versis The
conditinon rEfes

A comman pitfall for the exparienc.
ad driver

Maost of the work of driving gradually
becomes sutomatic and habiual, As a
result it can be parformed smoothly and
tiralassly. Howewver, there is one pitall in
thie faetl. That is that it is aasy ta fall into
thi habit of performing the same actions
awar and over without doubla chacking,
Stopping st a rairosd crossing, urming
vour hand 1o the right and laft and then
accalarating again, ., this kind of sequence
of BCHONS can bacome an  Automatic
habit. You perform it exactly bke a robat,
Wihen this happans, even though o train is
CcoOmag, you are likely to turm yvaur head
both waye unconscicusly and then ac-
carerate into the crossing,

Allright, allright.,,

Unponstious, robet-ike actions can lead o
dangarl
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Taking a closer look at the present state of coastal fisheries in Japan e i= 2 rew PR film documenting

the coastal fisheries of Japan.

The production staff went to various
districts engaged in coastal fisheries
to gather data, and recorded all of the
main fisheries on film. No detailed
documentary film like this has ever
been produced in Japan.

There are two characteristic sea currents
which flow through Japaness waters.
The warm current flowing from south to
north 15 called the Kuroshio or Black
Current. The cold-water current which
flows from the north southwards is called
the Ovyashio or Kurl Current. Japan's
coastal waters enjoy the benefits of bhoth
the Black and Kuril Currents. Because
every kind of seawesd grows in
abundance and there i a wealth of
plankton, extremly diverse species of fish
subsist and flourish in Japeanese waters,
Consequently, Japan's coastal fishing
industry is highly productive and
intricately specialired for the harvesting of
each wvarlety of fish, shelifish and
seaweead.

This new film provides a vivid clear
picture of these flourishing coastal
fisheries in Japan, which we hope will
offer useful information to those persons
who are tackling the problems of
i developing their own coastal fisheries.
‘ Yamaha FRP fishing boats & marine

engines are playing very important roles in
these fisheries.

- - The film covers:
e Coastal Fisheries of Japan - e
51, 5 gross tons)

*Squid fishing (Yamaha DY-41, 6 gross
tons and DT-60, 8 gross tons)

*Trolling for tuna and the like {Yamaha
[OT-46, 5 gross tons)

*Pole-and-line fishing for skipjack

[Yamaha, 59 gross tonsh
sLongline fishing (Yamaha DW-24, 1.2
. gross tons)
I ot *Qctopus pots (Yamaha DT-50, 8 gross
e tans)

*Crab traps (Yamaha DX-45. 6 gross
tans)

*Mollusc and seaweed harvesting
(Yamaha J-25, 1.5 gross tons and DX-35,
3.5 tons)

sBoattom gill nets (Yamaha DY-36, 3.7 *
aross tonsh

*Small-sized set nets |Yamaha DY-22,
1.2 gross tons)

*Large-scale set nets (Yamaha DX-189,
19.9 aross tons)

sSmall-boat travwling [Yamaha DX-48,
8.8 gross tons)

*Gochi nets [Yamaha DY-48, 5 gross
tans)

Specificatlons

Title: The Coastal Fisheries of Japan
Size: 16mm, color

Running time: 40 minutes

Marration: English, Spanish ar French
Price: @ ¥72,000 FOB Japan

*WTH tape is available.

Mow the new catalog for ad. tools is available for use by Yamaha
distributors and dealers, The new cataleg which contains
many new items will replace the old one to prevent
any mistake or confusion in ordering.

Contents are:

=Ganeral ad tools, such as shop signs,

roadside signboards, decoration stickers,

logo mark stickers, flooring tiles, various

leaflet dispensers, holders, tents, quality

giveaway items, etc. *Motorcycle ad tools,

such as hanging shop decorations, sports

stickers, T shirts and various giveaway items, etc,
#0utboard & boat ad tools, such as shop signs,
sheat stickers, banners, display stands, working
gloves and various giveaway items.

sPower products ad tools, such as generator
banners, display stands, shop signs, roadside
signboards, “'Lan Lan” bannars, stickers and various
giveaway items.

NOITVLY) 1001 av YHYWYAS

Please contect your nearesi Yamaha importer
for more details.
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